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Evaluating the Economic Value of 3D Broadcasting Services based on the Potential Market Demand
BAoHjung-A Kwon)* #f(Sang-Kyu Byun)* 273 (Jae-Houk Jahng)***

[ |
2 2°

Arol gAY} 7igstEEA okt Helu|dolo] oigt 2771 Folsa itk ool ulet Fre tixd
312 Srlshe Aue] 2A g g Fiol IAFHUA  3x-4(3Dimension) AH|Ael thEE Blo] FHH
3 9k, 3D Ziee ARFA Mulze Ag PPATIEY 22& £ Ao, iUty A 4% T3
IT Akie] el @At 24 7|edstelet /i), sk, #x 3D Akjle] Faddl dig o7t &
Z3la Mujzo] Ui BgAg Aoz ¢JE 3D Zlaesfiell oleigo] Bl webA £ ¢ 3D AH|ad
g 45 245 FAlE ZIRH7EE E38 3D ARl digk F8°8& 1AL 3D lerhe s 8493t
=4l 718t g

B dFede 78 AullolE B3i 3D Aulzo oigt ANlAEe] A5 =E djetetal 3D riee Ao 784
Z JERE 3D dhexujsd tid AAR JEAE 23% 7ERIE7PE(CVM, Contingent Valuation Method)&-
B3t 2Bl (WTP, Willingness to Pay)2. & 7ksigict, ol& B3l 3D A2} 7k & A= 7
TPV A% 7FsAdE S8k

2

A0 3D WEAuls, 235 7R, AR, M

Abstract

With the rapid penetration of digital technology in recent years, there are growing expectations that
many new services will soon become available. One of the new services is 3Dimension(3D) services,
because our concern is concentrated on the quality of information that exceeds the digitalization of
information. A stereoscopic technique for generating 3D images is contributed to raise the quality of
Information and Communication Technology(ICT) service and is extensively applied to various fields.
So 3D services, based on that technique, are expected to create a new market for ICT industry and
provide significant benefits to consumers,

The purpose of this paper is to analyze the consumer preference and evaluate the economic value
of the 3D broadcasting service, so it provides propriety of the 3D technology development for market
planners and product developers who need to assess the market potential of a product that is not yet
available for actual test marketing. And it is useful for decision-makers in considering the provision of
3D services.

In this paper, the gang survey was conducted to understand consumer preference of 3D services.
And it awempts to apply the contingent valuation method(CVM) to measuring the willingness to
pay(WTP) for the 3D broadcasting service and analyzing the determinants of the WTP,

Key words : 3D broadcasting service, Contingent valuation method, Willingness to pay, Television
subscription fee
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