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ABSTRACT

This study was conducted on the visitors regarding their usage and evaluation state of the in-
terpretive media which is utilized as a self-guide environment interpretation for the purpose of
accumulating basic data for the park management. A questionnaire survey was chosen and the
275 valid samples among them were analyzed. The socioeconomic and behavioral character-
istics of the visitors turned out to be similar with the results from another visitor survey in the
same site. Among those who used the interpretive media, the largest proportion(77%) used the
information board resources of the park; the usage rate of interpretive labels of woody plants,
interpretive signs of cultural assets, and LED signs were shown to be relatively high. The usage
of park brochures, park web sites, visitor center exhibits, and bulletin boards were less than 40%
each. Visitors were asked to evaluate the importance and performance of the nine interpretive
medias using a Likert Scale whose value ranges from one to five. The result recorded averaged
above 4, which proved that the respondents were perceiving the importance of all forms of inter-
pretive media greatly. The performance of interpretive media was also evaluated as affirmative,
except the visitor center exhibits.
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Table 1. Social and economic characteristics of respondents

Item Category and frequency(%)
Gender Male(63.3), Female(35.3), N/A(1.5)
Age 18-29(27.3), 30-39(29.8), 40-49(24.4), 50-59(14.2), Over 60(1.5), N/A(2.9)
Education Middle school or less(1.8), High school(23.3), University(57.1), More than university(10.9), N/A(6.9)

Income(Won)

Less 1,000,000(7.6), 1,000,000-1,990,000(20.7), 2,000,000-2,990,000(22.9),
3,000,000-3,990,000(17.5), 4,000,000-4,990,000(9.8), Over 5,000,000(12.4), N/A(9.1)

Housewives(9.1), Office worker(27.3), Independent business(20.4), Professional and technical

Occupation
etc.(4.4), N/A(1.8)

Residential area

jobs(9.8), Students(13.5), Public service personnel(13.1), Agriculture-forestry-fishery industries(0.7),

Seoul(24.7), Busan(5.1), Incheon(3.3), Daegu(2.2), Daegeon(0.4), Gyeonggi(20.4), Gangwon(32.0),
Gyeongsang(2.5), Jeonnam(3.6), Chungcheong(2.2), Oversea(0.7), N/A(2.9)
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Item Mean Rank
To escape from daily routine 3.76 3
To take a rest 3.97 1
For the exercise 3.63 4
To enjoy mountain climbing 3.52 5
To escape from hot weather 3.30 7
To spend time with family 3.23 8
To establish friendship 3.44 6
To enjoy adventure 2.29 12
To feel sense of accomplishment 2.74 9
To observe wildlife and plants 2.19 13
To observe culture heritage 2.69 10
To enjoy scenic beauty 3.80 2
To nature study of children 2.37 11

Rating is used Likert Scale ranging from one to five.



AR YA A 1A olg3 3t 13

127 25.5%2 2-5 9 R EI} 28 0|27 gl
A0.2 by, o] 9ol 6~10% o) SHHFRE 17.1%
Aon 119 o)4He] PR e 8 4 Y= SHE 19.6%
of ST ol BlF VA FY T BHIALL At
U 2219%), AL LQ000)2] B B
AT Aot $ASHAIL X oA B ol M) 2
FANZYZ YT TY, 20043,2004)94 5 1|23
A%e By

Others

Alone

Group tour

Group type

Family

Company colleague and

friend 502

0 10 20 30 40 50 &0
Propotion of respondents(%)

Figure 2. Visitor group type

NA

over 1

6~10

Group size

3~5

0 5 10 15 P24] 5 D K3
Propation of respencents(949)

Figure 3. Visitor group size

4. SZoi4 DfAIt 24 A M 0|

1) BZshd thrle) 0l8
YT Y FEAA T HE, HH Hlof Q=0
F AN oA T SEALY o] §-4-58 et
W 22 717 40]th 7V Bol o] § 7 AL TUYUTo
M5 Gt B o §AH I 2R SHA

