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SAMF-Heu-YzH

AAHL e ARAN NZ2L qA F9d2
2 985 3 F2 o o) 2L A3t
A Y FAJEY AR GA43E Y8 2t
¥ JHYN B4 HAY B o U2 Az
AEE A A0 &7 gof 9 PF B4
e A7 Y AR AN,

olgldt =utd Al FANAY anA
ol & AAAL] A9 FUZE AYHT F
83 AHrY AR MJoR FE BT E
Aol FE5(flow) /N o] TH(e] A E, 2000; &
3, 2001).

Hoffman#} Novak(1996, 2000)= 221 37
(Online Environments)ol| A1 &] ¥z} &4 39
of g 718 2y L AAHAM EES AES
=dstden 1 @AY AdE E7 S (playful-
ness)et A3t BAAFHA M EHLE &
292 A

B ATy B3 2htd Ayl Aujae A
BAE A A DANE Wy @
o2 BHld JEHU AHIA AL o] EE S
Ade 298t AHA AZHES mhotsi=
RAoltt, olo] B dAFE 2HlY JHY 84 E
e sy 7€ UHY A A5E &
29 o2& 2utd AHY 874 HL3i9 A
2 EulY 229 23S AAYY. 2apd
AU 37 EANAM ojufg 8<lo] F2 ¢ A
Pl L F2 9o YL uA=AE FEE

T FAsed 47§38 FI U

>

0. o|&4 wjA
2.1 E22(flow) 0|20 st HF

EE$(flow)= Csikszentmihalyi(1977)7} 743
3¢ Aoz, Ix EZLE AFE FAZHL
2 #95o] 5 uf 7= = w3 2 A (the
holistic sensation), Al&E°] 443 EUHE AH
AA B o =7 F2F - AAF FEo

2 Aostz gtk A JdHA AT o] &
vz} PEL Af3E o3 WedeR 543
I Qo Z® olg FYAME EZL A
4o =48 e dFE0 gloy ofA7A
= 4 o] g3 AHY T2 APl #I A7
Eo) ginprolnh

29 /M3dE A A &A1) Hoffman} Novak
& 2299 /g E “YEYI UHA oA ste
o dojub= HHE Y WEHEA, FA 1)
71AZ FrFge o3 FAHE A&EFoR
ojo] A= Wh-3-2] A4i(a seamless sequence of re-
sponses facilitated by machine interactivity) 2) B
SAd02 Z2ALE 7Y} (intrinsically enjoy-
able) 3) A}7]9] 2l ¢] A4 & FHH(accompanied by
a loss of self-consciousness) 4) A71 74315 &
o7 g Ao YWAKFELA, 1998) &, &
29 ATFEH AE ASSL e 4Y
A7} =7l AAE, JAH 957, AEgE
A& §AsE Ndolth

Hoffman, Novak3¥} yung(1998)& EZ-¢ o]&
S 28t o)A nye £AAAL AA FF
A E224% MdH 2¥& <23 1>F 2o A

NS,

(a8 1) Hoffman, Novakz Yung(1998)2]
E22 Ny 2F
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S40| 2

22 Ho| ojxl= ol et A7

(B 1) d74 8 E229 7aidnt e mss

Csikszentmihalyi (1977) © ©10 |0

ety [o]e] o] [o] [ °
o™ |o]o] o] e °
](Elléi;;)Voelkl and Mortig | | o o

f}ll;a;;i) and Deshopande ol o o o ®

gggfgan and Novak | oo | o ol o o 0|0
g™ [0 ]a|olalo]elo]alofo]o]e]o
Novak, Hoffman®} Yung(1998)= Z&$-9] 7 qolA wl$ FaF Adelstn AZHnh

AMEe SHE(skill), =H(challenge), 24
(arousal), Al (control), B2 5 (exploratory
behavior), 5235 (focused attention), “&&2t&
(interactivity), ¥ Z(involvement), #HZH A=
F(OSL:optimal stimul us level), &7 % (playful-
ness), =42 7+ (positive effect), D& T A2
(telepresence), Al7to}=F(time distortion) 52| 13
ZHZ AN G, 2259 TN B4
3 RS0l AFF WFE 2% < 1>7
Z.

