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Abstract

This study was carried out to examine the Korean housewives' recognition and consumption type about organic
and instant food. The questionnaire were answered by the housewives in Seoul, Kyunggi-do and Chungcheong-do
areas. 94.1% of the housewives were aware of the organic food and 71.7% were consuming it. However,
majority(95.9%) thought the price was too expensive. The biggest reason why the housewives did not purchase
organic food was the high price(43.8%). But 60.6% of the housewives bought organic food because of its safety.
The most preferred organic food type of the housewives was vegetable and lettuce was most consumed organic
vegetable. Instant food was used by 96.7% of the housewives. 29.9% used instant food once a week, and the
number of using instant food from one to seven times a week were 73.8%. Time saving was the biggest
reason(51.3%) of using instant food, but 72.4% of the housewives did not buy instant food because of its artificial
color, added preservatives, and the low safety level. Housewives liked fish and meat products(37.4%) and
awareness of the names of companies made difference in consuming. There were significant correlation between
food expenses and purchase of organic food, and between housework and organic food, and between housework
and number of uses (p<0.05).
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Table 1. General characteristics of subjects

Variable N(%) Variable N(%)
Age Monthly Income(ten thousand
won)
20~29 34(11.2) | 200 > 92(30.6)
30~39 105(34.7) | 200~300 98(32.6)
40~49 142(46.3) | 300~400 52(17.3)
50 < 22( 7.3) | 400~500 32(10.6)
Years of marriage 500 < 27( 9.0)
1~5yrs 37(12.8) | Monthly food expanses
5~10yrs 45(15.2) | (eating out not included)
10~15yrs 85(28.6) | 20~40 88(29.3)
15~20yrs 55(18.5) | 40~60 111(37.0)
20~25yrs 55(18.5) | 60~80 43(16.0)
25 < yrs 19(64) | 80 < 53(17.7)
Residencevarea Meonthly eating out expan-
ses
Seoul 142(47.3) Not at all 13( 4.3)
Kyunggido 51(17.0) | 5 57(18.8)
Choongchungdo  107(35.7) | 5~10 116(38.2)
Family type 10~20 80(26.3)
Nuclear family 272(89.8) | 20 < 38(12.5)
Large family 310102) Mmonthly purchase of instant
food
Number of family 5 150(49.7)
2 persons 190 63) | 5~10 89(29.5)
3~4 persons  211(69.6) 10~15 32(10.6)
S < persons 73(24.1) 15 < 31(10.3)
Occupations Type of houseworks(food cri-
teria)
Housewife 142(46.9) Alone 165(54.3)
Business 33(10.9) | Helper 139(45.7)
Shop owner 36(11.9) | Bbuyer of food products
Professional 45(14.9) | Housewife — 212(69.7)
Other 47(15.5) Ef:sf‘jife 92(30.3)
Education
;I’ﬂf:gml 165(54.5)
;‘;gzife 138(45.5)
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Table 2. Awareness and present condition of
organic food

Variable N(%)

Awareness of categories and significance of organic food

Well awared 85(28.1)
Little awared 200(66.0)
Not awared 18( 5.9)
Are you purchasing organic food
Yes 218(71.7)
No 86(28.3)
Opinion on the price of organic food
Too expensive 104(47.7)
Little expensive 105(48.2)
Average 9 4.1
Little cheap 0( 0)
Cheap 0( 0)

Table 3. Reason for purchasing organic food

Variables N©%6)

Reason for purchasing organic food”

Possible additing of preservatives and chemicals 131(60.6)

Higher nutrients 38(17.6)
Higher quality and freshness 17( 7.9)
Recommandations from TV media 22(10.2)
Recommandations of friends and relatives 8( 3.7)

“In a case of purchasing organic food.
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Table 4. Preference of the purchased organi¢ food

Variables N(%)’ M(SDY*
Types of organic food purchased”
Grains-rice, cereal, flour, etc. 53(24.7)  3.13(1.75)
E:glss;;r:ils;t? - f, 51237 2.77(1.44)
Potatoes, sweet potatoes, etc. 3 (14 4.66(1.20)
ildr:lschljl seacsit:ati)zz:: etc. 9(42) 382132)
:/v;iet:::eial;ler:zw and 89(414)  2.16(0.83)
Fruits 10( 4.7)  3.73(1.33)

