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Attitudes towards Business Ethics by ATBEQ
of the Students Majoring in Culinary and Foodservice Management
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Dept. of Culinary Science and Arts, Kyung Hee University

Abstract

This study investigated the attitudes towards business ethics of 409 university students majoring in culinary
science and foodservice management. The survey questionnaire evaluated their attitudes by ATBEQ (Attitudes
towards Business Ethics Questionnaire), using a seven-point scale and the data were analysed by frequency, t-test,
ANOVA and reliability analysis. The average value of ATBEQ was investigated with attitudes towards ethics
(3.4840.79), application of the ethics to business (4.24+0.71), business profit making (4.18+0.71), businessman
(4.29+0.67) and practice of business ethics (3.16£0.79). The female, undergraduate and younger students showed
significantly higher scores of attitudes towards business ethics (higher ethical attitude) than the male, graduate and
older students, respectively. There are some similar results between Korean and Isracli students, while western
students (America, Australia and Turkey) showed different attitudes with Korean students.
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71988l Bl =X 4=(0] 8t ATBEQ)o| A F& Bl
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Table 1. General characteristics of subjects.
Characteristics N % Characteristics N %
Gender Male 193 472 Under 100,000 31 7.6
Female 216 52.8 Monthly 100,000 ~300,000 199 48.7
Under 20 58 14.2 allowance 310,000 ~500,000 135 330
Age 21~23 142 347 Over 510,000 44 10.8
24~29 132 323 1-2times/1week 98 24.0
Over 30 77 18.8 Frequency of 1-2times/2weeks 55 13.5
Freshman 63 15.4 purchase 1-2times/1month 128 314
Sophomore 110 269 (foodservice 1time/2-3months 79 19.4
Grade Junior 63 154 industry) 1time/6months 28 6.9
Senior 65 159 Others 20 49
Graduates 108 26.4 Christianity 106 259
Undergraduates 301 73.6 Catholicism 71 174
Graduate .. .
Graduates 108 26.4 Religion Buddhism 38 9.3
Major Culinary Sci. 241 589 No religion 180 44.0
Foodservice Management 168 41.1 Others 14 34
Total 409 100 Total 409 100
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B2 FAFAE AU gol IFoe A BE B
Alo] QUTHVIB) M & 4.96:1.472 e} 23FYU &
& 2Yck 2E =¥o] A JIE oivtE: e
F Aoa gZate ol oFAE dolthVige

403:1.5622 Yehgroen Wi ART § @o| Ay
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(2004)9] A+ ZAFAS Aol7t e LR, vxFH & Aoz ZAH AT
—71“, H719 dotlEL FAZH] FES2EE A F ATBEQ®] lolA] Atdae] #gh W9 FH
gl BAHA L=via &g3 vid 23 o)Ay 4.18+0.71 % Table 49} 2t}
GBES BEREHE AT £92 AV doa 14 7V =93Q1 v 2YUAE olg-g FESe Aot
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A wat Zpolzt e ALE Yyt AP & AF7F oldetal AZbskal e ALR2 Yeigon,
Table 2. Mean scores of the attitudes towards ethics
Variables (M+SD)
V4 Act according to the law, and you can’t go wrong morally. 3.92+1.44
V9 Business ethics is a concept for public relations only. 3.69+1.59
V10 The business world today is not different from what it used to be in the past. There is nothing 4.92+1.43
new under the sun.
V23 If you want a specific goal, you have got to take the necessary means to achieve it. 2.53+1.46
V27 True morality is first and foremost self-interested. 3.12+£1.50
V28 Self-sacrifice is immoral. 2.67+1.40
Total 3.48+0.79
Table 3. Mean score of attitudes towards the application of the ethics to the business
Variables (M1SD)
V5 Ethics in business is basically an adjustment between expectations and the way people behave. 4.47+1.19
v7 Moral values are irrelevant to the business world. 2.86+1.49
V18  The main interest of shareholders is maximum return on their investment. 4.96+1.47
Georges X say of himself, “I work long, hard hours and do a good job, but it seems to me that
V19  people are progressing faster. But I know my effects will pay off in the end.” Yes, George works 4.03£1.56
hard, but he’s not realistic.
V30  You should not consume more than you produce. 4.96+1.73
Total 4.2410.71
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Table 4. Mean score of attitudes towards the making money of business

