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The Difference of Goods Attribute, Brand Awareness by Fashion Brand Type
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Abstract : The purpose of this study is to identify the differences among goods attribute and brand awareness on fashion
brand type. we were intended to suggest characteristics of each consumer group by identifying the differences of con-
sumers' purchasing activities. 672 of consumers by brand who frequently purchase casual brand were chosen for the anal-
ysis according to common brand classification of national brand, private brand and no brand. For the purpose of data
analysis, we performed factorial analysis of measuring tools and credibility test. Concerning the differences of goods
attribute, brand awareness by brand type, MANOVA, ANOVA was employed, complimented with Sheffe-test as a post hoc
test in case of occurrence of any differences by group. The findings from the analysis are described in the following.
Regarding goods attribute by fashion brand type, there existed a significant difference between brand types in all the sub
factors of goods attribute such as product attribute, shop attribute, and price attribute. Especially, the difference of product
attribute is much more significant in the areas of material suitableness, product assortment, aesthetic expression, size &
quality, clothing maintenance, and clothing comfortableness. In case of shop attribute, there was a significant difference
between groups in all the factors such as shop environment, convenience of shopping, sales promotion, service quality
of sales clerk, location, and shop reputation. Concerning price attribute, we found a significant difference between groups
in the factors of price value, price reasonableness, price information, and economical efficiency of price. As for the dif-
ference of brand awareness by brand type, among other factors, brand value had a difference between groups; that is, pri-
vate brand was found to obtain the highest brand value awareness.

Key words : fashion brand type, goods attribute, brand awareness
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Table 1. HABJHE {0 W FEEA] da 3 WA
ZolA e (s} A B = Uy
AE2A sHe)q0l ;[‘“—L-(l}:} Al —-%;D M‘I’r’%‘ﬁ A —-%—S-D = FHA= =
A FEEA AE37 3.263 .530 3.151 .556 3.088 .562
2e3gg-olA 2757 710 3.044 674 2.665 659
A E71 2.846 573 2.990 607 2.810 638
T AE) 2 2.865 702 3.266 748 2.714 .679
<)) A4 3311 636 3.469 794 3.429 644
AxA 3.469 621 3.287 796 3.240 .686
AEEA HAESA 3.263 530 3.151 556 3.088 .562
£23-golA 2757 710 3.044 674 2.665 659
i E71 2.846 573 2.990 607 2.810 .638
] AJu) 2 2.865 702 3.266 748 2.714 679
1] A 3311 636 3.469 794 3429 644
AxmA 3.469 621 3.287 796 3.240 .686
PAZEE VA4 2.822 563 3.109 578 2.985 723
VA4 33722 567 3.151 530 3379 525
7VA 737173 3.484 702 3.325 743 3.329 644
7HA &1 3.326 886 3.362 841 3.341 .825
7VARRA 3.030 667 3.164 672 2.983 658
Table 2. JHEAE {0 wE FFEA pAdHEFE A7 2%
Az LA Effect Value Approx.F Hypoth.DF Error DF Sig..of F
A FEEA Pillais 396 23.407* 14.000 1328.000 .000
Wilks .643 23.400%* 14.000 1326.000 .000
Hotelling 495 23.393%* 14.000 1324.000 .000
Roys 275 26.041* 7.000 664.000 .000
HEEA Pillais 981 5808.770* 6.000 664.000 .000
Wilks 019 5808.770* 6.000 664.000 .000
Hotelling 52.489 5808.770* 6.000 664.000 .000
Roys 52.489 5808.770* 6.000 664.000 .000
71AaEA4 Pillais .109 7.652* 10.000 1332.000 .000
Wilks .893 7.747* 10.000 1330.000 .000
Hotelling 118 7.842% 10.000 1328.000 .000
Roys .100 13.354* 5.000 666.000 .000

*p<.05
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Table 3. HAEAE {H o B8 FFEA TAIUZFEN AT 2%
Az A &9l Sum of Squares df Mean Square F Sig. of F
A E24 2 AT 7.586 2 3,793 12.289* .000
AR 6.532 2 3.266 7.290* 001
n A EAA 34.818 2 17.409 47.903* .000
A4 @ ZA BAA 29.357 2 14.678 38.932+ .000
SRS 13.507 2 6.754 15618+ .000
Hale 38 9 234 5.948 2 2.974 6.816* 001
BEEERS 9.399 2 4.699 17.684* .000
A g A3 3.653 2 1.826 6.052* 002
£e3g0)A 16.847 2 8.424 18.135+ .000
b E] 3.882 2 1.941 5.276* 005
bR S IE BN 35.123 2 17.562 34.967* .000
A= AYA 3.002 2 1.501 3.143* 044
HaEmad 6.778 2 3.389 6.899* 001
7VA%A VAFEA 9.196 2 4.598 11.695* .000
VA7WAA 7.235 2 3.617 12.373* .000
A7 3.720 2 1.860 3.843% 022
74314 144 2 072 .099 905
*p<.05

