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Abstract

In recent, T-commerce is widely dispersed as alternative type of commerce. It is forecasted that t-commerce
system is used more than e-commerce system. Therefore more and more t-commerce-related industries are also
recognizing that t-commerce is a critical business model. It is needed to understand the concept of t-commerce
and develop the t-commerce marketing strategy.

CEO analyses consumer's behaviors according to the data about buyers and applies the advantage of t-commerce
to the communication with customers. This t-commerce system plays an important role in maximizing customer
satisfaction and affecting their intention to reuse it.

Therefore this paper attempts to identify T-commerce critical success factors and divide between use-intention
group and unuse-intention group by taking out a discriminant function by the discriminant analysis. This lays a
foundation in developing T-commerce strategy.

According to the discriminant function extracted, convenience factor, amusement factor, system quality factor,
product perception factor are significant in the sequence of influential degree.

However, usefulness factor and speedy connection factor are not significant. In result, the target hitting rate
is 77.9% in the first unuse-intention group and it is 95.2% in the second use-intention group. The total discriminant
target hitting rate is computed to higher value, 86.55%.

The statistic package, SPSS 12.0, is used to survey and analyse data and test the hypothesis. The validity and
reliability of variables are verified by both reliability analysis and factor analysis. The discriminant analysis is
used to tell the difference between use-intention group and unuse-intention group.

Key Words : Payment Terms, Export Insurance System
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vls A =EEA] -.045 358 380 131 151 655
v16 A|2EIEA) -134 431 535 092 164 528
v17 A|2=ElEA3 -.022 315 520 114 193 515
V1§ A|AEIEAY 228 -.038 487 324 373 226
v19 SAHEA 061 098 104 -.008 826 172
v20 SN 131 215 151 -.089 769 128
v21 X LA 045 -118 085 241 715 -151
v22 AFEAZA 304 278 680 323 152 021
v23 AFA 72 298 321 701 107 200 -.045
v24 AFAZH3 128 210 342 159 167 391
v25 fr341 497 503 084 117 147 162
v26 13792 192 550 161 479 085 244
v27 §3843 159 596 144 333 073 234
v28 13434 214 307 140 514 309 -365
v29 845 372 179 068 641 -159 133
v30 346 088 240 226 673 193 -.045
v3l §347 201 131 530 591 -016 134
K 14.075 2.282 1.730 1.357 1.084 1.025
ke g (%) 45.403 7.361 5.580 4377 3.495 3.306
FAREAH%) 45.403 52.764 58.344 62.721 66216 69.522
Cronbach's alpha 951 .891 754 813 708 .845
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(# 2> A2H &t A& et U2 =49 21t

~ Alpha if item Cronbach's
20l M (s
(%) deleted Alpha
vl 4841 842
v2 842 821
[0 v3 843 828
866
(84 v4 844 822
v5 845 891
v6 846 846
v22 AEAAA41 474
2913 —
B v23 AFA A2 543 754
(AFAZHA) —
v24 AZEA 23 877
v19 A EAN 515
229l5 Ty
20 SAIH S . .
EA ) V20 ZXHEA) 590 708
v21 SAEEA3 748
vl5 AlZ=EIEAL 795
2916 vie A|2=EIEZE) 754
845
M8 E4) v17 A|2~EEA3 762
vi§ A|Z~ElEAy 889

o714 Q<21 AA Cronbach's alphatt HUl =& EAA Al &3lgk(Alpha if item deleted)S Z¢
v HREEE AAANA Bozy B 229dE BAS & 4 otk 801 HEA) T 8043
Ay AA 220 duigh B 22 Aok 2 @io] flong R ARSI R SIStk 3

V25(fr8lAd ok v27(f-8/d3)e] 8Rl A ghol tha RAIRE AEAEA Y] AdE EQE IR A}
L3712 SGith 29(F84) ol vS(Rr84d5) 71 891>.86601 2 -84 2914 AAHRL, 2
QB(AEA AN QN E VAAEAZA)F 877> 7545 AAHJCH,  QA5SAHEA) A=

VIEAESA) 0] 7487082 HAlA AN, QA SFIFEA)E VIS 2FEE) 7}
889>.845% A ¢] =] 2lc}.

2. T—commerce 23 Q%o W& g5 AL v

152789 t-commerce ©]-ETAAEANA t-commerced] AdF 2091 HHA, 84, AEADA, 734,
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<# 4 HHERe SEJEHEAS SEHol st 44

Wilks' Lambda F df1 df2 Sig.

