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(Abstract)

The purpose of this thesis is to upgrade brand logo’s
equity by objective and professional evaluating tool. A
brand logo is the main factor in making brand equity, but
many times a brand logo is decided without objective
judgment because making a logo is considered an
intuitive process. To minimize the poor judgment by
non-experts, a brand logo needs objective numerical
grading tool. Thus, a brand logo is a factor in making a
brand identity, not only brand image. That is why brand
logo must be chosen by an expert's object judgment.

The concrete method to obtain a objective, and at the
same time professional grading tool which can be used
for the developing and verifying process for a brand logo
is as below-

first, considering brand judgment from various angles
through existing literature, | found various logo grading
factors and then extracted them with professional identity
designer's subjective consideration.

second, applying extracted factors to actual logo grading,
verify as a efficient design management too!

(Keywords)
Brand logo, Grading logo tool,
management tool
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<E 4-4> M4yl Q H=of cht oA
s EFES

5. 21E= 7|ge|l HHo| cdM=|ojo} st 1.89

6. 20= MESMo| oal=|ojo} Bt 1.60

19. 20 EY2 90|12 X|u{0} BiC} 1.56

4. 21E J|QHES ALAIHo} BiCt 1.56

28. 2= 80| Jlssol it 1.07

3. 2= 9| vislo| Mol 0| sfo} sict -1

30. 21 RAMO| Aojop Bt -1.31

26. 2= xSzt Jhssior Bt -1.56

27. 21= R od2iMe otgict -1.85
® A543 Y& (legality)
ASFHL 2a HE T34 A AR B FAE
FAsHA TEF AR AV QleA ZHolu fAKE
g7t ohdAl § 1394 AFAE a3 7= 3L
2 L}E}‘;M oL ZIdA ARHAE oun] T B

AAQ FELE Yl ALE YERT

nge EFES
22. 21= YEH AlEYo| ER8ic) 2.23
15, 21E A4S Folo} i) 1.86
21. 2= NESEHY 5IA7} glojolict 1.30
4. B J|ABES oi4h 7O BT} -1.12
5. BE 7|99 Aol od4s|ofo} stct -1.30
20. 2= 727} 3AH “HFMof BiC} -1.49
18. 21 Hoksl Hojof sict -1.68

42, 23 71A) WAE 9 AZEA

® 9w4 54
-E2 74

2 a7el 24 e AFEASY 2 23E 8o
e, Adars Jarl 429(48%), oA} 46%(52%)¢]
T d¥e ¥ A7d BHY JEHoET U F oyl

et
s,

ol4Lg AdAst 20ujs} 299
(33%), 30ti7} 30(34%), 40t} o]l 294(33%)E o}
Aoz vz £x2 FAHHJYG AKFFEd dolM=
thEo] 394(45%), tietd oldo] 499 (55%)01%a, T&
Ql #Y ITFAHL 293 o)go] 201(22%), 59 o]l
30 (34%), 101d o}4fo] 381(44%)2 103 o) 7E
A7F M B BXE Jehie] Ao FHE AEIL
23 Bt o)Fo|AxE Y.
_E}\:w o) A]g]g:_
239 7}A] Yk H?ﬂ £4& FAskE 5717 849
34 HrE Yhle Ad dE 8e4E ZA5e] At
of Varimax 3|do] o3 g24F 284& A sgr).
B4 2 <8 4-6>3 2ol #4 89E°] ofoldl gk

158

(eigenvalue)o] 1 ojAo2 2EHYT, o5& HA B
o] 65.5%% d9sn Ye ASE Yyt ¢ QT
B3 2AE F8 U A {30 FEHAAL,
2 AHAA7} 0.5 olfo g =A HAH ©§3A4
Aol A A7 fle AoE BEEH

ZREge AHAMAE dBd)e Hrkh) sy
chronbach's alpha 7158 &43te] A4 %@%ﬁ}ﬁﬁ}
AsAD 284, IAL, AEY, 934, He4d9 |
BRoX 0.78 43ty HEE9 AgAol ?J%ﬂ%iﬁk

-{n i
T

<E 4-6> 2YR20| EITY U M=y

ZX 23 | QOIEXIX| | ofo| gt | FEEAuIS | M
— 1 0.910
- 2 928
3 09 3.299 82.478 | .9283
h 3 0.909

4 0.886

1 0.925
=1
H 2 0.869 3.211 80.282 | .9136
o 3 0.921

4 0.867
3 1 0.894
g 2 0914 3.127 83.051 9012
- 3 0.887 ’ | :
< 4 0.913
o 1 0.914
= 2 0.922
A . . 8997
ff 5 0.837 3.077 82.237 | .899
< 4 0.855
| 1 0.844
=3 2 0.822 2.492 80.112 | .8878
A 3 0.831
-HERY

