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3.3.2 d=X9 #4

® ATE A AEAE SHLEF dg A, e AHA, AT R 7
HE SHAe gutd Apgre Ay, A, &2 Aa, AY, S 15 FEY 6
T#dor A8t

TASE dE 1, HEE, A, AT gEE 5F HUAE xR A
om FRAE] ARkA AE WEAHEg AT @-‘EXIPJ TAAJA F4L o}
B <E 1>9 2

RS SHYE AR BB 3 3
WETY SHYE sulRtel AlzlY 4 3
LB 2[Rt HANE xjTofelE 5 4
SERte] YUK Abg 1 7

2 z2AA F=HE A7 BAAElE dole #Y(data coding) @ wol¥ =g
Jd (data cleaning) #}32 A3 SPSS 12.0 for Windows $A4 #7)A TZI138&
ggste] oS 22 WHoz BAskgith

AR, BEO dutd EAE votetr] 3t WER4A] (Frequency Analysis)&
s

A, EFETY ARFIYEES J9EzE BRI Hste  2dEH (Factor
Analysis) & AAG o SHETF] AT E Fetsty] ke Cronbach's e Al
& AEIA.

AA, 744 15 HAFE7 9 s tHA(-test) F  BAHEA (One—Way
ANOVA) & AAsgich #aHA & {2k zbol7b 9l A9+ Duncand AH$H
A& AHEE AG 7 2ol & .

A, 7He 29 7 3% AFE] A stde tH W (t—test) & AAIBIH

()
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oA, 7 45 AFTE] 9 skl Y 3 AE 4 (Multiple Regression
Analysis) & AHE-3Hl o}

=4 21

4.1 7| ZXtR 24

411 YR YU A}

g

AT BHg B At 15090 A% HAlo] AHgHYen o5 o
WA ALgHe ofdl < 2>9h ¥tk
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o o]do] 38.7%% YERWTE 2 FaE oiFE QR 47.3% % I “2}251 53
HArrETL 31.3%, HebAlo] 15.3%% xAME g en HAH o€ &3 59 7E
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ol 14.0%5 vreERgTh
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20.0%, 310%Hg o]Afo] 18.0%% et

AMTYAS N1y AE (BH2E) 203



A ghx| Atg
IS5 ()
63 420
87 58.0
92 61.3
58 38.7
71 47.3
47 31.3
23 15.3
9 6.0
49 32.7
62 413
20 13.3
19 12.7
21 14.0
34 22.7
70 467
25 16.7
61 40.7
47 31.3
a2 28.0
29 19.3
64 427
30 200
27 18.0
150 100.0
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7EA7E e, B ATl e AderdAdS st o

NI IS FHrksr] g8 oEA =4 99 (multi—trait multi— method
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Effect a Presentation Product has
on the Repurchase Action

Yun, Gi Seon” - Kim, Hong”
Abstract

When we look into the market economy of our couniry recently, we learn
that the mind of consumption after IMF crisis is very shrunk and the market
is led into a serious slump of consumption. For an approach to survive the
contraction of the market and the market competition, enterprises command
a variety of sales promotion strategy, out of which presentation is a sales
promotion strategy to give the same product.

The price—discounted strategy through the provision of donation
commodity may induce the temporarily—discounted commodity not to be sold
to the consumers or make a damage of the images of the brand, or arouse
the price war against other companies, or lower the sense of the quality of
the commodity. Therefore, it is necessary for a company to meet the end
users' demand and also maintain the evaluation of the quality on the
consumers' products highly.

Therefore, in this study, we have attempted to study and analyze the
consumers' satisfaction level and reliability on the donation goods in order to
suggest the orientation of the presentation promotion strategy in accordance
with the changes of the sales market. In addition, we tried to understand
how the recognition, consumers' satisfaction level and reliability on the
presentation goods had on the repurchase.

With such objectives in this study, we could make an analogy of the
following significance and suggestion of study.

* Department of Entrepreneur, The graduate School of Global Entrepreneurship,
Hoseo University

** Dean, Graduate School of Global Entrepreneurship, Hoseo University
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Firstly, in order to survive a serious competition market, enterprises must

execute the product presentation along with diverse events instead of
commanding the sales promotion strategy through a simple product
presentation. This strategy can be an alternative to lower the danger a
person—to—person product presentation may bring about. That is to say, we
shall not lower the quality and value of the products but enhance a new
image to customers through a product donation occasion together with an
event as a new marketing pioneering method.

Secondly, during the period of the current economic depression, if a
company provides the consumers with an opportunity free of charge through
the present special event period and the practical events, it will affect the
advertising effect of the goods, the introduction of the customers and
customers' repurchase. For this purpose, the company has to heighten
customers' preferences by selecting the items customers are liable to prefer
and closely analyze the consumers' response and market for such an
objective.

Thirdly, with the internet age, as the market has a tendency to increase in
the number of consumers who do shopping in the internet, the marketing
strategy has to build up the strategy of the presentation product instead of a
simple offline strategy. For example, a company shall have to draw attention
or attraction from end users who intend to do shopping through the online
by a product planning expo or a presentation product corner,

Fourthly, the excessive sale promotion strategy of presentation products
may bring about even a reverse effect on the value of the goods or
consumers' attitude as seen above. Therefore, a company has to relay 'the
value as to the price' to the consumers instead of the sales promotion
strategy of donation products just for a temporary sales volume.

Conclusively, even if we put the value with a reasonable price through the
presentation product strategy in the past, we shall have construct the
strategy by providing some plus factors in the price such as the provision of
the upgraded products or services instead of just presentation, or the
invitation of the events related to diverse events or culture arts from now
on.

Keywords: FPresentation product, Repurchase action, Consumer, Sale
‘ promotion Strategy
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