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ABSTRACT

The purpose of this study was to investigate Visitors’ satisfaction at Eco-Agriculture
[Organic Food Expo held in Uljin in 2005. The questionnaire survey with 1,120 par-
ticipants was conducted at the -venue for three times from July 22nd to August 15th,
2005. The evaluation considered Expo facilities and services, and motives of visit along
with demographics of 1,080 valid samples. Evaluation results indicate overall satisfaction
level of Expo participation was positive and 63.6% of the respondents showed intention
of revisit andfor future visit to agricultural events. Expo facilities and service represented
higher satisfaction level, however cost factors such as food and beverage, souvenirs and
entrance fee had lower performance levels. The study outcome can help local
governments and/or organizers host hallmark tourist events in planning and managing.
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Table 1. Demographic characteristics of respondents
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Item Category and frequency(%)

Gender Male(56.0), Female(42.7)

Age 18~20(4.9), 21~30(14.6), 31~40(24.8), 41~50(29.9), 51~60(16.9), 60~(7.5)

Middle schoo! or less(8.1), High school(32.3), College Student/Graduate (17.9), University

Education L
Student/Graduate(31.1), More than University(4.6), etc.(4.2)
Agriculture + Forestry « Fishery industries(10.7), Independent business(13.4), Office worker
Occupation (13.1), Professional jobs(11.2), Retailing(3.3), Public service personnel(10.4), Studenis(12.3),
Housewives(16.5), etc.(7.6)
. Less than 1,000,000(15.5), 1,000,000~1,990,000(23.7), 2,000,000~2,990,000(27.8), 3,000,000~
Income(KRW')

3,990,000(15.5), 4,000,000~4,990,000(6.1), More than 5,000,000(4.8),

Residential Area

Uljin(10.8), Seoul(5.8), Kyunggi + Incheon(8.9), Gangwon(6.0), Chungnam ¢ Chungbuk(2.9),
Jeonnam « Jeonbuk(2.2), Gyeongnam * Gyeongbuk(55.2), Jeju(0.3), etc.(6.8)

* KRW : Korea Republic Won
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Table 2. Visitor characteristics
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Item Category and frequency(%)
Experience Yes(70.9), No(28.7)
Leisure(28.5), Education(24.1), Curiosity about event itself(14.9),
Purpose

Understanding Eco-agricultural products(27.4)

Types of group

Family(49.4), Friend(18.9), Boy/Girl Friend(3.2), Group(25.4), etc.(3.0)

Visiting types

Day use(69.9), Night stay(30.1)

Accommodation types

Condo(19.0), Hotel(16.8), Local home stay(22.2), Campsite(15.4), etc.(1.1)

Newspaper(2.4), TV/Radio(33.8), Pamphlet(10.1), Internet(8.7), Travel agency(1.8), Other

Information sources

people(23.2), Placard(5.4), etc.(4.6)
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Table 3. Cross tabulation between purposes and demographic characteristics of the respondents

Purpose
Event Understanding
ven
Item Category Leisure Education .. Eco-agricultural p-value
participation -Square
products
Frequency % Frequency % Frequency % Frequency %
. Male 145 13.6 138 13.0 90 85 195 "
Gender 31.872 .001
Female 154 14.5 118 11.1 66 6.2 93
less than 20 32 30 2 02 8 0.8 6 0.6
20s 76 7.1 9 038 43 4.0 12 1.1
: 30s 88 8.3 114 10.7 27 2.5 30 2.8 Y
Age 376.136  .000
40s 68 64 111 10.4 41 39 95
50s 30 2.8 12 1.1 25 2.3 98 9.2
-above 60s 5 0.5 8 0.8 11 1.0 47 44
Agriculture 7 0.7 6 0.6 10 0.9 80 7.5
Office worker 45 42 44 4.1 18 1.7 26 24
Public service 32 3.0 35 33 17 1.6 25 2.3
Professional jobs 36 34 32 30 21 2.0 25 2.3
Occupa- . »
ion Retailing 11 1.0 10 09 2 0.2 12 1.1 240472 .000
Independent business 28 2.6 41 39 21 2.0 46 43
Student 69 6.5 8 0.8 30 2.8 12 1.1
Houscwives 47 44 63 59 19 18 42 39
etc. 25 23 16 1.5 18 1.7 18 17
Less than 100 58 55 18 17 31 29 41 39
100~199 61 57 51 43 44 4.1 88 33
Income 500299 89 84 102 96 28 26 71 .
(10 thousand 76.167 .000
300~399 46 4.3 44 4.1 24 2.3 43
won) -
400~499 13 1.2 16 1.5 12 1.1 22 2.1
More than 500 10 0.9 16 1.5 6 0.6 17 1.6
Less than middle school 16 1.5 4 0.4 13 1.2 42 39
High school 78 7.3 101 9.5 40 38 113 10.6
College 60 5.6 53 5.0 32 3.0 44 4.1 .
Education 95.949 .000
University 109 10.2 81 7.6 54 5.1 63
more than Univ. 9 0.8 9 0.8 11 10 18 1.7
etc. 24 2.3 7 0.7 6 0.6 6 0.6

