(2

Ao

Journal of the Korean Society
of Clothing and Textiles
Vol. 30, No. 2 (2006) p.306~315

27 70 1= FUSOIXICI JHE0 2t A
-el=E oA SsSA RUSLAIR! AIIE S 9%-

The Study on the Development of Uniform Design according to Business Types
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Abstract

Today, the uniform is perceived being important, because it transmits the unique company image through
visualization of images, improves efficiency of work, and increases the feeling of belonging. Therefore, the
purpose of this project was to make the winter uniform for the personnel in the manufacturing and the
business departments of Korea Tobacco and Ginseng Corporation. The functional, aesthetic, and symbolic
aspects were fully considered throughout the design process for the new uniform. To reflect the worker's
opinions, the questionnaire method was used. The questionnaire was made up of the questions about the
evaluation criteria and design preference for uniform. The result of the survey was reflected on the uniform
design. The uniform consists of a jumper and a pair of pants. The jumper for manufacturing workers has two
patched pockets with gussets. It has a convertible collar and a horizontal tuck on front panel. It has an open
fastener on the front and a flap to cover the fastener. It has two types of pockets inside for functional reason.
The welt one is for a wallet and the small one is for a pen. For the material, m?langes with two tones of gray
color was used, so it gave the sophisticated look on the uniform. The jumper for business workers also has a
convertible collar and inside pockets. Tt has two slant slash pockets with welt. In addition, it has an attachable
fur collar which gives thermal protection and aesthetic effect. The fabric has small check pattern and was
made of wool. The pants are a basic trouser style with two pleats on the front. -
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Table 1. Evaluation criteria (N=multiple response)
Department Manufacturing Dept.(N=923) Business Dept.(N=647)
Ranking Contents N(%) Contents N(%)
1 Comfort 201(21.8%) Comfort 141(21.8%)
2 Safety 86( 9.3%) Design 96( 4.8%)
3 Absorbency 78( 8.5%) Color 82(12.7%)
4 Design 73( 7.9%) Esleé‘é‘ag{lgi pride & I go10.7%)
5 Style 60( 6.5%) Company image 49( 7.6%)
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Table 2. Design preference

Department Manufacturing Dept.(N=319) Business Dept.(N=218)
Design Element Contents N(%) Contents N(%)
Jtems Jumper & pants 232(72.7%) Padding jumper & pants 84(38.6%)
Shirt & pants 71(22.3%) Suit 61(28.2%)
Dark gray 85(27.4%) Navy blue 53(24.4%)
Color Light gray 56(18.1%) Dark gray 37(17.1%)
Beige 52(16.8%) Beige 38(17.6%)
Agree 150(47.0%) Agree 64(29.4%)
Use of Logo Neutral 116(36.4%) Neutral 96(44.1%)
Disagree 52(16.3%) Disagree 64(29.4%)
Aol g ugith F AZTFY BRATL B9 S5 2 e AOEA 24 YU LuhE A4S 2b
A FHg @o] LHN e, IUxe 2= st 24717F B2 Yol th YRS A ¢
& o E] AnPgd B8 Wol 2Hdte Ao 74 T QL 2 U A A o)y 2108 7
o] AFEE 7} o Eol FH Uehtes AE &+ F A2 F e HAd B 48 thFig 1).
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External function:
Image Expression

Internal function:
New Mind

Expression of Korean Tobacco and
Ginseng (KT&G) Corporation’s Image

« Discrimination from othgar corporation’s
uniform
* Image PR through visualization

Awareness of
; Responsibility & Role

= Giving the feeling of belonging & pride
= Responsibility inspiration

= Refreshing feeling for unification business

% = Efficient characteristic improvement of

Design
= Renewal image of company.
« Functional Improvement
« The pursuit of modemized sense

Color & Material
» Color: ecological color, low chroma
* Material: comfort, easy care.

Jumper with shirts collar
Wool 48%, Polyester 49%,
spandex 3%

Khaki, Dark gray

Jumper with convertible collar
Wool 50%, Polyester 50%
Dark gray

Casual with patch pocket
Polyester 100%
Brownish gray mélange

Town casual jumper with knitted collar
Polyester100%
Brownish khaki/ Navy blue check

A B

| C

D |

Fig. 2. Design development of manufacturing department
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Simple classical style jumper
Wool 100%(herringbone weave)
Dark gray

Box silhouette, half coat
Cashmere10%, Wool 90%
Lustrous dark navy blue

Combination style(jumper & pants)
Wool 100%
Mélange gray check, Dark gray

Suit
Wool 100%
Brownish khaki mélange

A B

C D

Fig. 3. Design development of sales/marketing department
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Table 3. Design evaluation
Department Manufacturing Dept.(N=18) Sales/Marketing Dept.(N=13)
Evaluation Criteria A B C D A B C D
Function 26.9% 22.0% 26.9% 24.2% 26.9% 21.9% 26.9% 24.1%
Aesthetic 24.5% 22.2% 26.7% 27.1% 25.0% 21.1% 29.3% 24.4%
Symbolic 22.4% 25.5% 26.5% 25.5% 24.2% 22.3% 26.9% 26.4%
Total 24.5% 23.1% 26.7% 26.7% 25.3% 21.7% 27.7% 24.9%
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Basic trouser style

Manufacturing Dept.
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