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Abstract

This study was conduced to get consumers to use the organic food soundly and to provide useful information
to researchers of organic food by investigating the consumers' recognition of organic food. The subjects of this
study were the 364 housewives in Seoul area, over the age of 20. The result of this study showed that the respondents’
awareness of organic food was average 3.40. And respondents recognized that organic food is healthy(4.05),
expensive(3.92), had no chemical fertilizer(3.83), and clean(3.79), in order. The study also showed that only 58.8%
of the respondents said that they trust organic food and the major reasons for distrust in organic foods are: it's
too expensive(3.90), is no different than non-organic food(3.74), and had unfavorable reports in the media(3.36).
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Table 1. General characteristics of subjects

Variables N %
20’s 53 14.6
Age 30’s 125 343
g 40°s 152 418
>50 34 93

Housewife 180 49.5
Officer 9 25

. Salaryman 60 16.5
Occupation Selfemployed 45 124
Professionals 30 82
Student 40 11.0

<Middle school 25 71
High school 126 333
Education College 63 145
University 123 36.5
>Graduate School 27 8.6
<150 19 52
Household 150~199 52 14.3
income 200~249 o4 17.6
(¥10,000) 250~299 58 159
>300 171 47.0
1 5 14
2 17 5.9
Family size 3 59 15.7
4 216 59.6
>35 67 17.6
. Single family home 47 129
Housing Apartment 0 613
P Row house 94 25.8
Total 364 100.0
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Table 2. Awareness of organic food MeantS.D.
Age Education Household income (10,000)
< b Univer- . > 150 200 250
20°s 30’s 40’s >50  Middle sch(g)ol Colle-ge i Graduate <150 ~ ~ ~ >300  Total
school Y Sehool 19 249 299
F-value F-value F-value
330 338 348 324 328 346 319 338 374 326 319 333 343 349
Awareness 077 070 075 #078 068 078 064 070 094 081 074 069 08 072 304704
1497 3,119 1927 o
£ p<005, ** p<001, *** p<000L
Table 3. Recognition of organic food MeantS.D.
Age Education Household income (*##10,000)
< , . > 150 200 250
Ws s 40s =50 Mide D colege VI Gugme <10~~~ =30 Tou
school Y School 19 249 29
F-value F-value F-value
387 395 391 391 388 390 392 390 407 358 392 391 407 391
Expensive 102 $075 #0738 075 053 +088 <081 080 062 122 081 073 062 082 +3(.)9820
0.151 0.288 1.381 o
‘ 381 381 371 356 376 384 35 360 389 374 392 383 384 363
Noagricultur-  +094 096 085 089 093 086 +1.01 089 =089 087 086 088 088 093 3H
al chemicals 091
0.849 1118 1.568
. 370 396 378 368 372 38 363 380 426 368 392 377 393 378
No chemical ~ +099 086 074 073 061 2086 092 079 059 100 068 085 075 08 3.8
fertilizer +0.82
2,098 2.920% 0.748
402 422 393 403 392 406 397 405 433 395 410 400 414 404
Healthy 082 066 067 072 095 067 080 068 056 078 063 078 074 070 +4(.)0751
4.132%% 1.504 0457 o
o 370 350 338 344 332 360 349 335 352 363 362 35 35 3%
High in 1087 085 <085 082 095 085 086 083 085 060 091 085 084 08 347
nutrients +0.85
1.868 1613 1362
375 352 346 368 35 360 363 338 381 34 367 358 367 346
Frosh 085 091 078 081 082 083 081 086 083 084 081 091 074 086 36534
1.926 2200 1.174 o
377 38 373 388 372 387 378 371 393 368 392 369 38 378
Clean 091 080 075 2069 094 081 079 076 068  +100 071 091 069 077 +3(-)7799
0.742 0.939 0.847 o
230 282 279 276 264 262 240 291 326 237 248 275 283 280
Not good 1097 098 $093  £105 086 +100 098 $087 :LI13  +101  $096 105 088 097 273
shape or color +0.98
4,086%* 5,598+ 1.895

* p<005, ** p<00L, *** p<0.00L.
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Table 4. Trust in organic food N(%) of Yes
Age Education Household income (##10,000)
< . > 15 200 250
Ws s 40s =50 Midde T clege N Gugme <10~~~ =30 Toul
school Y School 19 249 299
X2-value X2-value X2-value
35 69 87 23 14 82 37 64 17 13 37 36 36 )
Tt 660 (52 (572 (676 (560 (651 (87 (5200 (630) (684 (7)) (563) (621 (538 (52812)
3.066 4650 6.193 '
¥ p<005, * p<00l, *** p<0.00L
Table 5. Reasons for distrust in organic food MeantS.D.
Age Education Household income (¥10,000)
< , . > 150 200 250
s s s =30 Midde T college U Gmawe <10~~~ =30 Toul
school Y School 19 249 299
F-value F-value F-value
Unfavorable 279 338 362 291 318 318 344 35 300 329 307 325 315 332
reports in the +103  $096 092 £104 108 £106 087 +093 £123 076 4092 097 109 101 336
! +1.00
media 4462+ 1371 1.108
. 242245 271 264 236 255 254 260 278 286 221 257 235 266
Don't like +084  £085 102 #092 092 095 083 100 067 069 070 088 093 099 257
shape or color +093
0974 0.268 1.140
347 395 403 373 382 377 38 405 389 357 400 393 371 3%
Too £102 096 082 079 087 091 090 093 093 098 088 081 2096 094 390
expensive 091
2.049 0.662 0576
No different 35 378 373 391 400 365 358 381 378 314 400 371 400 368
than non- 084  +081 084 4094 4063 092 4078 081 097 090 068 094 073 082 +3(-)7;3
organic food 0.609 0.704 1.860 o
, 321 295 310 355 282 32 317 290 378 271 307 325 320 304
Distrust of +103  $096 099 069 108 117 058 087 083 049 088 089 <128 096 309
retailer 097
1332 2261 0.567
326 322 333 382 318 336 321 324 400 314 314 350 345 326
Unclear 093 088 089 075 087 092 078 092 050 038 +1.03 088 £1.05 085 33l
labelling +0.88
1.449 1676 0.697
* <005, * p<00l, *** p<000L
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