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Abstract

To enhance the competitiveness of the engineering college through cultivating market-oriented
engineering students and to overcome the current ’science/engineering evasion’ phenomena, this
study proposes an engineering-management course and a strategy for its design and operation.
Management ability and leadership is now a necessity for engineering students who will lead the
society with their innovative science technology, yet such capacities can only be enhanced by
providing a well organized engineering-management program. This study intends to introduce and
propose development plans for Yonsei University College of Engineering’s ‘Techno-Yonsei’
undergraduate engineering-management program. CEO’s with an engineering background are
increasing and in a society where cutting-edge technology is regarded as an invaluable asset, and
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where development and application of such technology is recognized as the key to securing
competitiveness, the roles of ‘engineering minded 'CEO’s are becoming indispensable. This study is
significant in that it presents both the need and solution for a market-oriented engi-

neering-management program in accordance to the social demands.
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