Zukd et AT 1o o]e} Zo] F2 L
MEdE =94 olfe AX, 43 2L B32
£3 A2 zutd Aeyle] &AL o) &
o] 2299 A¥ WHS #HAM gl &
A, 7k Mol mupd UdHUE AHEshEH A
A AF &, E24Y AY Hlo® ¢
71&kil)@ 2 7)o @ =3 (challenge) %
7)) EAT & A7) WEIT AAE, of
BE EAA AAEAR 9 2 A6 PHE )
of 3t Zutd JEY AHAEE o35t

2.2 T QIEJLUOY E AT

mutd Qe Mulad olF A3t AEHU
£ R §EFoEA dA ATy Zhid
S £ IR Mu2E AF TE F 3
£ walking internet®] MW 2E T}
=utd AEule EA L2 Durlacher Research
(1999l 2E3E o] 54 (Mobility), A 717}
(Localization), ¥ A A (Ubiquity), 2} A (Conven-
ience), FthA (Portability), 71% %Z(Personali-

zation), 844 (Accessibility)©] tEH o]t}

mrke IEYY el B AFE
Auw auASe) e BAAGE = A
$ &5 A% 2%, w4 8F, 92N B,
453 A7 B4, AEAL A 59 &

08 ZAFAHEF=ZAAZTAAF Y, 2000). 7
X9-2001) 5 wEw ZutY AE Aujx
9} #ARYAN AHIAEC] =7E BHALGE H

£29, BANERD, £ VYY) A,

>

2006. 4.
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NEEE

(o= s

[12d

IRETE &<

rlo

=)

WEEA 2 Al B9 59 €02 A

ot ¢ Zo| mutd AEUlE AT glof

A Ao 2L gogogn ZXAY ¥4
M4 AR Ego] 2 Aol

(E 2) Smith A.G.9| Qle{ull MY HyIE 95t

G.
A J1E H2(20)

R R A
o) Bugl BEHEE o
A8 | AR, AEH 1A A
(accuracy) | Ui A &7 54
Wgs H@sn AE
e}
AHE JFH T3 AF
AEA | 718 Fol WA deAp
(authority) | AAFE SRRk A
A= A7
(contents) | HFAAR | BRI} AF AAHE A
(currency) | Q17}?

AR RATR GE A
o o] 4
T | oje me dag B4 4

(uniqueness) oy 2 qrEap

. wel gag Pa9 2
g = (link) ﬁi‘i—?}” 9322
BERT

(quality of
wirting)

zald JEY Helxe] B3 A7E AHR
A, Smith, A.G.(1997)= AEHY HKH H7to
T o4 AFES Al FHsA otd Y HIL
gEs e

=atg JeHd e #Aeo) TXHUAM B
vt AEYY AT H#™E %ol i3]
AR IR EY, 2R
d=, 2d3, 2003). 25, %IZJ (2002)L =2
ke AUl AzZkE 749 FEYA 7 A A
Zutd AUl ALLo] FEFE =
E:]zs]] o]ix%g_] Ul‘i:l_]_o_ ;(.“,\]3]._37_ o] A

¥

€ 73 A4 AFe At

rlo

-

AEMl e AA Agol & VA= 249
Hhad eyl f84, AHEA, A2EY
281 FA HAEA0l fod AoE YE
o A3 F Gy A4 8 FAEA ¢
ReZ JENT

o] FEA AMulxo W JEATFE AHE
, Woo%} Fock(1999)& &&9] o]5Hstel of
2ANE ATE FYPFReH oJFFNY
S 7§ B3EA, aA4XN A, ALE T,
A 47X B FRI ANE S
FAREY. 287, £29200D)2 BB

&2 %ﬁ i

tlo |

A, aAME A QFAR, §84, 1AY
, ALY, Adl gE2 TR} U

Ay S 2

Il 01‘7' i Y ox

NEEY
R

(a8 2) 97 29
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3.1.1 2HIY olEful sA Qo]

)& E4J(media characteristics)& =HEY ¢l
BUg AHEdtE 2ol 7)7)9 EAE 2Ee
o2 ofFFAIAY EuiY QUEHY Anjx

