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ABSTRACT

Many computer game developers and marketers have adopted diverse interet technologies to
raise customers interest in their websites and communities in order to take fragmentary customers
information, In this paper, we suggest why and how CRM(customer relationship management)
could be effectively applied to game industry, CRM system is a Systematic management mode]
which properly manages the interactive information drawn between customers and the games. This
study on CRM system in games covers 1) components of CRM, 2) customers features in games, 3)
CRM s application in games,
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