&4 547 120.110 1 145 000
a4 509 139.776 1 145 000
Al2EEA 488 152.161 1 145 000
314 592 99.754 1 145 000
SAREA 961 5.849 1 145 017
AEAZA 589 101.298 1 145 000

Ao s24389 Bt 44 gk A4S 3] A8 84, A, A=" F4, 13

71 Q)1 digk Wilks®] Hrheh Faks F-eli<it 4>¢F 2k Wilkse] #r} 7k
AT ghol ZelA AL, Wilkse] #rk gho] 2o F FA% ghol AXIth webA Wilkso] #
OTH(F BA% %M ﬂ‘?i) wEEo] Erhal & 4 vk o7|A= 84, HEld, Al2E F

Wilkse] =t} gk 0.9611 Hlﬁﬁ 27 ‘JrEPJr e o] —EEPE g ? %lE}, :LEiUr 67H°] %% LT°J T
4, B, Aas w7, SAREA, AEAAE 2%

nE
0055} Aonw 7} 2ole] PAlel: BAR frolsirin & 4 Utk

84 HEld | A2EEE | R34 | SAESY | MEXZY

44 387 175 229 131 090 201

" 175 370 219 069 071 113

) Al2gEA 229 219 355 092 141 224
Covariance o =

84 131 069 092 210 054 131

SAHEA 090 071 141 054 548 168

A EA 2 201 113 224 131 168 521

84 1.000 462 618 460 194 448

HA 462 1.000 604 247 158 259

) Al 2B 618 604 1.000 336 321 522
Correlation o =

34 460 247 336 1.000 158 397

SAHEA 194 158 321 158 1.000 315

AFA 2+ 448 259 522 397 315 1.000
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ULV ADA 5 bl 3 st e

HAFES 86.55%°] Tk

dagst E—%Zé‘ﬂr% vy a9tk 0

wrh zZtod 1A AL glehel BRaled], o71ME 15707 05ek 2 gk 71Aa QoA 27

wow A5 st Q&S TR Kol
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(32 3] AIBET ot HEt Bk (32 4] 8=t U HE B
Canonical Discriminant Function 1 Canonical Discriminant Function 1
NERESE NERESHE

14-] - 251

5
2
I_r Mean = —1.43 Mean = 1.09
I Std. Dev. = 1.254 Std. Dev. = 0.608
0 o 1

N - &8 -

<H 12> 70|28 SAE

) Highest Group Second Highest Group L
A | H= Aot Scores
o |ats ual P(D>d | Squared Squared
A | 2= C= = = i
gﬁ; Gro | Predicted 9 P(Gl 9 | Mahalanobis Sur P(G| Mahalsanobl Function

A A | Up Group _ Distance g_ : 1
T p |df | D=d) " | p|D=d) | Distance

to Centroid .

to Centroid

1 1 1 128 1 999 2.319 2 .001 16.240 -2.938
2 2 2 684 | 1 893 165 1 107 4412 .685
3 2 2 183 1 979 076 1 021 7.740 1.367
4 1 1 929 | 1 967 .008 2| .033 6.737 -1.504
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5 2 2 600 | 1 .989 274 1] .011 9.186 1.615
6 1 1 A99 | 1 998 1.650 2| .002 14.375 -2.700
7 2 2 141 919 082 1| .081 4.928 .805
8 2 2 595 1 .989 283 1| .011 9.236 1.624
9 2 2 927 | 1 .948 .008 1| .052 5.831 999
10 1 1 383 | 1 722 760 2| 278 2,673 -.543
11 2 2 936 | 1 .966 .006 1| .034 6.694 1.172
12 1 2(%%) 520 | 1 .822 415 1| .178 3.470 447
13 1 1 243 |1 554 1.360 2| 446 1.797 -.249
14 1 2(%%) 402 |1 739 702 1| .26l 2.786 254
15 2 2 5211 981 .100 1] .019 7.969 1.407
16 2 2 J28 |1 .906 121 1| .094 4.660 743
17 1 1 489 | 1 .804 478 2| .196 3.296 =724
18 1 2(%%) 475 |1 794 Sl 1| 206 3212 377
19 2 2 560 |1 .990 340 1| .010 9.548 1.675
20 2 2 1401 919 082 1| .081 4.928 .805
21 2 2 828 | 1 976 047 1] .024 7.424 1.309
22 2 2 790 | 1 978 071 1] .022 7.689 1.357
148 2 2 848 | 1 974 037 1| .026 7.283 1.283
149 1 1 1 489 | 1 992 478 21 .008 10.229 -2.107
150 2 2 834 1 975 044 1] .025 7.378 1.301
151 1 2(*%) 224 1 524 1.477 1| 476 1.668 -.124
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Y, e TV, oudt 2508 trke A7P, ALVIEALE, 2001, 11.
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A=7], “T-commerce®t M-commerce®] @3 A3y, ZHFNGA, 14, 1, 2002, pp.1-24.
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