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Job Satisfaction and Consumer Satisfaction of Beauty Shops
— Compasing with Franchised and Non—franchised Beauty Shops —

Kyung—Sook Oh' and Eun—Joo Park
Dept. of Clothing & Textiles, Dong-A University
(2006. 3. 5. 4> 2006. 9. 2. )

Abstract

The purposes of this study are to investigate the job satisfaction, customer satisfaction and revisiting intention
1o beauty shops, and to examing the difference of the job satisfaction, cusiomer satisfaction, and revisiting intention
between franchised and non-franchised beauty shops. Data were obtained via questionnaire, which developed by
resutts of pretest and previous studies, from weorkers and consumers of beauty shops in Busan. They were analyzed
by factor analysis, t-test and regression. The results were as follows;

First, the job satisfaction of beauty shops workers was comgposed of Adaptation, Operation and Instruction. For
both of franchised and non-franchised beauty shops, the operation of beauty shops greaty influenced the job
satisfaction of workers, and job satisfaction is not significantly different. Second, consumer satistaction related to
services of beauty shops is composed of three factors: Policy, Personal scrvice, and Physical environment.
Regardless of shop types, the policy of shop influenced the consumer satisfaction. Consumers’ revisiting intentions
to beauty shops are influcnced by consumer satisfaction. Third, consumers in franchised beauty shops is less likely
to be satisficd and to have the inientions to revisit than those of non-franchised beauty shops.

Resulied provide some insights to develop strategics for franchised and non-franchised beauty shops. Limitations
and future research directions have been discussed.

Key words: beauty shop type( v} &4 #3), job factor( 32 2.0, job satisfuction{ &F VI3, consumer factor
(312§ 29, consumer satisfaction{ 127 ), revisit intention( AHHE 2] E).
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