%
g FALE /MR MAXIYES o 3l
T o]FXBE FAsFon A AW
A, iAo ARALEL, dA HAT P4 3
N EAFES AFFAGFFARAENDTY,
2000: A 84, 2002: WA A, A H, 2001; &4
F, AAHE, 2000).
1-1) 28t4 AHY miAH S
999 =R Fog 4L A A

ok,

1-2) 2utd EM vfjd BEAL T2 Ay
809 sdE Fod gL A A

ot

HAH = 54 (contents characteristics)& 2 HFY
AHY Mul2oA AZHEe Az EAHS
B3} Smith, A. G.(1997), $£3(2002)7F A A
& Ad=xe] EAS Zsldd. B =RqAME
MRl s}H(person alization), F% A (uniqueness), &
A A (Timeliness), 7+ A (Simplicity)o] sl 3
7¥sta ok

2-1) 2HtY SEY Adx EJe Tz o A
Hale] A §o8 ke nA
Ao,

22) Bt Qe ARz B4 Z29 A
Hae sdzd o FFE A

2ot

utd AEl A Yol 2F 54 (charge
cha racteristics)2 33 79 HFA, 2RFA A
9o gddE FAsAT AHASS AHEL
o Ng FHkd glon aFAAY #ds)
o Zutg AEHUE ALEEe o AuAEY
TAZ Sl WA e G 2k A
ojt}.

1) 2Hd AEY 8F SHe
agle] 27 Hol@ de 74 A
o\t

32) 2wt QEY 83 BAL
20le] SEEA F9% 9% 1A A

oI},

AL8-E A (usage characteristics)©] & AH&-2}7}
AN2EE Agete 718 BEdE Wl
Durlacher Research(1999), ¥FZ1#, F2&(2001),
ZA72001), °14%2002) 59 =utd JEHM
o] EAE FACE HAAM, HAA, A3A ¢
g, ZA A4 dEe FASAT

4-1) Zutd QJEHY AL BEAS

e =Rzt ol ¢S vd A
ojtt.

4-2) 2itd JHY AHE S Al

899 £EE T FFE WA A

ojtt.
3.1.2 E22 MY ?_(flow antecedents)
SdSekile 7leoldtie Egn, Zutd
AN S A &3t 58, BEAY, 5% 579
FAFHOE H9gF & vt =2urd FA4 4
Hyl J4& 9 o]§5H, 2itd JHUS 3

ARG 5, A 485

o 2495 L ARG
5) Bob FAEY ALg d (ki)
= 5290 o8 9%L 92 Aot

TZoZ 37

S 4)(challenge)> EHtY AEUNE AHEE
of o} /HAY THE RN 2L A&
AZsA dte Aot £ =fdAe 2hd
B e =do, BAFY, 2r1AAE
2 #ret At

6 B THAEY AEe A4 chall-

Sl
enge)E EEZ4o Fo¥ g¥& v A

2006. 4.
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H. 2] & A

o -
Tré,"I,_l_’E_l (R = | (=]

rlo

3.1.3 222 (flow)

Hoffman¥ Novak(1997) =3+ Z2$E& 7}%
Z AYE F e BYAdY F==2 &
(playful ness)& TA s A&3I4T. &
dxe Er, Y, €%, NTAL, HMEY
2 2439

3.2 ¢899

w Y R

o

HI

A4 =rtd JEUE ABl23HE june, nate

(Z 3) A7 E= BY

(011/017), fimm, magic®(016/018), ez-i(019) At
L2418 FHoZ HERAE HAAT A&
e 2utd Adedld A5 FL2FG 164
~T 254, i A 9)o] drhsoly Ag4H
A o)E F F 24259 AEAE HF 4
AHgEtgon S8 EAL <¥ 3> 2o B
RN &8E =7FEHN £3E A5 B4
4 98] SPSS(Statistical Package for the Social
Science) ver10.03 AMOS 4.0 54 #H7)AE A
434 o