Variables (M+SD)

A1 The only moral of business is making money. 3.83+1.51
Vil Competitiveness and profitability are independent values. 3.09t141
V12 Conditions of a free economy will serve best the needs of society. Limiting competition can only hurt 434+1.50

society and actually violates basic natural laws. e
V17  Employee wages should be determined according to the laws of supply and demand. 4.40+1.50
For every decision in business the only question I ask is, “Will it be profitable?” If yes - I will act
V20 accordingly ; if not, it is irrelevant and a waste of time. 4.18+141
V24  The business world has its own rules. 5.29+1.29
Total 4.18+0.71
Table 5. Mean score of attitudes towards the businessman

Variables (M+SD)

V2 A person who is doing well in business does not have to worry about moral problems. 2.96+1.45
V3 Every business person acts according to moral principles, whether hefshe is aware of it or not. 4.90+1.54
' Business decisions involve a realistic economic attitude and not a moral philosophy. 492+1.44
V8 The lack of public confidence in the ethics of business people is not justified. 4,08x1.45
V22 A business person can’t afford to get hung up on ideals. 4.65+1.57
V25 A good business person is a successful business person. 4.09+1.58
V29  You can judge a person according to his work and his dedication. 4.45+1.43
Total 4.29+0.67
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B2 AL FTste A2 BEe AoITHVI3)(p<0.001)
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ZA ], ol Smith 9} Oakley(1997)9] AT A
gl g8d BEsF A 2 AL @A o
 =md glo] Ade] wet f93FQ AolE vebd
A7}, Ruegger 9 King(1992)8] AT-ollA ool &
AR 7199 |43 FF g AF4Ho| 65
Egitta FAMY A9 RStk =S Peter(1991)
= getae AAFA GAe & 7[gae s V1Y
ARSI R Ao gk Frlo] e AFolA oghAo]
gt uct gadoln 7199 A8H AYE BS S
QA stgem, Borkowski 9F Ugras(1992)& &
2 Al st AT ojM YL Fetael vls]
2189 @] ©S dFskE, Tse 9F Au(1997)2
ety e e AR A% Al wetA s st
Aol detdrt He #3Ye Wl MY dF
Aot AR -

Az mE JF o] ZAMEH, FEl#HY
AL v=gAQl Ao|thV2ay)et F8 9 Al oA
9 ARESL ZE ARy AL Aol WS Fst
thv26)e] Wol Mgt Fo3 zbol(p<0.05)E YEhA
o], ZAF o] YdT sMRT [P A
o] & Fasd ArFAL vEYHQI Ae] ok}
I QAete Aoz yelyth T AvtEer A
Zo W2 {23 o) EHFHA Gt ols
Peter(1991)2] distie] /A1 FF W& 7Id&
g o 7199 ALelA el tidt Bl FeE Al

24718

BE] SPTHV2)(E<005) 59 WaelAd Rl A A ATol mebdr KA Aolrt fiRes, wsta
ol & UrE}”‘E‘r &S S Y9 T ad¥ (p<005)JJr Rin 9 &S AR Tse ¢ Au(1997)9] ATolA J&F
219 A3(p<0.01) FHANAT [FAF AolE Hol= o] Mt {93 Aot YEA @32 A FAL
Aoz ZAHATD. #9948 AolE vEhd EE Wy < A7
AA qetago] G R 7)d-FE]el dHE HE U stz distdd 2 APl mE ATBEQe] 3loj
oA ¢& AHAFFoln {3 AIEE e ALE A9 ttest AT Table 83} Zrh.
Table 6. Mean score of attitudes towards the practice of business ethics
Variables (M+SD)
V13 As a consumer when making an auto insurance claim, I try to get as much as possible regardless of 397+153
the extent of the damage.
V14 While shopping at the supermarket, it is appropriate to switch price tags or packages. 1.87+1.28
V15 As an employee, I take office supplies home ; it doesn’t hurt anyone. 4.17+1.86
V16 1 view sick days as vacation days that I deserve. 2.43+1.52
Vil In my gr.ocery'store 'week I raise the price of a certain product and mark it “on sale.” There is nothing 2544158
wrong with doing this.
V26 I would rather have truth and personal responsibility than unconditional love and belongingness. 4.83+1.37
Total 3.16+0.75
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A ur @dFoz s Aoz ZAHAG.

