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ABSTRACT

The purposes of this study were to provide basic visitor information for effective park manage-
ment and to understand visitors' perception about the interpretive media which is utilized as
a self-guide environmental interpretation in Weolchusan National Park. To accomplish the pur-
poses of study, a questionnaire survey was chosen and the 196 valid samples among them were
analyzed. Among who used the interpretive media, the largest proportion used the information
board of park use-resources, and the usage rate of interpretive label of woody plant, interpretive
sign of cultural asset, and self-guide tour were shown to be relatively high. However, the park
brochures(map), bulletin boards, park web sites, LED sign, and visitor center exhibits were
evaluated that use efficiency was low. In the analysis of importance-performance, visitors were
perceiving the importance of all form of interpretive media greatly. The performance of inter-
pretive media was also evaluated as affirmative.
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Table 1. Social and economic characteristics of respondents

Item Category and frequé_ncy(%)
Gender Male(66.3), Female(33.7)
Age Under 19(7.7), 20-29(28.1), 30-39(25.5), 40-49(20.9), 50-59(8.7), Over 60(9.2)
Education Middle school or less(6.6), High school(43.4), University(44.4) More than university(5.6)

Less 1,000,000(13.3), 1,000,000-1,990,000(28.1), 2,000,000-2,990,000(34.2),

Income(Won) - 3°506 000-3,990,000(10.2), 4,000,000-4,990.000(5.1), Over 5,000,000(9.2)
Housewives(9.7), Office worker(21.4), Independent business(17.3), Professional and technical
Occupation jobs(6.6), Students(24.5), Public service personnel(10.7), Agriculture-forestry-fishery industries(1.5),

etc.(8.2)

Residential area

Seoul(2.6), Busan(4.1), Incheon(1.0), Gwangju(24.0), Ulsan(0.5), Gyeonggi(5.1), Gyeonbuk(4.1),
Gyeongnam(5.6), Jeonbuk(2.0), Jeonnam(46.9), Jeju(4.1)
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Table 2. Importance rating for motivation items

[tem Mean Rank

To take a rest 3.97 1

To enjoy scenic beauty 3.63 2
To escape from daily routine 3.55 3

To establish friendship 3.54 4
For the exercise 3.46 5

To enjoy mountain climbing 3.42 6
To spend time with family 3.20 7
To escape from hot weather 3.19 8
To feel sense of accomplishment 3.11 9
To enjoy adventure 2.78 10
To observe culture heritage 2,78 10
To observe wildlife and plants 2.57 12
To nature study of children 2.36 13

Rating is used Likert Scale ranging from one to five.
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Table 3. Crosstabulation between frequency of visit and interpretive media use

Interpretive media use

Frequency of visit(%)

Revisit First

Information board of park use and resources ;eos ?;2 ?;g

Interpretive label of woody plant {IZS ?2; ;Zi

Interpretive sign of cultural asset SIEIZS ? ;2 ;gg

. Yes 26.0 23.0

LED sign No 25.0 26.0

Self- guide tour :ﬁ)s ;gg ;gg

Bulletin boards N 22 N

Visitor center exhibits ;‘is ;gg ;g?

Park websites** ?\IZS ;ZZ ;23

Park brochures(map) ;ZS 3132 3992

*Chi-square p<0.05, **Chi-square p<0.01
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Table 4. Crosstabulation between age and interpretive media use

teroretive medi Age(%)
nierpretive media use Less29  30-39  40-49  50-59  Over 60
. Yes 35 16.8 16.3 6.6 56
Information board of park use and resourcesA No 122 8.7 46 20 36
] " Yes 20.4 143 16.3 6.1 5.1
Interpretive label of woody plant . No 15.3 112 46 26 41
Inferoretive sien of cultural asset. - Yes 18.4 14.8 122 5.6 46
n erpre 1ve sign 01 Cultural asse NO 173 107 87 31 46
. Yes 173 9.2 133 4.6 46
LED sign No 18.4 16.3 7.7 4.1 4.6
Self: suide t Yes 18.4 133 13.8 56 36
ell- guide four No 17.3 122 7.1 3.1 5.6
Yes 10.2 92 12.8 4.6 3.1
1 * ¥
Bulletin boards No 25.5 163 8.2 41 6.1
. B Yes 153 9.7 12.2 6.6 5.6
Visitor center-exhibits No 20.4 15.8 3.7 20 36
Yes 10.2 102 12.8 46 3.1
M *
Park websites No 255 153 8.2 4.1 3.1
Yes 6.1 5.1 8.2 1.0 26
Park brochures(map) No 296 20.4 12.8 7.7 6.6

*Chi-square p<0.05, **Chi-square p<0-01
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Table 5. Importance and performance rating of interpretive media

Interpretive media

Importance level Performance level

Mean Rank Mean Rank
Park brochures(map) 4.44 1 3.38 3
Park websites 4.13 2 3.38 3
Bulletin boards 4.13 2 3.43 I
Interpretive sign of cultural asset 4.12 4 3.29 9
Visitor center(office) 4,12 4 3.36 5
Information board of park use and resources 4.10 6 3.33 7
LED sign 4.10 6 3.30 8
Self- guide tour 4.09 7 3.34 6
Interpretive labe of woody plant 4.02 9 3.41 2