A AE =

= 152 62.8 B9 17 35
o 90 372 LE 2 AHH 14 29
ik 9] 2]/ 15/ Y 14 2.9
184 0] 8} (73 421 e-mail/ ] 4 2] 114 23.6
19~24 115 415 N2 el s e)jarR 204 42.1
25~29 12 50 = 17 35
30~34 10 4.1 Eurd A9 75 155

354 o} 3 12 AR S (/E)
] o) g o] & 34 140
Z, 3 As 2 8 g 9253 17 7.0
nE, A 210 86.8 4 4~383 51 21.1
z 17 7.0 4 1~33 95 39.3
) -2l o] 4 13 54 13) 7 372 45 18.6

o] &)
olFFA Aulx 1505t 46 19.0
SKT(O11/017) | 124 512 2~5% 142 58.7
KTE(016/018) 9 397 5~10% 47 19.4
LGT(019) 22 9.1 10~20% 5 2.1
o] &3 (d) 2020 % 2 8

g g 18 7.4 AHE A A

1~34 89 36.8 T 19 79
3~5d 79 32,6 k| 102 42.1
5~7d 47 19.4 AA 46 19.0
7dol 4 9 3.7 7)€} 30 12.4
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28l GlElll S40| B2 ZHO olxls P B

} o

[eL )

-l

V. 4% 3 94

4.1 ME|M BM(reliability analysis)

U A
H ESAYHA o8 A3 v
£HEAY dAAE dolRE T
2 23317 H3 A

B4 (reliability analysis)S &

2 28R A4

A Hol A
F8 el ° 7272 3 |2
(use of convenience)
=
uf] &) ARAFSA
= A (Transmlssmn 725117309 2 2
e} .
Quality)
B A 9335
(brand reputation) |- 2 2
A3
HL.E} . 7956 2 |2
A8 (personalization)
= | Y4 (uniqueness) |.9207(gqg1l 2 | 2
54| 2 A4 (Timeliness) | .6955 2 ]2
7+7 A(Simplicity) |.7184 2 2
227 WA
SEHT ".2} ° |.7128 2 |2
7| (charge definiteness)
e 7433
e | 8FAMY Tk
. 7338 2 2
(diversity)
HA A Ubiquity) |.7217 2 2
H.oFA(Security) | .8800 2 2
AAER R L
7630
54 (Social Influence) 7256 2 2
%A A8
(Instant Connectivity) 6468 2 2
e 2 (skill) 8708 3 3
%A 7H(challenge) 9010 3 (3
Z 2 2(flow) 9423 8 8

Nunnally(1967)el 9} 5} %H&@, ©Z Cron-
bach’s @ & d¥F AT A

TAAE 0.8, L9 AFdAE 090 ]}\09] 2z
o] AAH B E, ZAHSFEL AHAuFOE &
R EREPEE BERENENETEY

4.2 E}=IM 2N (validity analysis)

)

A BN (validity analysis)e &8 X7} 9
3 A& AAE SR e AES YgY
£ Ao 2, HFEF A (convergent validity)Z
¥ g} A (discrimi nant validity) & &3] 93t
o] SPSS 1002 ol &3 B4 29 E4 (Factor
Analysis) & AA AT F&29 29 AAA7L
AANHOZ 0601402 Yo fyEA F A
L3949 M3(@LrlE HA 7se ALY
Fhd o] AA =T F44 2UE
9o A4 L Afste FEE &, &
AddHE Fi(UE =utd T4
o] &3t FANA ATt AvE =AHE
ol AAHAUR.

AA JHEF g FREAY =Y
S 3l7) ojde S FF dgtd 29
44 B3 g BAH AF+ 9189 AMOS
4.0 HI)AE o) &3] FAA QAFA(CFA: con-
firmatory factor analysis)& A8ttt

2rld JEY #7 8% 14 2AdEY
o] AT}, . = 522.872, df = 235, 2 & p
3k = 0.000, GFI(Goodness of Fit Index) = .858,
AGFI{Adjusted Goodness of Fit Index) = 819,
CFI(Comparative Fit Index = .893, RMR(Root
Mean Square Residual) = 0.118, NFI(Normed Fit
Index) = 0.824 5% 22 BAAE Yed. o]
Bgol A LE WFEY CRAUC 196012 =
BE FosA vEs ey WA &4 (MEDIA)
BRA=HAH BRI EEstE dAA 7 0.30
o7 YA yepde wet A9 ¥e] Yoy #d
o] FERSFE AASAL.

