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Abstract

Today apparel firms make much effort to build a long-term relationship with their customers. The
studies of salesperson-customer relationship emphasized the importance of customer's commitment on the
formation of the continuous salesperson-consumer relationship. Therefore, the current study deals with the
psychological relationship commitment development and from this prospective examines how consumers
maintain the continuous relationship with a particular salesperson. The data were collected from January to
February 2005 and analyzed by using SPSS 11.5 and Amos 5.0 with factor analysis, regression, ANOVA,
path analysis. The results are as follows:

_First, the hypothetical model of multidimensional consumer commitment which showed a better fit of
data than the rival model is unintentionally conceptualized.

Second, the result showed that the affective commitment did the most effective role among the three
dimensions of commitment consulted in this study.

Especially the data indicated that for the establishment of the affective commitment in the salesperson-
customer relationship. it is very important that a customer has deep trust in salesperson's ability,
benevolence and honesty.
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o) FAFAE Yt (want o)A oM, A&EH &
U AAFTAN wE 9L AHoE AnRiEo|
A&Al AAGAE Q7 2 Z(need to) AW E
Adste Zolth. a8 A EYS EA ok
b (ought to) AAFA O thek & F7 ol H
AEE BEolth(E 1).

<E 1> CIXEE 2322 WY

s,
-

q.
29 29)

(affective commitment)

71871

A3 A (want to)

A% 29
(continuance commitment)

834 (need to)

H 29

(normative commitment) #llok 41 (ought to)

AFEZ&A: Allen, N. I, & Meyer, J. P. (1990).
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o] BAY T HAE FgF& Lotrr] s EHol
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foch oA 2Rl BAYAAY QAL B

el
%

|

0

Agelets sl 7R BANEe) HHA
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2 0EY B 2l
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