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Abstract

This research develops, and empirically test a model for explaining/predicting the Determinants and Satisfaction
of Portal Cite in Internet Initiation Page. Also this paper describes a theoretical model for investigating the service
quality satisfaction in the Internet Initiation Page.

This research is the first to empirical test the causal relationships in determinants of Portal Cite. The model
of the satisfaction for Portal Cite are tested here using data from 224 samples.

Based on the research model, a comprehensive set of hypotheses is formulated and a methodology for testing
them is outlined. some of the hypotheses are tested empirically to demonstrate the applicability of the theoretical
model.

In examining the relationships of the determinants factors, satisfaction show in significantly by Convenience,
Information Provided, Entertainments, Interaction but that show in not significantly by the Trustworthiness, In
addition, Portal Cite in Internet Initiation Page shows indirect effect between customer satisfaction and referral.

Key Words : Portal Cite, Satisfaction, Initiation Page, Convenience, Entertainments, Information
Provided, Trustworthiness
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