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Abstract

The purpose of this study was to investigate whether management strategic types and entry strategy
moderate the influence of Guanxi on the relationship performance between Korean abparel firms &
Chinese partners. For these purposes, three hypotheses were developed and data was collected from 85
Korean apparel firms which have a business relationship with Chinese partners. Data was analyzed with
SPSS methods such as frequency, factor analysis, multiple-regression, and hierarchical-regression analysis.
The results were as follows: First, “Prior to Guanxi” and “Execution of Guanxi”, which were sub-factors
of Guanxi, influence positively on the relationship performance. And also the influence of “Prior to
Guanxi” was higher than “Execution of Guanxi” on the relationship performance. Second, the influence of
the “Prior to Guanxi” on the relationship performance was stronger when Defender strategic type was used
rather than other types. Third, the influence of the “Prior to Guanxi” on the relationship performance was
stronger when the entry scope of “Both production & distribution in China” and the entry mode of “Entry
through Agent” were chosen.

Key words: China, Guanxi, Relationship performance, Management strategic types, Entry strategy; <=
(RE, B A ER), BAEH, A4 Q.ﬁ.&l A2k

Aol g, Azgsl ARE AEL AsAE o}
B2 FaHE 2RHT & Y Rl Aolrh o)
TAGIRR 5L, FAAD AAH AR sk WA Aol miek AL g 9E

LM

rh

go g &3 o udhat vl oL FFA< BN e FHAE M Sad WEE ZE5] gE
HAAA R AAF o]dg Fsle FA o] (Fan, o]t} 20013 12€ WTOZH 2 A Hdl H+,
2002b; Hwang, 1987). AT A 2w 3 8-S $4A A BRSO R RFe FHE AW 10% 0139 7
sl B97I2 52U Talo GiFEo] FolE 2 AL A&stHA] AA el FAAFe 2 8zf

53 YTHKOTRA, 2002). 841 QoA s F)
4 R7199e) 7V ARA ABARA AR

TCorresponding author
E-mail: yunahsong@yonsei.ac.kr

-519-



24 st=0|7s8l3| Xl Vol. 30 No. 4, 2006
Fosta slow, AlAl A9 oF AR o)A} & 2H BAE BNl gulE ol & J3, 2RYA
A F o 24 Zast oo & zhett H 3 o F 9] o3t A Sroljx] TAIZF AR TR E
FA Y FHRFe] HA = Jo, A1 g8 YR HE5H o2 ¥elax) s

2 AN R, oA A gt AAH) L F g

3 Aunzog FIARANZ U ALFYH} IL O[2X A

AMEA O] GBS AL ot FFANINE A TF :

o] MEE HHAA, NFede] A, BAES} 1. BA[(ERfR) 2 2tA| M =

AL To] EAFHOE FAEHYUTHILF, R0}

2004). 53], AAGAZES] HAIES] g osF I) A (RAfR)2] 7HY

o2 FHAR A= Adsted AHES
A8% JA T 4T Ve (Luo, 2000), 9=
FANPES FF0E] A7t #AY =23 &
fo] FH¢H= A7 B2 sHAckLeung et al,
1995). #Alell B8 A& FHEH, BAE THH
Ao B Az} FAA0R e AjZbo] F
Agrct. AAlbs ®A Y ARQS 98-S gl Wrtst
HBALE g8l FALAE AT F UL FAAE
9 (Luo, 2000; Park & Luo, 2001), FA)7} 319 £32}7]
el BAGHN AP L 71X e 819 & &
Q134 tH Abramson & Ai, 1999; Luo & Chen, 1997).
wdel, Ak BAE S5 AR Mo B e
YAAQ @AYo g B AR o2 HE7]H
ol 7191g ¥, AZAAlS] Auny] F FFALE]
o YEgog Riel AdeFviy FAs7|E s
T}(Dunfee & Warren, 2001; Fan, 2002a).
FHOR A& 7YY BEEANM BT
AQHE FHdhe T8 HFE FEAL =
71934 FFS v Rl o2
W) AT A H o] Z1d g et B o
z é,g\—-] of Hwgl AAA, ALE A, 714
]‘7 o|& <lsf 730361- v‘_,‘i‘o]:oﬂ
Abgbol| wiel AgHet Ak
£ (Contingency theory)©]
']'°i‘3}(Ven & Drazin, 1985). o|x ¥, A=ke] A3}
= A J)r* Frudtts §J’°]§°ﬂ =718
o] #1877 587 el o
J%ﬂ\—‘:‘ 73°§ %‘-Prsé, FHAE WA ekl