Table 4. HHABHE 3o W2 AFEHH AFAL A Q% Table 5. A E AR = FH ol 2 H¥x & AT A 2%
2

F4ue) g L T puas F4ue) g ol FE pnge
ZARTE AZRQR BN 3274 - 169%  251% AXS  AZGAEA= 3263 - A2 175
fEJABA= 3.105 - 082% SEJA BN 3151 - 063
THE 3.023 - T 3.088 -
HEFA AZAAEA= 3.042 - A71% -103 a7 goly xﬂiﬁjﬂ]lﬂ_%ﬂz 2.757 - 286 092
sEQHHA= 2871 - -239* SEJAHA= 3.043 - 378*
FHiE 3.110 - AR 2.665 -
nARHA  AxJARA= 3577 - 530%  -.087 Az ARIFRA= 2.846 - -144% 036
SEQABA= 3.047 - A443% SEJQAEA= 2.990 - .180*
LA 3.490 - mHY 2.810 -
X4 W T2 ARJAEA= 3313 - 078 AT71* T AE A2 EA= 2.865 - -395% 151
TAA fEQAEA= 3235 - 393% SEJA BN 3.260 - 546*
THE 2.842 - mHI= 2714 -
qEHEA  AxPAHA= 2923 - -346%  -212* Ax Hzld AzPAEA= 3311 - 158 -113
FEQAEA= 3269 - -134 SEAA BN 3469 - 045
A 3.135 - npgs 3.424 -
BiE 58 ARAYAEA= 3.292 - 210%  185* HEmA  AZJABRAS 3469 - 182%  220%
oz GEGAHEAS 3.082 - -.025 SEJA BN 3287 - 047
LA 3.107 - mHIY 3.240 -
oEAgY  AZRUAEM= 3449 - A54% 284 *p<.05
fEQAEA= 3295 - -130*
THE 3.165
p<.05 AZPJA BA=e] A9 Hxmd, e, dxsg, o
A2, A ER], o] o F Ve ZA}
Hal=o] A4 wshye] Aol g Bl W} 7P =7
do] Holuharl AmF el FHE xdh= AFEFC] Ae A ¥ ZoR Rt Wshdo] -Eluet tiiEe] AlxA
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Table 6. A BHE fFoll & 7145 AL g d 7} 2ok

AzHA FEAA

FERA At Hae Bac A
N AZIAHENS 2.822 - -287%  -163*
SEGABAE 3.109 - 124
FHA= 2.985 .
NANRNA  AzRGAEA= 3372 - 221% 001
SEQAEAN= 3151 - -208*
mHY 3.379 -
TPAZRAA AxJAEH= 3484 - 159 155
SEGABAE 3325 - -.004
LA 3.329 .
NAENY AZPABA= 3326 - -036  -015
SEQHEAN= 3362 - -021
FHA= 3.341 .
NHAREA AZRJABA= 3.030 - -134 047
fEYgAEA= 3.164 - 181%
THI= 2.983 -
*p<.05
E Xghe Ae 7 o ARl digh &oldo] felet
Zoz Helt}

H

FHAEO] 74 dAHY, FERA, HEDAES co=
Ueht oE BAE §33 2olE vERiith
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gl &9 A0S ol 8ehe AoE B w2 7149 A
294 HAEES BAF o s He avAkEe] =9
vehdt date Belrh
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< & T AR, FEAES A 77, 7 IR, 7t
A7RAGe] woz =/ et T2 AEE sk A
Sh= HIE-2 oA &AL Bl 7HAC] o] AEite Frkal
st thE AAEAE FE3 AolE Btk

4.2 IfMEE S8 2 2EQIX|e] X|O|
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Table 7. A EAE §o W2 2R =R HF 2L FFAX}
Aol AZJAENE {FEHAENE  FHAS
e M SD M SD M SD
Hul= 7px)e1x] 3325 573 3388 556 3249 608
Hale &401x) 3438 771 3459 703 3362 782

Effect  Value Approx.F Hypothesis df Error DF Sig.of F

Pillais .010 1.610 4.000 1338.000  .169
Wilks 990 1.611 4.000 1336.000  .169
Hotelling  .010 1.612 4.000 1334.000  .169
Roys 009 3.139* 2.000 669.000 .044
*p<.05

Table 9. A B NE FF o] ME BRI whed 1 54
A} QoF

Has 74 Sum of daf Mean F
Squares Square

Has 7Ex)¢elx] 2112 2 1.056 3.138* .044

Hals £&4J91%] 1.164 2 582 1.022 360

*p<.05

Sig. of F

Table 10. HAEJAE FF o mE HA=AA] AFHP A &

oF
AZGA A
F59 At ]H%C‘i_] Tj‘ﬁ; FHA=
b AESHIEAE 3325 - 063 076
—%= 4 e _ *
e f’iiﬂ_ﬂg gzig 139
T=R1= B -
*p<.05
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Fre]AQl Zpol7t e Ao R UERdARE, Hale S41A| (F=
1.022, p>.05y= BAHSE fFoalA] &2 AS=E Yeptt. o
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