Rating is used Likert Scale ranging from one to five.
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Table 6. Mean importance rating of interpretive media by frequency of visit

Frequency of visit

Interpretive media use — - t-value
Revisit First

Information board of park use and resources 4.07 4.13 -0.52M¢
Interpretive label of woody plant 4.00 4.06 -0.46"5
Interpretive sign of cultural asset 4.06 4.19 -0.99NS
LED sign 4.06 4.16 -0.70"5
Self- guide tour 4.03 4.17 -1.10N8

Bulletin boards 4.00 4.31 -2.06*
Visitor center(office) 4.04 424 -1.53N8
Park websites 4.06 4.25 -1.28%%
Park brochures(map) 4.35 4.58 -1.33%°

Rating is used Likert Scale ranging from one to five. *p<0.05, N.S.: Not Significant
Table 7. Mean performance rating of interpretive media by frequency of visit
Interpretive media use Fljequency OfVISlt, t-value
. Revisit First

Information board of park use and resources 3.26 3.40 -1.04M8
Interpretive label of woody plant 3.45 3.36 0.65"°
Interpretive sign of cultural asset 3.20 3.41 -1.35M8
LED sign 3.27 3.33 -0.39"8
Self- guide tour 3.36 3.32 0.22M8
Bulletin boards 3.38 3.50 : -0.69"°
Visitor center{office) 3.36 3.37 -0.01%%
Park websites 3.43 3.29 0.77"S
Park brochures(map) 3.42 3.32 0.34"5

Rating is used Likert Scale ranging from one to five. N.S.: Not Significant
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Figure 5. Action grid for Importance-Performance

Keep Up Good Work: 'Information board of park use and
resources,, 'Interpretive label of woody plant., Mnterpretive
sign of cultural asset(wayside exhibits)), 'LED signJ,
’Self-guide tours, 'Bulletin boards), Bulletin boards.,
"Park websites;, 'Park brochures(map)i, "Visitor center
exhibits,

Here), @A -4 4=2l(Low Priority), @1}e) =8 z|oF
(Possible Overkill) g2 2 U}i=o] Zth(Martilla and
James, 1977). & 7o M= 2/ HHAHAR 2 F A
&2 =8 "W’ FAofnk 923 Qlqlr}. o] A= 3
Ao o] & HHAE YL RE T Ao|BE TS T
AR S T A4 s A BeE ASHL
2 HAANAE T T Ao wi A & vlol8-&
©]31.1-77.0%°] o} 2= HS AP T df 7| 2H o7 o]
L4EALE YR Bt LAFoR st B 4

At

-

B AT YEATYTY BPASS oz A
71QhA] ST WA 02 Bw T g SauA ol
thet ol § B Totsta B7HS UAlstol s
547 29 08712 A2E 2] A8 293
At @A S R S Al el AL BA A S
US4, S o Aol Yiet o] § W F AT



dEATHTY S o] S wfAlof it Sy HE 151

2% BHE 98] HEEAHE AAISAT % 1960)2) 4
2A 8l45te] BAo] gt

) GBI AAY B IR SEAt Bt

STl 204007} 52 ol 25tk 5122 thatol 4He]
Pl 7H SRt S0%2 M EHRIA} vl ol 5k

o APFIITAEL 2002998He] P4 BgtT
5009+ o] 4Fe] DA-E L2 9%of et YL oA
3 AFSLA 3)AH, A A Q1A B R0l gt SE AL
AZA BRAG AZATL0.9% A DEAZYZ
AL YRGS 5, A HE FY B EH S
A3 9lel ¥4 gl that S8t el a7
S R FUHH SHS AL $BE 38
E7h $5kon] 1A YR 59%E APEAG O
S S ARE RO UTEU Feh(52%), 75T 3
7AB3%)3He 5ol 84%el Sk FkRIGE 2.5
o $HFR 2 0|20,

AFYALA o] HIZ, BH\ o] U 9% B4
wAZ T o) 82 e o] ol §-Fol 69% 7
A Eron BN SRALW, S B
AARYW, SN A ABB 9 o] §Fo| L
WOl FUWARE, FRANW, ‘ZAZUE
o)A, ‘FUPHAZ LEDARY, Zho]ghiohj &7
o] 0] 8- 50%H|3ko 2 Wokh. 12 1 A e}
ASE 23 WA A o8- wol sh Aol
e,

BN THAE o) § % SHAE YAoR B F 8
= B2 23 1 RN 2R gl B4 ooz
Ureht 385tk A2 RO B AR
o 324274 £A BTk A EE A2 2
HHQ ¥He-& BTk WU ol ThE 37 s o)
o e FRE 2L AYEAR 400435, 1S
B74406-4.582 Lheht A& MRS SYAT AT E
AuctF 258 o B4 Boshs Aol glon AR
AN & Aslsine BEgtel EAH 2ol 4R
A otth AHE S-S AL SEAE3.20-3.45,
A& PEF SBA7H3.29-3.500] 900 7} o8 A
HE 2% B2 Aol AFHA Rk,