A zﬂ% o, Bok e WAAsE et

=
=2

==

=
o

A

Lt

Aol 2HAFATE B T4
AN S A S, B FFEN 1)

o] ABAQ BAGIRS ML <)ol

e fad ARFIE ROE S 900, 4]
7ol AR 914, A, Folo] mEL /1L BAL 3

I 9lth(Hwang, 1987). Pye(1992)E =9 #AE
ol 39|, MEe] WL AH3I Ye AFET
Alston(1989)2 5 Alghe) ~%‘

olul e %gﬂs}% 74013};7_ xg_,]zs}
FollA ARE-ElE #AL9 7Hd-E Hwang
#;Laﬁzﬂg} Fan(2002b)2] @_EH?”* 5
o) ].

(1987)«1
W] AF)#A) (Business Guanxi)9] 7HdES =9
71949 E3 & gAds] HYSH AL E]
W - R ol AR ER RS TH }51
Ao g AHelsict. BAE 7H“’4 X
A FetElE Aolzta REe ’\]7401
W, 2470 A= A48 4+ ek
BAIE AARLZ olalste © 3ojA o]&ZF<Q)
Wl 74 A g3l A7) BA v 8 (relationship marke-
tingy& 715} 2MIRZY, 7193} AEUZe] BAC &
dg 92 vA" Hejddolth(Davies et al, 1995).

ol
Ay ) _8,

RO

o
)

Q=
‘IT

7R
A=)
5

HE (0 N

o |

Bk A PAEIEY F bR AEg v B4

-520-

3 5w, AARADE A1) ol el Bl 7S U

P28 22A0He HolA WA FARR T, 479
BASARL ANH A2 M2 =g B A
ez W, $RASE AAH AR AE Aol W

Je9

239 BAE B RolBw

haanii BV S T

Alo|3, 2 Fof Bl2Y]
Azt s, BAA RS BAloA okt AlF]

£ Z93% alolt} AA AR A ] ek HA A
Ql &Ado|aL ojgf=|ejol & WEG AFo| A=
HhA | F Ao M) okl EFA UBEA A4S X
sl 9 (favor)e] wdtol, Auivle] Faw & 73
S AAE T2 WE F Uthe doE YA 4%

=

l

cot



= %=

o

2L = HUAMIZIO! 2AIGRFIIF AN DIXI= 5

25

Al o] 314 g =tHFock & Woo, 1998). BAl =
AeA B3 500 45 A wak] ZAFH, A7)
HEV e #AE FAHH AUH 2He 2
Algted A& B9l (affective commitmenty & LFERY
g, Mg BARA" Y BBV H7)93 o)
o, ZAER A 7zt ALE B9 (calculative
commitment, =, B]-8-3 o]<]o] 273 B¢ FuS
HITH(Wee, 1994).

