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Abstract

Three-dimensional body scanners were uscd for years in the clothing manulacturing ficlds. The 3D body surface
provide essential data to draft pattems for mass customization, virtual fit model, and computerized patiernmaking
systems. This rescarch proposed the methods of drafting pattems for men's jacket by using three dimensional body
scan dafa, Eight malc subjects were scanned, the surfacc data was flaflened. The differentials of the flaitened body
surface and the jacket drafl were measured, and analyzed the regressions. To verify the fit of the patierns, the jacke
was construcled by the regression formulae and lested by experts. The fit of the jacket were significantly improved
rather than a ready-made swit especially the shoulder areas. This means that the methods that we proposed were
good to improve the it of the garments and could be used effectively to implement mass customization slrategics
in the apparel retail industry.

Key words ; body scanning(VFE] 2278d), mass customization( ™= A=E{ro] Ao} ), patternmaking(H B
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