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wireless USB (WUSB) [£XM]

A A2 MAUSB)Y Al B4 UWB(E3
o FA) 716 ol8ste] f41 USBYF 2] 2m lﬂow
480Mpbs, 10m ol 110Mbps A% 58 HbEn,
&1 E7} Fokoll Qlal WUSB A7} 127707k4] Moo=
AR = 2R Hof 9,

Mt EJZN : E-E2
Electronic ticket (e—ticket) &F - [&2]]

oigt 2L S e, 712k Sk, S 8 5= A
A ARgSAl L el ZhEL FfEe] He WAshol

DM WX AIAH
Motion Capture System (MCS) [2H]
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Ubiquitous work (U-work) [ZFE]
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Butterfly Effect — & [71X]
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