=

L

L

2) 2T}

WAYFE F AL ARBAZLE FEHE
shEole] 4, mhe) PgA, AR F-E 27, Al

2 A 522 FEH tHAmbler et al,, 1999; Lee
et al., 2001). Leung et al.(1996)2] HFollA] T35 A}
7] BAIAG T tls)] AV A FF B8 A}
He] A aRNE TF Yol BATS e BAR
SH=F3h Park and Luo(2001)= 128719 2= =1
AY ZIHE s At AHE EUE £33 B
3F ARSI F2 4] AT BAA ) o]EA o
e Fevbd g 248 3 2n 230dse
FANEE A LAY AE FEE) 98 ALY
o] ARBME G R, FFA, YA 5)F ARG
239 g3} 392 wHgo 2y Hekd vy =
o2 PAZF SEETT ST o)A 7]&e] Ay
TTES 7198 TN BAE 7YY BluE xe #
AR HE =&, AAG N $23 G vk
< 2g S E Qo ek o3 e sHd S

27

7H 1. B A= BA Hell A (e FEL )
o]th(H1).

2. BA M0 HEE 0| =HHE

HoymeRe

D
7197 A A g ARG Gl A5 ALY
(sustained competitive advantage)s ¢]7] 9]a] o]EA
g A7t 3he Ao AP F oAtk AY
AFRHE EF37] A3 Miles and Snow(1978)2]
71l A A ©olek AYAe
Efsted f&sith 2
A, ERE AP AR E
B, Agsts ZIgolnA|oln, A& 7PEaHE
248171 8 4712 2471 & 23k 5 o]k $tk(Ko
& Kincade, 1998; Miles & Snow, 1978). G 2f
3 gt Miles and Snow(1978)x 719) Aeka
FHLR 3o 7L AAAYD Al2Eloz
AERHE At 71do] 43 EH)
285 A YElve E4H8E 7Y%
Ho 2 FAH (Prospector), 4% (Analyzer),
3 (Reactor), o] ¥ (Defenden) 2.2 <29 1>3 7+
FatAck.

Ko and Kincade(1999y= ©|218 Miles and Snow
(1978)2] HHE EFAAI AFGA Ea=
U ARE 5 glon, ae B Al 9FgAE A
Yol wet 3AY, B4, uhed, dojgoz B

Sy, T i
7

O H_ =
AT

O
A &FA

Q

X

A}

oX, J
oo wo O 19 oo

¢

3
-

o3
e
ol

]

= B\1=
= wIT

A4E = Sl FE AT et v=9) A4S, AALA 35%

2% (Prospector) 293 (Analyzer)
a. -9 A Ao x5 Wit a. Yol A tha kg e|),
b. A &4 0 F AN ZHEQL AN, b. AZ8A AAIZELF AN
c. A2 Ao AAEL MLstd FAH 02 AETE | o MR AT AZL N o whsa] A2d Ay
d. HAlAola Fz2 el 71goln)A] 3l &)

d. B AIFEA 3 A28 ofetjo] & m¢sl= 7Y
olu)%]
98-8 (Reactor) o] 3 (Defender)
a. AAAL A Fol| O)-3-5}e] W alei, a. Aol gt vl$- ekg e},
b. F &l wzbx A o 2 AT b. &% o} WA 7l ZARIT
. 71E A1 Aol B b7kl W o] A2 g c. @A D3 U= A F) HF et spataict,
A7) &g} d XFA] H9d AFTE AFshe 71gelnx

d. 7134 g el wat 9izks) whgshe 7oA

a. Al F 2] gy b. ERE AL 7H

c ARE AFAE 9o

d. A Fsh= 71golv)A)

<38 1> ™Ry

-521-



26

Vol. 30 No. 4, 2006

ool FAFEYU AOZ Yepvt WHH(Ko & Kincade,
1999), &) o] FUA = T2 Fl 16.7%= 713 A
UERER, B4F(35.3%), Ho1F(25.5%), ¥HSE(225
%ye] Hl A W ROoZ VEIHTHI-2F, 2000). ©f
£ g AR ] S FGA vis) B
2ol P ARl FAAF0] S-S on| g} Miles
and Snow(1978)= 7} fr¥l we} 875 = AT
Ho|] 2y B3ttt &, Mol FARA AR s}
o)y MBS AN 7|52 dutda) el AL

)

T O o 1=

T8 5 284S TN F de AdFHo
32 2o T} Conant and Mokwa(1990)= Miles
and Snow(1978)9] A&Gq 7} mpA G ekt AA S

ol

2% Agrige] AR 5ol o
wow, AAdAE o] 7P Al velg
< & it mebd et 22 g AR
ek,

250l wh} 27 24 ol
1 Th& RlolthH2).