UE IS B3 B4 2% 9vHd S4¢ 4vu
it 78 HE2 gAstel, $YAZ delg 1€ TS of
U, 4% ‘BEI, 7¢ g a3 FEe4 %7t
SES gtk 4 FR2) 9B AAHA TR M=
(H#)8 0w ted Bo. AAEEE 4 Has

447 4 $shel & 88902 s} ek

A3d 2u A

A 2L BAY FRAST ARHOZ FE
AT ¢ & Utk P2 HuPFE AdlHE

o)
409 GRAH 2 5& B} e, B2
294674 389 47k Egha, Clalate A

)
Bo) Y47} 71 B vehie

ox X oE ¥
rlr L i
o?L

(4.8 ) 3}
ol % £~ E]‘a‘% 3709 =nER ok zH Hrhe
S Fgst FEE 74]‘&5}51 A2 H @A 714;,].2_—]0]

olE ZIAANE AWHHLE F2XQ9 23 A7}



Vg EA JdeiEt Z g8 Ay HRe A4
(4.73), dvigte 23A(5.58), Aoje Z=AA(4.64), 17
I F220& AEA6.1000A4 71 2LAFE Aok
S 2 Age B A7 uad oigE 239 o
A fr¥el FA F /A gFos FRHA YL & F
A} & AE/IEe] ferla FEE s e fug
Aolo] thajMe F2E BA=ZAY FAAY FAA
2o s & FFE R ZAFQ olw AR
Feo) foighn Fax9 21 Al WM 23
HQ EHd] & HTE Rk F2x29 A$E
219 AFAQ FHQ B4y BA= JA4 P2
71 e A4E 539
@ =3 gaAel 437 231 37} 739 A
Z} 23 YRl §8& A 3 TFY oHE 4FTRE
84, 2AA, 84, 944, HEAY 714 21 ¥
F8oE HAEHG ol2d 23 Hr} FEE] 2
gzl {89 2 37t Ye=RE golry] g8 94
X(one-way ANOVA)S] FAZS F3] Hoa B4
tgoh oA f¥s 22 F97F 89 BAC U
Age b2 2tHE 4-7.8)

P

A

Az e Mz RO
o F
P

A

i

£ 47> CRQIRYE U8 ZIHIRYY BMRMERSY 2

)

T &2 s8 df |mensame| F | Sig.

Py B. Groups | 74.054 21 37.027|58900 .000
W. Groups | 81.095| 129 .629

2 B. Groups | 60.035 2] 30.01848505 | .000
W. Groups | 79.832| 129 619

Ay B. Groups| 73.946 2] 36.973]57.962 | .000
W. Groups | 82.287 | 129 .638

olAA B. Groups | 66.137 2] 33.06939.410 | .000
=21 W. Groups | 108.243| 129 .839

A B. Groups | 36.182 2] 18.091{19.891 ] .000
=21 w. Groups | 117.323 | 129 .909

<E 4-8 TIRRIFE0 mME Z1HIIRHe| BARMEOIIE 21)

T & ss df (mensgee| F | Sig.

P B. Groups | 113.848 3 37.949 | 35.840 | .000
W. Groups { 182.121 172 1.059

B B Groups | 15.531 3 5177 5.074 .002
W Groups |175.503| 172 1.020

Ay B Groups |127.793 3| 42.598|52.546 | .000
< |W Groups ]139.435] 172 811

SIAA B Groups | 94.384 3| 31.46136.463.000
W Groups | 148.406| 172 .863

HEA B Groups | 58.561 3 19.520 | 31.855 | .000
W Groups {105.399| 172 613

7t7ke) Astda} oE 2ae FY¥EL oA]l HrF &

589 @ /o FAob de Aoz veut
(p<.09). 5, 219 1F HAR] HA4o) w2 5
B7r A7k AEAQ 292 JEpiI e gA) §3
E 540 FRIA AolE Holx Ao

A 219 QoM AdHoz A 7Hx) FR Qo] ®
T 234 9594 1L A5E Yehie 98 sz
A AL F AT FE o] YAl $YEE A2 3
2 THET EY AT AR MR FE3
nHEE & 5 Ak

°lHE 239 YoNE S Rd Yo ARA 47)
ohtE 237 ZYAolY AEA, oftE HA=ZAY
Aol SlolA Awtdez 2 A4S 2 2 A
8% FEEE FING Aot vt S & + Yok
ARl Aztshd HAZY v H Y YAl EFo o
B 74 WSS AR 17t dgdod £33 of
ol o 2E A e 2t e £ Qide ¢ 4
k.