Most purchased organic food”

Chinese cabbage 10( 5.7)  2.18(0.16)
Lettuce(sangchoo) 117(67.2)  1.36(0.67)
Pepper 2( L) 2.33(0.75)
Wild vegetables 13( 7.5)  2.11(0.71)
Kale 0( 0.0) 25(0.5)
Cucumber 6( 34)  2.15(0.86)
Mustard and green onion 2( L.)  2.33(0.75)
Sesame leaf 6( 3.4)  2.14(0.73)
Chicory 0( 0.0) 2.33(0.47)
Cabbage 0( 0.0) 3 (0.00)
Bean sprout 9( 52) 1.94(0.68)
Radish 0( 0.0)  2.22(0.46)
Brocceoli 1( 0.6)  1.75(0.43)
Spinach 1( 0.6)  2.08(0.51)
Bok choy 0(00) 2 (0.00)
Green pepper 2( 1.1y  1.67(0.86)
Carrot 1( 0.6) 1.83(0.37)
Herb 0( 0.0) 2 (0.00)
Young zucchini 2 1.1) 1.83(0.66)
Tomato 1( 0.6) 1.67(0.47)
Onion 0( 0.0)  2.75(0.57)
Scallion 0( 0.0) 3 (0.00)
Lettuce(yang sangchoo) 1€ 0.6)  2.35(1.03)
Garlic 0 0.0) 3 (0.00)
Crown daisy 0( 0.0y 3 (0.00)

“ In a case of purchasing organic food, ® Frequency and %
about the 1Ist rank, ° Ranking and average and average
difference.
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Table 5. Reason for not purchasing organic food
and opinions about purchasing

Variables N(%)

Reason for not purchasing organic food"

Expensive price 35(43.8)
Not much difference in quality 18(22.5)
Unavailability of organic food 22(27.5)
No information about where to buy 3( 3.8)

Unaware of the variations of organic food 2( 2.5)

Do you consider buying organic food”

Yes 40(50.0)
No 10(12.5)
Not sure 30(37.5)

If you are, which product will you buy the most*

Grains - rice, cereal, flour, etc. 20(25.3)
Beans - beans, to-fu, bean sprouts, etc. 7( 8.9)
Potatoes, sweet potatoes, etc. 2( 2.5

Kimchi - cabbage, radish, other seasonings 2( 2.5)
Vegetables - raw and wild vegetables 38(48.1)

Fruits 10(12.7)

“In a case of not purchasing organic food.
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Table 6. Use and purchasing place of instant
food

Variables N(%0)

Use of instant food

Many times 47(15.6)
Occasionally 244(81.1)
Not at all 10( 3.3)
If using, how many times®

Everyday 10( 3.4)
Once in 2~3 days 51(17.5)
Once in 4~5 days 67(23.0)
Once a week 87(29.9)
Once in 10 days 23( 179
Once in 15 days 26( 8.9)
Once a month 27( 9.3)
Purchasing place

Small store 9( 3.1)
Supermarket 242(84.6)
Convenience store 7 2.4)
Side dish store 5(1.7)
Department 11( 3.8)
Internet(on-line shopping) 1( 0.3)

Traditional market 11( 3.8)

“In a case of purchasing inorganic food.
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Table 7. Reason for using and not using instant
food

Variables N@%)*  M(SDY

Reason for buying instant food

Saves time 143( 51.3) 2.29(1.95)
Saves money 16( 5.7) 4.58(2.03)
Auvailability to control the amound

of buging 11( 3.9) 4.70(2.01)
Good taste 8( 2.9 6.64(2.09)
Always same taste 3( 1.1) 6.18(1.84)
Many varieties in menu 10( 3.6) 5.28(2.02)
Easy to purchase 20 7.2) 4.12(2.07)
Simple cooking 65(23.3) 3.44(2.39)
Food safety 3( 1.1) 7.68(2.00)
Reason for not buying instant food

Possible addition of the

preservatives : 147(72.4) 1.54(1.15)
Expansive price 8(3.9) 4.61(1.84)
No preference in taste 8( 3.9) 4.56(1.65)
Poor taste 7( 3.5) 4.61(1.60)
Not reliable on processing safety  18( 8.9) 3.20(1.66)
Packing is not clean 3( 1.5) 4.67(1.63)
Family prefers homemade 12( 5.9) 4.83(2.00)
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Table 8. Dissatisfaction about instant food