2

re

o

N

S

= o

T
do o B

to
-0
i3
oA
A
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saF-Hev Yay

rlo

4.3 714AE it

A7RY ATEA 9@ 24o] o) %ol
ok s, YRAe =dY AwE AP
Brlele AR EE chi-square, GFI, AGF], RMR,
NFL, TLI, AIC 5°] 42 A&8t AJE 7|&
#< GFI, AGFI, NFI, TLI7} 0.990]4¥ df,
RMRE 0.05~0.08°¥ £2 RdZ HYrivt &
el 5, 1990; AA<E, 2001).

2utd 34298 WA EA (media), HH=
E 4 (contents), 8.7 54 (charge), Al&54(us-
age)2 Vol T4 PRI SHAS (skill),
S Z¥(challenge), EE-%(flow)s}e] #AE
Bl 72144 2gL <a9 3>7 Zoh

T2UAAN 2y AAE AHEH, ,2=398.363,
df =139, x2o th& p=0.000, GFI(Goodness of
Fit Index) = .857, AGFI(Adjusted Goodness of Fit
Index) = .804, CFI(Comparative Fit Index) = .902,
RMR(Root Mean square Residual) =.134, NFI
(Normed Fit Index) = .858, TLI(Tucker-Lewis in-
dex) = .879% Zte muld QEY 22 29

of =25

bl Bl RS 2YL PRI
JEHIA QAL BANEOE HE AR
2HEM 0.70 8

& 0.63

i
c 0
o

o
o
N

\ 0.8%
"""" challenge 0.88

(38 3) =4

e
r

o

MR W S BEY B FEL oh)
£ ged 2e of WEolz B,
o) £ A 259 S

2
-

L=
=2

n:
b
«p
N
_r{._,
Hoox
>
1'1:
_L).:
o
Y
m?L
b J
N
—l>
{

SN JHMH ﬂ i“&f& 2ddsE
zdo Hdle HPEI}F FS AR Y
CEA, FERYAY EYdAE AOEg
AFZ L2 Fo] 2d “2do] zAx5d Rt
(poor fit)”& VERUH, 1o & fof FEAZ
005°14¢ a7t 18y & =xdXs #
o] ZEX7} 005014 YA £33 de
b ole o7y} dsE o, WARTES
Al HFEe] Y AN BF 1 H
2L uste 4 HAA A (closed sys-
tem)E 7P, 71 24 ge A S oY
3 A7 U ¢ Ao A3, 2002, p. 76) o
g B d¥e ANE FE=E7F 41 FE
A3 248 oa ddEy G3Ae] Hut
Hog FA dojXE AL oYEERE EAHd=
oE

Lo oo s 0o
ook
o

o Ay
o

237} 9 ASE BHIHL HEAAA B &
st
2ug ey A S media e E2$ A

Pa9le =A% $AE F8 G o
A Rolgae A7/ 18 AAE A3, oA

0.83

0.91
0.84

2¢

>
3
o 0
H

N
0
i
i

Y B2 oY

N
I
> || H nin i ) [0
e ffre | oo || o
me [jox ] {ox|]|ox 0
0x
o
D
o
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e} olEd EMo] E2$ AR njxj=

ol get o

B4 =AY AZoHE 1-1: ARAS
3388, B LA 1.566 HAFAF 2.163)= A€
HAT &, A #HH, ARAESFA] wut
A AEY ARG Yo} IAEY =R dF
< A AR UEgor g, o3 o
AEAo] sHRT Hod TAENAE 9
& PR FE ALE Yy,

= JEYl HE Z(contents) EAL A
kel AR 2-1: AZAS 3367, EF23t
1.618 AAEAF 2081) EE9Y AZ}
A 22 AZASF 1156, EF LAt 0364 ARAE
A% 3.179) BF FAFE 005904 AREAZ
of & ol Ugto =g AHHYT F, mutd
Aeil Hellzof 7| REF A 29} gAargl 7
HEE 5% 8, 283 GPSSY 22 H A4
AFEe Aula 2 148 U §9 Hﬂl*ﬂ i
NEZ slogd E2$E AFFA v
i sl 25 YFL nAx g
d 3.

