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ABSTRACT

Mobile Services are that functions of information system are served in mobile environment. So, Success model for the mobile services
might be derived through mixing success model of information system with mobile attributes.

There are many kinds of mobile services. Specially, commerce, communication, entertainment and  information services are representative
types in mobile services.

In this paper, we do not only derive i unponant factors that influence success of mobile services, but alse.analyze how the factors influence
the success of mobile services. We also analyze whether measures of the factors might differ significantly among the types of mobile services.
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