76.7%7} 0133t A2 ZAE Q. o] A= =
HeduIdo] #edhs T Y LB Ao
AAH = ACEA ST L IYYRETHH o2
sts ti@ Arelolth. 33U A E B7hAT oA
o] iRl BA xS SHAA EF T AR BT

=8 53] A% A7) FollA ZA7F de AL
2 2 g v It(EE 3 98T, 1999). 1=
O] 8-E°) T2 AL ot 7R B Aokl A &
o]+ iAol it HE =7t A7) Hf &0 2 AzbEc

ojgtell 50%0]49] o] &8 H e A& e
2 P ESHAW69.5%), I B T
(65.1%) 3} v F4xof) 23} U 2AF LEDA
A(56.4%) 0l At HHEH S EI AW FFE Y
N Y3 FL SR EQNS HYTF AR EE S
e F2 HY2 A 724 X H o] Uk B St
B EHAY7 R E 1R e LU I
FHHE & o) SY2olA A BEE = Uk Fy
2 F3AH W S T EANA AT A2 A
W2 thF sfdwolch Aol B = Wof vtz Ay
3 $lof o] 880l w2 AR webdnt FUFEA T
LEDARP 2 =918 2] duf ¢t =l = Mol = 149
FTAT FYAHEE A= st A BHORE
853 e Aotk

A7 A A B2 0] 0] 82 46.9% 2 A] Bl aL
A F2 "otk A=Y AABHRLE of
8, Tolgae Qe Jlom BG2 g
2(FHT AT, 1999b) A7t A FF S
ol dAjHof lrh. ‘A7IMA AABHR = ThE B
A v e e gu), e S AT A, §
HAAGHE sjok 37 W 2o 2|7} gol 285
+ AAG T4 o] H] g 0] B2 Wi & 4= itk
SAE &2 sHtetE I o b ALY Rz
Fe = Ak o] XL FAHLE 510930l FHTE
ot 2 A E A ABARRZE Aot A Aed 2=
JHo] S FHI Ut Z4F FHH R AN FH Qe
HEAANW L 38.5%2] 0] §E L By o A
Z2IHS 9 SH22 AT olggh s 9
HAZL SEA9] 37.8%7) 0] 83 AL & vrehyrt.
ZolEg s Fada 9 AA s A s At
9 2ol vlg 2 Aol 7ted T el
A A3 o At YA g FAEET 7}
A FHE AT e Ftolck. B4 7)
ol 9 Sln e SohE S HELS AT AYIL
o2M fgo] AR AztErt

FEETY FHOIAPE ol ST SHT HES



14 =23 e skelA) 20(1) 2006

L
o

Park brochures(map)
Park websites

Visitor center exhibits
Bulletin boards
Self-guide tour

LED sign

Interpretive media

Interpretive sign of cultural asset
Interpretive label of woody plant 69.5

Information board of park use and resources

76.7

0 20 40 60 80 100
Propotion of respondents(%)

Figure 4. Visitor use of interpretative media
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Table 4. Crosstabulation between age and interpretive media use
. . Age(%)
Int 1) di
nierpretive media use Less29 3039 40-49 5059  Over60
Yes 220 27 208 11.4 1.1
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niormation boara o park us¢ and TesSQuUICeEsS No 6.4 8.0 42 30 04
terorctive Iabel of woods olant Yes 193 202 182 10.6 0.8
111 0ol WO
rpretive fabe oy pan No 0.1 9.3 6.4 3.8 0.8
Yes 16.6 23 155 10.2 1.1
Interpretive sign of cultural asset(wayside exhibit
nterpretive sign of cultural asset(wayside exhibits) No 117 87 0.8 18 0.4
. Yes 183 148 160 8.0 1.1
LED sign
No 103 15.6 95 6.1 0.4
Self-auide four Yes 125 125 129 9.1 0.4
ClI-gul
guide tou No 16.0 186 118 49 1.1
Yes 7.8 13 102 938 12
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8.1 8.5 132 . .
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No 20.9 2.1 12.0 54 12
Yes 93 10.9 9.7 54 0.0
Park websit
ark websites No 19.8 202 159 74 16
Yes 15 46 53 49 08
Park broch *x
ark brochures(map) No 27.0 235 202 9.5 0.8