ZhtYd JAHYl 8 F(charge) 40 #3 AF
7Hd 3 ARG A, 44 312 71 4EH A
Wbl QFEXNS SHRHE 32 ARAS
1.156, £F 2.3} 0364 ABEAF 3.179)0) F9
F2 00594 EAHCE §o% Aoz
U A=A

%, Batd 2" 83377 270] A
& 7 s AERE WEst, 354 AEo)
O £5 2hid JAEUE SEHA AHeE
F Aed FFE WA E F Qo

2ot Yl AbE-(usage) S0 I AT
7 48 AR A3 2utd A ALEA
o] FUE(IA 428 ARASF 1554, 223
0.544 AAFAF 28559 F+T 9FL 1A
= ALE Uyt meiAd, 2akd Ay e
Bt 2 ZA dAA ol 149 2atd AEY
A sEEd dFS A E A2Z Yt

npA| 2t e 2 Novak, Hoffman¥} Yung(1997)°]
FA% E29 AYQ9, & ALY £4¥x

fo

agly 22499 FAE UehiE M 5, 6
of A, 2htd Y ALg YdolMe =4
ko] AZAF 833(7HE 6: EE L3 0.055
AREAZ 15140 P=0.000)2.8 & HF&
nx e AoZ ey

(E b) &7 JHdof et =H=ioiR

wHd QB oA SHE 3
11| 920 =Ag] #9F dBe W (A
2 Aotk

2wl QE WA B4 E
12| ede) Gend foF gL §l (77
2 el

wute QEY ANz BEQE Tz
21| A4ade =37 f9% JT& | A9
njA Aot}
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An Empirical Study on the Flow Experience Affected
by Characteristics of Mobile Internet

Sang-Jin Yoo" - Eun-Bin Choi™ - Hyo Jung Kim™

Abstract

Recently, as mobile internet users grow rapidly, mobile internet companies are experiencing a fierce competi-
tion to capture new customers. Under this business environment, they try to identify factors that make people use
mobile internet in order to satisfy customers by providing better and diversified services. There has been enor-
mous effort to analyze customers’ behavior in choose and use mobile internet services. However, there is no one
best methodology to identify factors to attract customers yet. Thus, the study applied the flow construct proposed
by Csikszentmihalyi (1977) and expanded by Hoffman and Novak (1996) to identify environmental factors of in-
ternet which has impact on users’ mobile internet usage.

To implement the study, the following activities have been done: literature reviews on service acceptance mod-
el and flow structure, questionnaire survey, suggestion of the flow model on mobile internet, and hypothesis test.
For the study, 242 out of 307 samples collected were statistically anatyzed using SPSS 10.0, AMOS 4.0 statistics
package. The findings of this study are as follows:

First, mobile internet environment factors influencing on challenge of flow antecedent were media character-
istics (use of convenience, transmission quality), contents characteristics (uniqueness, timeliness, simplicity).

Second, mobile internet environment factors influencing on skill of flow antecedent were contents (uniqueness,
timeliness, simplicity), charge (definiteness and diversity of charge), usage (security, instant connectivity).

Third, challenge of flow antecedent had a significant effect on flow of mobile internet usage. But it was not
statistically significant that skill has an influence on flow.

This study discovered the relationship between mobile internet environment factors (media characteristics, con-
tents characteristics, charge characteristics, usage characteristics) and flow experience of mobile internet users
which would be a valuable insight for marketing strategies. Results shows that challenge of flow antecedent have
a significant impact on flow experience in mobile internet environment. Additional, media characteristics, contents
characteristics of mobile internet environment factors is positively correlated with challenge of flow antecedent.
In other words, mobile internet companies should provide customers with diverse service and take a challenging
attitude to get customers show aggressive attitude in mobile internet usage.

Keywords: Mobile Internet, Flow, Challenge, Skill
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