Table 7. Comparison of mean scores of attitudes towards business ethics according to the gender and major of undergraduate

students.
Gender(M+SD) Major(M+SD)
Variables Male Female t-value Culinary m::;\:gf t-value
V4 4.03+1.46 3.82:1.42 1.448 3.90+1.51 394135 0278
V9 3.70+1.58 3.68+1.60 0.147 3.67:1.62 3711156 -0.204
Attitudes towards V10 4.86+1.50 497136 0.791 4.99+1.48 4.8241.34 1.156
ethics V23 2.75£1.50 2.3241.40 2.872%%  2.50+1.48 2.56+1.44 -0.363
V27 3.26+1.51 3.00+1.48 1.811 3.06+1.50 32141.49 -0.965
V28 2.85+1.49 2.51+1.30 2.430% 2.53+1.41 2.88+1.37 2.525%
Total 3.58+0.79 339078 2410 3.46+0.80 3.52+0.77 0751
Vs 449123 445+1.16 0343 454+1.17 4374122 1351
Attitudes towards V7 2.99+1.55 2.74+1.43 1712 2774147 2.99+1.52 -1510
the application Vs 4824153 5.09+1.40 -1.853 5.07+1.45 4.81+1.48 1741
of the ethics to
e business V19 402+1.63 4.04+1.51 0.167 4.03+1.57 4.03+1.56 -0.004
V30 490+1.70 501175 -0.654 497179 4.95+1.63 0.141
Total 424x0.70 4251073 0.164 425074 42310.68 0373
Vi 3.90:1.47 377155 0.856 3.90+1.52 3.74+1.50 1.001
Attitudes towards Vi1 3.13+1.43 3.05+1.39 0.560 3.0241.42 3.19+1.41 1222
the making money V12 435+151 433£1.49 0.179 435:1.47 432+1.54 0.189
of business V17 427158 45241.43 1709 4.43£1.50 436+1.52 0.486
V20 4.19+1.40 4.16+1.43 0.200 4.18+1.45 4174135 0.039
V24 520+1.32 538125 -1.394 5.39+1.25 5.14+133 1.943
Total 4.17+0.72 42010.71 0436 4214070 4.15+0.73 0.770
V2 3.07+1.49 2.86+1.41 1.464 2.95+1.43 2.96+1.49 -0.096
V3 4.80+1.58 5.00+1.51 1322 493157 4.88+1.50 0324
_ V6 4.85+1.50 497+1.38 -0.821 4.96+1.43 4.85+1.45 0.768
Attitudes towards V8 4094153 406+1.38 0229 4.16+1.48 3.96+1.41 1.365
businessman
V22 476+1.62 455£1.53 1.331 4.62+1.60 4.69+1.53 -0.454
V25 4254162 3.94+1.54 1.942 3.97:1.70 426:1.32 -1.921
V29 4.45+1.43 4.46+1.43 0072 4.43+1.45 4.49+1.40 -0.399
Total 4320.68 42610.65 0.949 4.28+0.65 4.29+0.69 -0.140
V13 3.56+1.56 3.00£1.45 3772%%%  329:1.59 3.24+144 0320
. V14 2.12+1.40 1.64+1.11 37634+ 1812126 1.95+1.30 1113
letl‘)‘iecsﬁctzvffrds V15 3.96+1.90 437+181 2214* 4.11+1.88 427+1.83 -0.853
i cihics V16 2.55+1.62 232142 1.495 2.41+1.58 2.46+1.42 0.376
V21 2.72+1.60 2.38+1.55 2.131% 2.50+1.60 2.59+1.56 -0.533
V26 4.84+1.32 4.83+1.42 0.074 4.98+1.39 4644132 2.439%
Total 327075 3.05:0.73 29655  3.14:0.77 3.18£0.71 -0.543
*p<0.05 **p<0.0l ***p<0.001
S22 753 A A28 A 63(2006) - 762 -
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Table 8. Comparison of mean scores of attitude towards business ethics according to under/graduate students and age of
students majoring in culinary science and foodservice management.