Variables N(%)*  M(SDY

Things needed to be changed or not satisfying of instant food

Expensive price 30(10.8) 4.89(2.28)

Unclear sign of the period
) ) 44(15.8) 4.30(2.21)
of circulation

Unclear sign of how to cook 33(11.9) 4.36(2.09)
Unsuitable packing 14( 5.0) 5.14(1.93)
Seasoning and cooking is not tasty 13( 4.7) 4.86(1.96)
Too much preservatives 90(32.4) 2.88(2.04)
Ingredients are from other

. 47(16.9) 3.29(2.00)
countries or not clear
Too much servings per pack 7( 2.5) 6.18(2.07)

* Frequency and % about the Ist rank.
» Ranking and average and average difference.

 Frequency and % about the 1st rank.
? Ranking and average and average difference.
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Table 9. Preference of instant food Table 10. Standard on choosing and purchasing
instant food
Variables N©)* MDY Hnstant Too
. P b
Most purchased instant food Variables N(%) M(SD)
Main food(processed rice, jja-jang Standard on choosing and purchasing instant food
. 25( 9.0) 5.82(2.64) ) o
bab, curry rice) High recognition of company 109(39.4)  2.96(2.16)
Soup(seaweed soup, yuk-gae-jang) 6( 2.2) 6.44(2.13) High nutritients 24( 8.7y 3.88(1.87)
Side dish(jang-a-chi, etc.) 17( 6.1) 4.84(2.07) Good Taste 38(13.7)  3.74(1.84)
i ish for lunch-| . 392 .
Side dish for lunch-box 13(54) 5.39225) Lots of advertisement 18( 65) 4.77(2.13)
Processed meat and fish 104(37.4) 3.02(2.30) .
From experience 50(18.1) 3.86(2.08)
Noodles(jja-jang myun, kal-gook-su)  42(15.1) 3.89(2.30)
o 8 ) Cheap price 4( 1.4) 6.21(1.89)
Sauce(jja-jang, curry, salad dressing) 23( 8.3) 4.03(2.09)
L. Good packing and design 2( 0.7) 6.23(1.83)
Kimchi 10( 3.6) 6.20(2.40)
itati 2(11. 4.28(2.2
Frozen products 36(12.9) 4.03(2.34) Good sanitation 32016) 8(226)
“ Frequency and % about the Ist rank. Frequency and % about the 1st rank.
b . .
® Ranking and average and average difference. Ranking and average and average difference.
Table 11. Use and disuse of organic food depending on the food expenses N(%)

Food expenses(ten thousand won)

20~40 40~60 60~80 80 < Total

Are you purchasing organic food

Yes 61(20.3) 79(26.3) 35(11.7) 40(13.3) 215(71.7) DF=3
No 27( 9.0) 32(10.7) 13( 4.3) 13( 4.3) 85(28.3) 27067
Total 88(29.3) 111(37.0) 48(16.0) 53(17.7) 300(100) p=0.881
Reason for purchasing organic food”
D 39(18.3) 47(22.1) 21( 9.9) 22(10.3) 129(60.6)
@) 11( 5.2) 11( 5.2) 8( 3.8) 8( 3.8) 38(17.8)
©) 7 33) 7 3.3) 0( 0.0) 2( 0.9) 16( 7.5) DS:; -
@ 2( 0.9) 13( 6.1) 2( 0.9) 50 2.3) 22(10.3) ;;0'02'3
® 1( 0.5) 0( 0.0) 4 1.9) 3( 14) 8( 3.8)
Total 60(28.2) 78(36.6) 35(16.4) 40(18.8) 213(100)
Reason for not purchasing organic food”
) 14(17.7) 9(11.4) 4 5.1) 7( 8.9) 34(43.0)
® 3( 3.8) 10(12.7) 2( 2.5) 3( 3.8) 18(22.8)
® 7 8.9) 11(13.9) 3(38) 1( 13) 22(27.8) ngj%
@ 1( 13) 2( 2.5) 0( 0.0) 0( 0.0) 3( 3.8) ;0.27'7
©) 0( 0.0) 0( 0.0) 1( 1.3) 1( 1.3) 2( 2.5)
Total 25(31.6) 32(40.5) 10(12.7) 12(15.2) 79(100)