*Chi-square p<0.05, **Chi-square p<0.01
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Table 5. Importance and performance rating of interpretive media

Interpretive media Importance Performance
Mean Rank Mean Rank
Park websites 4.22 1 3.34 2
Park brochures(map) 4.20 2 3.36 1
Self-guide tour 4.16 3 3.29 3
Bulletin boards 4.12 4 3.27 4
Visitor center exhibits 4.11 5 2.99 9
Information board of park use and resources 4.08 6 3.21 5
Interpretive sign of cultural asset 4.08 6 3.20 6
Interpretive label of woody plant 4.06 7 3.18 7
LED sign 4.00 8 3.12 8

Rating is used Likert Scale ranging from one to five.

Table 6. Mean importance rating of interpretive media by frequency of visit

Frequency of visit

Interpretive media use - t-value
Repeat First
Information board of park use and resources 4.07 4.09 -0.16
Interpretive label of woody plant 4.08 4.01 ~ 0.65
Interpretive sign of cultural asset(wayside exhibits) 4.05 4,12 -0.63
LED sign 3.98 4.04 -0.50
Self-guide tour 4.16 4.16 -0.02
Bulletin boards 4.07 4.25 -1.09
Visitor center exhibits 4.02 423 -1.69
Park websites 4.17 431 -0.91
Park brochures(map) 4.19 423 -0.18

Rating is used Likert Scale ranging from one to five. *p<0.05

Table 7. Mean performance rating of interpretive media by frequency of visit

Frequency of visit

Interpretive media - t-value
Repeat First

Information board of park use and resources -3.21 3.20 0.04
Interpretive label of woody plant 3.10 332 -1.86
Interpretive sign of cultural asset(wayside exhibits) 321 3.20 0.05
LED sign 3.17 3.06 0.86
Self-guide tour 3.25 3.37 -0.96
Bulletin boards 3.27 3.27 -0.02
Visitor center exhibits 2.81 3.24 -2.65%*
Park websites 3.17 3.61 -2.08*
Park brochures(map) 3.41 3.25 0.61

Rating is used Likert Scale ranging from one to five. *p<0.05, **p<0.01
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Table 8. Mean importance rating of interpretive media by age

. . Age F-value
Interpretive media
Less29  30-39 40-49 50-59 Over 60
Information board of park use and resources 3.95 4.09 4.12 4.29 3.50 1.95
Interpretive label of woody plant 4.12 3.83 413 4.19 5.00 2.37
Interpretive sign of cultural asset(wayside exhibits) 4.19 3.96 4.08 4.20 3.00 1.98
LED sign 3.89 3.94 4.11 4.24 2.50 3.97**
Self-guide tour 4.12 4.03 4.23 4.25 5.00 0.95
Bulletin boards 3.89 3.97 4.43 4.14 4.50 2.00
Visitor center exhibits 430 4.10 4.00 4.20 4.00 0.84
Park websites 3.92 426 4.52 4.14 - 2.39
Park brochures(map) 4.25 392 4.38 4.38 4.00 0.89
Rating is used Likert Scale ranging from one to five. **p<0.01
Table 9. Mean performance rating of interpretive media by age
Interpretive media Age F-value
Less29 30-39 40-49 50-59  Over 60
Information board of park use and resources 3.28 3.06 3.21 325 333 0.64
Interpretive label of woody plant 3.30 3.12 3.17 3.11 3.00 0.41
Interpretive sign of cultural asset(wayside exhibits) 3.24 3.10 3.18 3.35 3.00 0.45
LED sign 3.05 3.15 3.05 3.33 3.33 0.64
Self-guide tour 3.26 3.21 33 333 3.00 0.15
Bulletin boards 3.39 3.13 3.43 3.14 3.00 0.51
Visitor center exhibits 3.10 3.17 2.82 2.95 2.00 1.05
Park websites 3.22 3.54 3.55 2.79 - 1.83
Park brochures(map) 3.33 3.18 3.08 3.77 4 2.07

Rating is used Likert Scale ranging from one to five. *p<0.05, **p<0.01
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