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(Abstract)

Due to the development in industrial technology, changes
in consumer behavior and aggravating competition within
the industry, it is growing only harder every day to build
up a strong brand power. Besides, a brand is supposed
to age as time goes by, following a brand life cycle, as it
is not a solid, immutable asset but something of a living
creature. Therefore, self-renovation and revitalization efforts
are needed, in order to incessantly confirm the self
existence through the relationship with the consumer. In
sum, revitalization operation is needed to renew a brand
that has grown trite in the passage of time or due to the
change in market condition, so as to bring it back anew to
the consumers.

This study did not stop at measuring the effect of a design
renewal as a short-term assignment, but focused on the
long-term brand management following the brand life cycle
and aimed to define the effective timing and method of
revitalization by comprehending the analysis results of
consumer consciousness by analyzing the successful cases
of brand revitalization and selecting the research analysis
targets.

As a result, this study proved that a properly-timed brand
revitalization efforts in order to cope in advance with
predictable changes in environment, can significantly
prevent any drop of brand equity from occurring and then
extend the brand life cycle. Also, this study could find that
a brand revitalization is not a mere concept of a strategy
for a short-term sales increase, but should be a long-term
strategy to manage a brand, which must be practiced
continuously in the time when the brand life cycle curve
starts to fall. This research could also confirm that a
superficial design renewal, which changes only the
packaging of a brand, performed in short-term haste, is not
of help at all.

(Keyword)
Brand Revitalization, Brand Life Cycle, Brand Equity,
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