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Abstract

The purposes of this study are to investigale dimensions of lifestyle and clothing shopping orientation of
university students as consumers in Korea and to analyze the relationships between lifestyle and clothing shopping
orientation. The research method for this study is survey and subjects were 473 male and female universily students.
The questionnaire is consisted of measurement items for lifestyle, clothing shopping orientation, and demographic
attributions. The data were analyzed by factor analysis, T-lest, Pearson's correlation analysis, ANOVA and Duncan's
multiple range test, using SPSS program. The results are as follows. First, 4 factors were emcrged on lifestyle
(achievement-oriented. economics-oricnicd, appcarance-oricnted and frecdom/culturc-oricntcd) and clothing shopping
orientation had 4 factors (reasonable shopping, informational shopping, conspicuous shopping, and convenient
shopping). Second, there were significant refationships between lifestyle and clothing shopping orientation, Espe-
cially, there were high positive relationship between economics-oriented lifestyle and reasonable shopping orienta-
tion, and appearance-otiented lifesiyle and informational shopping orientation. Third, lifestyle and clothing shopping
orientation had much differences by subjects’ demographics aitributions.
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