*p<.001, **p<.01
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Figure 1. Interest level of Eco-agricultural products
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Figure 2. Purchasing experience
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Table 4. Cross tabulation between purchasing experience and demographics of the respondents

Purchasing experience of Eco-agricultural products Chi
Demographic N p-value
Item o Do not purchase purchase sometimes purchase always -Square
characteristics
Frequency %  Frequency %  Frequency %
Less than 20s 12 1.1 35 33 5 0.5
20s 56 5.3 92 8.6 10 09
30s 41 3.8 200 18.7 27 25 .
Age 89.079 .000
40s 36 34 246 23.0 41 3.8
50s 18 1.7 12. 112 41 3.8
More than 60s 14 13 44 4.1 17 1.6
Less than 100 55 5.1 92 8.6 17 1.6
100 ~ 199 45 42 176 16.5 33 3.1
Income 200 ~ 299 4, 37 225 21.0 32 3.0 ,
(10 thousand 57.287 .000
300 ~ 399 17 1.6 125 11.7 25 23
won)
400 ~ 499 7 0.7 47 4.4 12 1.1
More than 500 5 0.5 32 3.0 14 1.3
Ulgin 23 22 74 6.9 18 1.7
Seoul 6 0.6 45 42 10 0.9
Kyunggi 3 29 52 49 13 12
Gangwon 17 1.6 43 40 5 0.5
Resi ial .
esidential - ngchong 14 13 12 1.1 5 05 63751 000
area
Cheolla 4 0.4 20 19
Kyungsang 74 6.9 436 40.8 77 72
Jeju 2 - 02 1 0.1
etc. 8 0.7 53 5.0 12 1.1

*p<.001
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Table 5. Estimation of accessibility

Vi Vi M i
Ttem Y Poor  Neural  Good Y Mean) o
poor good total
Convenience of transportation 8.4 12.9 40.2 237 6.0 3.07
. ¢ inf - 3.25
Convenience of road information 42 2.5 15.1 122 05 332

and signs

1: very poor~5: very good
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Table 6. Estimation of Facility
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(Table 7).
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PANE-I ol diFd HrME 98l 87HA
AEGEd sl AEEATt FAN B9 mKF
74A] BEe 353402 7} =4 Jelgou)

Item Very Poor Neutral Good Very Mean Mean in

poor good total

Parking 53 11.0 31.7 335 12.7 3.44

Rest area 338 8.5 320 34.7 16.4 3.54

Sanitation 23 17 219 376 17.4 3.65

Information service 2.6 9.2 349 38.2 9.9 3.46 348

Information materials 1.7 12.5 36.2 344 9.2 3.39

Number of guides 2.0 8.5 346 39.4 10.0 3.49

Safety 2.0 8.6 39.1 333 8.1 342

Convenience 2.1 8.0 36.1 325 10.8 3.47

1: very poor~5: very good
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Table 7. Estimation of Kindness of the personnel

Item Very Poor Neutral Good Very Mean Mean in
poor good total
Guides 39 7.8 28.8 40.1 14.5 3.59
Facility Operators 35 9.7 262 419 12.8 354 355
Booth managers 25 7.3 34.6 374 119 3.52
1: very poor~5: very good
Table 8. Estimation of Event contents and operation
Item Very Poor Neutral Good Very Mean Mean in
poor good total
Originality 2.8 133 41.7 276 8.0 3.26
Interest 34 112 410 294 8.7 331
Educational value 2.4 9.3 325 36.1 13.7 353
Diversity 3.0 12.2 35.8 332 9.2 3.38 131
System 27 147 40.0 29.0 6.9 3.24
Timing 4.0 18.6 31.8 294 9.6 325
Scale 2.6 14.1 38.2 30.9 73 328
Tour programs 32 16.9 36.8 28.9 7.1 322

1: very poor~5: very good

9 Bgx ool dAA Zzaw322), AAHY
ALY (3.24) BAFA]7)(3.25), WAMTFE(3.28)9]
4l FEAA AA BEEL 3317 BErh @A
3715 ATHTable 8).

5 7]€}-

7Iet Atge2 YA A58 TR 7H,
1EE, A28 SO diF AEAY o7 uF F
ozte] Brtg ARG ASE TR HA
A BE30Pes RAENSYH AE8 7}

Table 9. Estimation of others

Ax 291722 et & FE) v g
v 37t A B A2 AN &
= e 71E4EF PAtete] RAPF x| thay
SHAEL 292702 Hrlsgon PA
AFES} AHAMEEE 257402 JeEh} $F
A xgo] 295HE 242 WHHTKTable 9).

6 el B BF Yo}
2 AANRA FYALE YA Folo] o
@ 2w BEE 2ANN A SVAF 464%

Item Very Poor Neutral Good Very Mean Mean in
poor good total
kinds of:Beverage/Food 4.4 19.1 44.1 20.5 5.1 3.03
Price of - Beverage/Food 8.0 220 40.5 18.1 44 291 286
Souvenir’ 72 210 39.9 202 4.0 2.92
Entrance -Fee 16.1 29.7 29.9 13.7 42 2.57
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Figure 3. Overall satisfaction level of Expo
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(Figure 3).
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