“ In a case of purchasing organic food, (D The possibility of adding preservative/ (2) Higher nutritients/ (3) Higher quality and
freshness/ @ Recommandations from TV media/ (5) Recommandations from friends and relatives.
? In a case of not purchasing organic food, (D Expensive price/ &) Not much difference in quality / (3) Unavailability of organic

food/ @ No informations about where to buy/ (&) Unaware of the variations of organic food.
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Many times  20( 6.6) 27( 9.0) 47(15.6)
Table 12. Use and disuse of organic food depen- DF=2

Occasionally  138(45.8) 106(35.2) 244(81.1) —,
ding on the doers of houseworks N(%) x=3.24
Not at all 6( 200 4(13) 10( 3.3)

T b = p=0.198
Ype O Housewor Total  164(54.5) 137(45.5) 301(100)
Alone Helper” Total . -
If using, how many times
Are you purchasing organic food Everyday 8(28)  2007) 10( 34)
Yes 1200395 98322 218017 . Oonce in
No  45(148)  41(135)  86(283) ,2-0.18 23 days (7)) 30003 51076)
Total 165(54.3) 139(45.7)  304(100)  P~0-668 Once in 107 36124 61050
) . . 4~5 days ’ ) ’
Reason for purchasing organic food' DF=6
O w04 46213  131606) Once a week 55(190) 32110) 87600) 70
Once i
@ 14065 24(1L1)  38(17.6) com 12( 41) 11( 3.8) 23( 7.9) p=0.038
DF=4 10 days
® 32 10046 1179
x =124 Once in 13( 45) 13( 45) 26 (9.0)
@ 10046 1256 2002) o0, 15 days : - :
® 4«19 419 8(3.7) Once amonth 18( 62) 8 2.8) 26( 9.0)
Total 120(55.6)  96(44.4)  216(100) Total  158(54.5) 132(45.5) 290(100)
Reason for not purchasing organic food” Purchasing Place
@ 19238  16200) 354338 Small store 5 1.7)  4( 1.4)  9( 3.1)
@  9(113) 9(11.3)  18(22.5) Supermarket  133(46.5) 109(38.1) 242(84.6)
DF=4
®  9(113)  13(163)  22(27.5) : Convernience
3 38 of 00 3 38 X =394 3010y 414 724
@ ( 3.8) ( 0.0) ( 3.8) p=0.415 store
® 113 I(13)  2(25) Side dish 310 207 517 DR
Total 41(51.3)  39(48.8) 80(100) store 2 02
. . , o Department  5( 17)  6(21) 11(38) % -
In a case of purchasing organic food, () The possibility of p=0.918
adding preservative/ (2) Higher nutritients/ (3) Higher Internet(on- 1(03)  0(00) 1(03)
quality and freshness/ @ Recommandations from TV line shopping)
media/ (5) Recommandations from friends and relatives. Traditional
® In a case of not purchasing organic food, (1) Expensive market 024 4014 11038

price/ (@) Not much difference in quality/ (3) Unavailability

of organic food/ @ No informations about where to buy/

® Unaware of the variations of organic food. “ In a case of purchasing instant food.
¢ Other family mymbers or helper. ? Other family members or helper.

Total  157(54.9) 129(45.1) 286(100)
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Table 14. Comresponding of using organic and

instant Food N(%)
Purchase of organic food
Yes No Total
Use of instant food
Many times  30(10.0) 17( 5.6) 47(15.6)
Occasionally 179(59.5) 65(21.6) 24481.1) 252
£ 2=1782
Not at all 123 310 10033) g0
Total  216(71.8) 85(282) 301(100)
If using, how many times “ '
Everyday 6(21) 4(14) 10 3.4)
Once in 37(128) 14( 48) 51(17.6)
2~3 days ' ' '
Once in 46(159) 21( 72) 67(23.1)
4~5 days ' ' ’
Once a week 67(23.1) 20( 6.9) 87(30.0) DF=6
2__
Once in 19( 66) 4( 14) 23( 79) e
10 days : ~ 9) p=0.409
Once in 190 6.6) 7(24) 26( 9.0)
15 days ' ' '
Once a
15( 52) 11(38) 26( 9.0)
month

Total  209(72.1) 8I1(27.8) 290(100)

“In a case of purchasing instant food.
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