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PPL of Visual Media Affects Clothing Purchase of College Students
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Abstract : PPL(Product Placement) of visual media can change the purchasing behavior of College students.
This study aimed to investigate the differences in consumer’s conception about PPL among college students
and to analyze the relationship between the PPL conception and fashion innovation/fashion sensitivity of
students, resulting into their real purchasing behavior. We surveyed to about 189 college students living near
Seoul, with questionnaire about PPL conception, purchase of PPL clothing, satisfaction on PPL clothing,
fashion innovation, opinion about PPL, PPL apparel brand to recall, etc. According to dichotomy of college
students by fashion innovation, as higher fashion innovative they were, they paid more attention on PPL
clothing while watching TV or movie, and they also could recall more PPL apparel brands, and they
purchased more PPL clothing, While the students with low fashion innovation had references from the
opinion of friends or around people when purchasing their clothing, the students with high fashion
innovation did from fashion magazine or PPL clothing. The students who thought that PPL was important
and effective on clothing purchasing behavior, answered that their preference to PPL brand, to the company,
and to the product had increased positively, but not to the actor/actress,

Key words : PPL, fashion innovation, PPL conception, PPL effectiveness, clothing purchasing, change
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