Graduate(M+SD) Age(M+SD)

Variables I{g?;f; 2 Graduates t-value Under 20 21-23 24-29 Over 30 F-value
V4  387+¢141 405:153 -1083  381+1.50 3.87+137 3.89:134 4.13:1.68 0.725
V9  356+1.56 4.04+1.64 -2.634** 324x153Y 356£1.52° 3.95+1.55° 3.81:1.77° 3.258*
Attitudes towards VIO 5.02+1.35 4.63+1.59 2.289*  5.00£1.31° 5.04x1.23° 501+1.44° 448173 3.041*
ethics V23 251:141 2.56:1.60 -0286  234+1.06 2.66:1.55 241+139 2.62+1.67 0992
V27 312:1.50 3.14£150 -0.141  298+126 329+152 301+151 3.12:1.60  1.005
V28  271:141 256+137 1008  2.83:146 2.82+141 2.55¢135 251:142 1461
Total 3481077 349:085 -0.118 336066 3.55:0.76 3.4810.77 345:095  0.806
VS 4474116 446:128 0092  459+1.02 450:1.15 4.36+1.19 449:139 0510
Attitudes towards V7 271:l44 327:157  -3341%%  250:130° 267134 3.00:164% 325:1.56°  4.060%*
glfetﬁgpi‘tﬁ‘s"’:o VI8 496141 496:1.62 -0016  472+138 504+129 484+158 521+1.62  1.644
e businese V19  408+1.55 3.89+1.60 1086  4.16+1.63 4.14:152 393155 390:1.63 0718
V30  4.89+171 5.17+175 -1442 5264149 476£1.76 498+1.65 508+193 1329
Total 421+071 435:073 -1731 4241068 420068 4211072 4.38:079  1.131
V1  383:146 384:1.65 -0067  3.78+1.37 377+146 394t148 382:175 0334
Attitudes towards VIl 302:136 329+155 -1706  276:1.14 3.184145 3.05:1.42 323:151  1.533
the making money V12  437:144 424+164 0787  429+149 435:143  432+150 4.38:1.64  0.047
of business V17  440:145 4401164 -0010  471+138  4.48:145 4.13£145 4.50:1.72  2.478
V20  4.18+137 416153 0153  424+134 4.14+136 4.14+142 426:156  0.190
V24 530:125 528:140 0123  566+1.14 5284119 511137 535:137  2.525
Total 4.18+0.65 420:0.86 -0228  4.23:0.67 420066 4.11:0.66 4.25:092 0.776
V2 281:137 335:1.60 -3.103%% 266:137 278t126° 296:1.57° 349+1.51° 5.154%*
V3 502+147 4.58:1.68  2.388*  536x1.42° 501£1.39" 4.67£1.55° 4.78+1.79° 3.167*
. V6 4924141 491:153 0079  500+125 487138 492+1.51 494+1.57  0.127
g;g‘:;;;wards V8 4.14+139 391:159 1322  433:143 416134 388+145 406:164 1562
V22 464+149 4691179 0234  455:156 4.80+1.37 452166 4.69:1.78 0792
V25 4.11+158 4.02+159 0527  412+1.61 403153 422+157 395:1.68 0576
V29  448:141 437:148 0648  438+1.32 450139  447+150 4.38:146  0.170
Total 4301064 425:0.74 0610 4341070 4301059 423:0.67 4324077 0502
VI3 332:146 3.12¢171 1078  329+156 3324141 320157 326+1.68  0.133
, V14  186:122 1.89+143 -0.198  L72+1.19 1.85+1.11 191+138 195t142 0403
:l\]:“;’ie:ﬁ:‘e’“ffrds VIS  427:185 390:1.88 1793  434+185 437:178 4.11+1.87 381198  1.734
bt oifics VI6 243:146 244:1.69 -0.112  247+142 2524145 233+149 242+177 0387
V21 256:1.56 249+1.65 0370  234+154 261148 2.54+1.63 256+172 0386
V26 477+134 499145 -1413  528+1.05 4.54:140° 4.81+1.28" 503+1.56™ 4.556%*
Total 317+072 3.13:083 0439  324:0.67 3.17:071 3.112072 3.16:090 0428

*p<0.05 **p<0.01 ***p<0.001

" Means with different letters in same rows are significantly different at a=0.05 by Duncan’s multiple range test.
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