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Abstract

The main objective of this study was to investigate the rclationship between benefits scgmentation and knitwear
purchasing bchavior of collcge female students in the U.S. The questionnaires for this survey werc developed to
mcasure knilwear purchasing behavior and benefits segmentation. The questionnaire was administered (0 119 female
college students in the Universily of California. The data was analyzed by percentage, frequency, mean, factor
analysis, Cluster Analysis and ANOVA, Duncan Multiple Rangce test. The female college students in the U.S. were
classified into fourth subdivisions by the cluster analysis.

fn the case of fashion information sources of knit wear, significant differences were found according to benefits
sought subdivision in observation of famous people’s clothing, fashion articles in magazines and newspapers, TV
advertisements, Newspaper advertisements, advice of salespeople, and Catalogs. The evaluation criteria of knit wear
product of consumers were significantly different depending on benefits sought subdivision in design/style, quality
of construction, fashionable, brand and store name, pleasing to others, prestige, and sexy. The store attributes of
knitwear product of consumers were significantly different depending on benefits sought subdivision in friendliness
of sales personnel, product knowledge of salcs personnel, brand names, new fashion, and variety of products. The
outlook for the industry of knitwear look to remain bright, there should be a continuous effort to research and invest
in consymer satisfaction of knitwear.

Key words: knitwear(L{E #f0)), benefits sought( 312 a8}, buying behavior( 7o} &)
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