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ABSTRACT

The conception of uniform is changing from function and economical efficiency of the past to
symbolism and aesthetic sense So, in such a management strategical point of view as enterprises
PR, scouting talent, organization revitalization etc, this is required to settle uniform culture which
is proper to each enterprise and design development.

The purpose of this thesis is, first, to study to help distribution enterprises’ CI or PR by
examining the present condition of uniform design in domestic fashion distribution enterprise and
planning uniform design on the base of real case and finally making a real thing in person.
Second is to suggest to fashion enterprise security of competitive ability of uniform-producing
enterprise by developing article design of worth. Third is to present academic area with how to
do design education in a wide range not based on trend article development.

Following is how and what to study to carry out these purposes. Details about necessity and
how and what to study are in an introduction, the conception of uniform in theory through
precedential records examination in chapter 2, the present condition of uniform design based on
Changwon city in chapter 3, planning uniform design and making a real thing suitable for F
enterprise in chapter 4, and the conclusion is in chapter 5.

Through this study, I became to know that uniform in distribution enterprise who treats
visitors face to face is very important. I supply material and information concluded from this
study to uniform industry and hope this will be helpful in developing uniform.

It is significant in that this study as being related with enlarged uniform and enterprise,
beyond such a uniform area as school uniform and hospital one, expanded the study range of
clothing.

I already tell you that this study is based on visual expression of uniform and wearer's feeling
in clothes is not included.
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1. 7|gde) CIP

1) CIP2) 7jd
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e BAZ Re Ag BAY FA, 34 34
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