7Ha 2.

ofN
H
o

o

o L

dn fo g ~

01}103;“]10'%“9

Aoy B

—Uéimgﬂﬂ
AT L2 R

>

12

=
8T
= >

o 1
A MW o
ol

)

N
fr

o

=
L

)
)
o) X
of

FI'TI ﬂ!ﬂi

gdét= AHEAT dTed
dr= FFAE JAgHE-E
A F2 A dlo|HES
%, 953E, %
Ao ALg-3t Tk

BAl et Ay ee] HAAd Tl
t Ao F3 WA e
W7 WA T Mol

SR BAYRE FPAE TheAdo]l ol
o} A THER A, 2000). B3 Luo(1997)E A

21 21 1999).

[o]
A5,

2 o o

pacs

-522 -

Al Q)

e
aed 21g)
A 2
ges 2

flo ox of o

[=)]

7pd 3.4
K

Aol Wa} 227} AR ) vl
ake] T Zo|TH).

1) R B
1 9P M e edpoy

A7

Ll

AAA

A

o]

=

#2 ARYAt FF AddALe
Aol FRL P W FIRFREH A9
25 4L T HolgT By e 2L @
Frhae 2P el THg REoE e
W <29 259} 2}

o

7HA 1 BAIAPABA], AR BAE B 2ol

A+l G 1 FelgH).
THd 2. 74 G SR ol Mk @A 7t BA A o]
v A= GEe] OE Aolth(H2).
7He 3. QA dA = whEt /A7 BA G el wiA =
gake] thE Alo|oh(H3).
7Hd3-1. AAH ol wiet B A7 BAG el v X =
@ o] tF Zolth(H3-1).
7Hd3-2. k2o wet B A AAA ) mlR=
A 3Fo] th-& Zoth(I3-2).
A (HL) A A
A PAF{FEMH)
A A A U3 J
<33 2> |Ray
2. 5HET
) A (B8R)
BAE BE, EAT QA AR E vigo R
A&HQ) solws v Aol SEAA EHA

A 7R o)e)e F7ake AAZ A2 ATHFan,
2002b; Hwang, 1987). Ambler et al.(1999)94 A Lol A



5= Q1RSI S= A2l ZAIBRER) T 2DIM I DIXl=E 28! 27
<E 1> Aol et 2018y U MEs
821 1: AP FA](Prior to Guanxi)
ARGA L L JFBAE X819 gt .82
7R AL A dyAAE Po] o gk 82 3.27 40.79 40.79 81
AR A Aret BAE AR 8k gt 91
80 2: A3 T A (Execution of Guanxi)
AEE F2 det) .80
A 3o g i et .83
RANA A7 A Bdich .85 2.27 28.33 69.12 .86
A3 s Az 72
Ak o] AMdE =33 ABE F3 Wt 83
AT AEES B AT B0 P 4G 28 dae Yo PRanh 354 A9y
A4S A ol RARAE UNB A, <@ 9l HYY BP0z 4%, INEHAH AR
1>3} Zho] 2749 &9 agle] =&Hdn). 89l 1& NERES FEA SN, AL b=
LA F8 AAAA A A 2]] H| 2 7 A&, goldl2E, do|AES 53 A&, s
ol HFH A& ol Ukt JAE FA 8l g} E EFote S48
= BAd) U e 28 2oz, alg g

W, 291 28 Al o)o) g

EREE R EVEEDE AL L ECERET:
of g BYOR, AYB AP Yt 3 A

2 69.12%, o>.809) 872 Edto] spum|o] 53
Likertd AX 2 #A|E 23319

ik
EmE

Snow, 1978).