Sehtet FYTUANN BAANY A ] Faiol
B FOHIT oS A ) FUB YL B
A ohAo] e B e AgAo BuERS
AN T AT DA% AFEAG B Fa
st Heleb S0 2 AAaor 8 Ao BorE) Ut
FY3dol 49 olgFol e AN vhAol oha)
He 94 Bt o s MASHT o 88 AT Wk 4
ol a7Ee ZALdha B4 ohAlo] et FRE

lo 1o R

B7tol Wl A3 =7t RA S E uh s oA 9
A NS AT =90l asi.

2 d7e SUed A oA o it 57t A
o] o] Ro) X 2] g2 AN AAIZ 7124 A7t &
+ oo gged oA o i o] & F-Fot 8=
FHETE B4 Aotk 2434 iAo ARE &0
7] A3 kS AAEE] HiA = B s d A o
& 7150l HAESHA SIH T YAk T A &
A, 238 mjA 9 0§ 7] 5-& ol7] AT YA
off thgt erd Ao U4 4 a7t W aska, B
thAlofl SHAdo) gol 2FEEZ WA Ad o) &
A& BAske A% o3t ut ol ohRA £
© 479 A7) Akl B gho 2 ojof phugh
AF7E ALH 2 o] Fof Aop & Aot

ol g 2 #

| =
FYT AV TRH(1998) YBAYTY AARNRZA,

YT ea) T eh(1999) FYLY AdsksET R 1Y
U 2 s 7] el ek A - RS E X
_‘

it

49 ede FHOR 385,

FYF AV BRH000) THFYY S 02 FABY
e AT, 6343,

FYF AV TRQ0042) TYTUY S 2 TU

©
gpget 4+ I, 308%.
=3 HTEEEH2004b) =73 AGsiA A, 176

=

FY B AL FD20040) A2} TP Ao] § ) ZAHAT
o 383%,

o, FYH(197) 222 Yohrl chijspane) g
4 a3} B TS 1002)

AR, o)Ak, kg2, HF3(2003) A AFFY BN
% TRl A AR FRaFeEI 4 7(4): 117,

U81993) 2HAFA T ol S Ae) 241 S-§AH A
2 6(2): 226-227.

A8, §712(1999) TRIATREY ol 8 A 24
B AV 313 7] 12(4): 389-397.

Y42, HHA(1995) FFUFYF ol § e 24} &
L AE T 8(2): 160-166.

T, 244, 2FW(1996) QN AZ AT o] 82} e
ZAL Z BR8] 2] 9(2): 189-196.

WM, B58(2000) TYFY BAHY T2 IY. F2T
Az ks3] x] 2(2): 122-129.

o
ox

0.

£%2, $349(20020) A7|H) A AW 715 A%
24 - FELRAL FHUOE - BRASHER 01(6):

742-749.



152 E S b sh=rgbg Al ehs] 2] 20(2) 2006

£5&, 434(2002b) $HA8) A5 AR Tt o] 2} R
o zaamol Al s 20T - FEA FoFEE A
(3): 43-50.

34, Y4 4o01) A8 o] Zxt AT FHEE &
THE 1142,

G712, 10-42(2000) A2ab=Fe o84 e & o]
& - felol g FRE-AFE B SR G
%) 13(4): 367-374.

0} F4(1999) HH T ¢ FA AL =R AL Hi o) E
2} EAdol| et A - EME T Y S SHoR - Y
o8t st AALEHl =, 554

A744(1999a) W4T e o] gsdeo] ot
314 715 Wb ) ABRL AT 21: 104-109,

A7 4(1999b) sl d ke ) d Felof FFS A= |

). Sh AR EEE] A) 3(1&2): 29-38.

Z92001) 3H2o] YT A AATFHYR 23 A2 A
Aupet. gh=tz 45 5] 7] 28(5): 1-14.

[
W
~—
R
(=3

[~

TAIE(1999) HRUAA =3 el 2 AT
ofl The A7 SHoF) BATHELE ALALBE S T, 1285,

Hammit, W.E.(1984) Cognitive process involved in environ-
mental interpretation. Journal of Environmental
Education 15(4): 11-15.

Maritlla J.A. and J.C. James(1977) Importance-Performance
analysis. Journal of Marketing 41(1): 77-79.

Medlin N.C. and S.H. Ham(1992) A handbook for evaluation
interpretive services. USDA Forest Service, Ogden, Sip.

National Park Service(2003) Visitor use and evaluation of in-
terpretive media. A report on visitors to the National Park
System, 115pp.

Regnier, K., M. Gross and R. Zimmerman(1994) The inter-
preter's guidebook. UW-SP Foundation Press, Inc.
101pp.

Shapre, G.W. and G.L. Gensler(1978) Interpretation as a
management tool. Journal of Interpretation 3(2): 3-9.