&

A3k tHConant
Snow, 1978).

2 ekA]

A o) ek
T Al gk whA

o)wo] e

g

—

-523 -

4) ZEA A D} :

A= F AT ARBANN AEH=
&S} e A, AAERE F, 0l
2 N4, AR GEE Z7) iS4 % 7
dAste] BAAL HPP=2 A SATHAmbler
et al., 1999; Lee et al., 2001). 7+ EIF=E =4 3}7]
A 81EAS AAS A, MA A o] 59.15%,
Chronbach's a7} 0.8821 77§¢] #3}o] 7o} 54
Likert¥d =2 &3 3}t

3.

e

oY A RESY WY
2
cE

=
-

o W} = WA fERdu RS G A 9 Ty
AEQA, Feduet A4 2% 223 Az 38
sttt = Al AE3 dFHEA= AA e
A3 2000 99FE 20039 4271A] hFA Q) HA
A& ARAA o E 7222002, 9. 2~2003, 4. 10), =
AAH)2(2000, 9~2001, 1), AT (2002, 2. 4
~11 D8] 71AHE AAste] 2AbE ¥ 487) A (6370
BAE)E 7oz dAsiden, 3 £2 A4

7= SAAS AR BA e
EF ARAASG ABAT A= 9

ol



28 51307513 K| Vol. 30 No. 4, 2006
AAEJA T g2 doA weygk 2002/2003W <H 2> TA[(AEA|R, MEEA|)el A A
HARHEA H—% 3 BFIE F3Rd FAF EFNCES A4

EHoE F 10070 A0 BH=HYE FE3 o it B B R

= 7 dA e Bde gdxe ddgs S T (Constant) 513

dA et AHARAAT e 31709 AFHH 35 A A 602 ST | 365w
HaoHE ﬁ% stsith. 2003E 108 195E 1Y 8 BEE9N 219 289%*
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4>9} 2t &, A A58 o Abd gl 243 o]& Bt}
A GETA L UL Lolah st BAAYHE B3} AR 528 Au ) APd#A 7L
A7le Aoz Jeid v, 5% 123 mo= Aol Qag v o), AHEAZ S AYs
A FEo] IRE Wt BU4S AL AAA BEE dolEE B3 AUT Ao 2L B
FEo] My Ad oz A Jeh) §5% 12 AHOZE F3 2ol & Hole Ao Uiyt &,
g AdH e 2EEA MY e Row YEhg AP FAZ IS AFAAE doNEE Fa) 1Y
o 22 2R A whet BT #AK o) 1) F JA K} BAG T 0.841(B)RHE A AHA F
Ae ¥l v Zolghs 71 H3-1& AAHAT Arh. AFLA L T ol wel Apd#A 7}
HAZ A = FES BHF <F 50 AHE 7
2) Elefara et Bl <1y 59 2t} &, oo|AEE E
Rk o] 24 g Ho wiet A7 AAA ] 1 e YT o) APHEAIY FH A dEFH e HL
2= Fgfo] thE Rolgke 7H H3-2E HZE3) 9 Folg sl AANAE F3A7e Aoz Yed
<E 5> TelWAe ZYSHE "WIlsts AN HHEN
W ol B B R? AR?
Model 1 A434%*
(Constant) 450
AP FA] 571 493 %%
PAE EuA 171 226*
2 HE2(DI) 450 344%%
o4l (D2) 348 227*
Model 2 A7TH* 043
(Constant) -1.618
PARSE. N 1.119 966%*
LR .149 196
AHE2HD1) 3.864 2.952%
2ol 44 (D2) 1.797 1.171
AP A A 2 2HDI) -.841 -2.636*
AR EA] g4 (D2) -475 -1.195
AP B AP HEZH(DI) -.026 -.068
A A *eolAl A (D2) .129 284

1p<.10, *p<.05, **p<.01
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