©® 23 B7to AR At ¥4

HA BE7He AEeld vol, Ao et ofd o)
b vEAE gk B9 oJARARE A (two-way
ANOVA)®] FR%-S 8 Baate] #42 ARt
-44d) g 23 97t 2%

A 231 YA 9o} AREL 3R A HEA
F5A 71 BT w22, 4R Bdle 3
4 BN 74 B AFE BAG BRYAN @AY
ASE 2340 M w2 A5E FUL, oA A4
4 7P ®& AFE FUAG CRINMT @A 3¢ =
AR B, AR Ase B FE M wE A
FE F93Ath

oBIE 23 GARIE 59 B¢ @ 2% JEd 1
& Aol glo] A Ao A we& HFE FFA
o, Huigke W 2% 230 M B HFE Y
sk Aol A dAe REA P wE HATE
FUL, odze FAA 7P B HAFE FA F2A
2 A FEA M £ AFE FAAT ole
Y 5 22 232 yehyt.

~d% e 23 %7t At

AFE g2 23 BrlA Aetd 2nd ARl b8
A 20u9 0HEF HEA FE dsl 7Y B} A
F7b w33, 400 o4 FAY FEo] e Hrt A
7} 7V wA dehdth BRReIAE 2009} 400 o
2349 A3} A5E w4 Fossiz, 0he A4 &
o) B4 w4 FU CHB) Baix= 20t} 30t
© A B ASE, 400 ojde A3l dal
7t A7 P wToE 2udde f17 RE 2
A ARl S22 =) tid Wt ATk w4
Uehds, duigte 294 5 s 1 £ A58
B o] zud disjMe 20009} 30the =AY FE
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o e £ F4E RolSEL d0dke 2349 glo]
YEHoZ Fe P4E Toldch

Age| e 23 Wt 23
ARY 238 3% ARHe U8l 2de1N 59 o3

]
3:%% HEE F W, 5-109 o4y ﬁiﬂx}ag %
& A54E Fosinh A A gl
*‘4%5\01 Z8Ad B FHNE Y, Aold ALE
2-5 ol4e AYAEL A4, 10d olF Ak

[yl

MEA ¥ BEE rolsigh FEAer Add 3
Belol B B4 el £ HEE
Fofstn

<E 4-9> 440 Mg 20T FYY oldRMEMR(0lE 27)

X =21 =gy =H4 gy ol Aty HEM
Design | sex mean sd mean sd mean sd mean sd mean sd
A Type = 3.8846 | ,.7424 3.8942 .6825 3.7692 J775 3.7019 9461 3.9872 8767
of 4.0556 | .6505 4.,1250 7388 3.8194 5675 3.7500 7524 4.0926 8617
B Type o |5.61545.93| .9144 5.3942 .9004 5.4038 1.1024 5.4135 11.15091.09| 5.4359 1.2464
o] 06 .8035 5.9722 .8697 5.9306 .5866 5.5139 30 51111 1.1936
C Type =1 4.4444 | 8243 46111 6057 4.5833 8115 4.5000 .8145 4.3210 .5882
o 4.5882 7496 4.7206 .8654 5.1618 .3416 4.8529 5082 4.8627 7551
<E 4-10> do| W2 227l R OlFEMEMEXSIE 21)
olE 231 x84 =H4 A oAty HEHN
Design | sex mean sd mean sd mean sd mean sd mean sd
ol = 4.2188 1.0119 | 4.5781 1.0751 3.9844 .8188 3.8281 .6690 3.9167 4472
- of 4.0714 7541 48214 1.4431 4.0357 6408 3.8661 .8699 4.0952 4957
2ojol =1 5.0625 1.2298 | 4.0313 .9303 4.7813 1.1138 4.5625 1.1672 | 4.6250 .6426
of 5.8839 7311 5.0357 .7094 5.4464 .8089 54196 .6940 5.0952 7192
0| o 4.3750 1.1761 4.3750 .6831 4.4062 .8844 4.2656 9375 4.1250 .2687
of 3.9196 9355 | 4.7946 7266 3.9732 .8480 4.0000 8361 42262 | 1.0346
=axe = 5.0312 1.4138 | 4.8281 1.0867 5.3750 1.1068 5.1563 1.1792 | 4.7708 .7861
o 6.2768 7433 5.6696 .7818 6.5179 .6869 5.9286 .8736 5.8571 .8954
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<E 4-11> oiglo| E 2THI| FEe| of

ARMENE(XSE 21)

X5td 21 ZHAM =AY Ay oy HEY
Design | age mean sd mean sd mean sd mean sd mean sd
20t | 4.3571 6101 4.4643 .8254 4.0179 .6081 3.9821 .8796 4.5714 | 1.0575
A Type | 30cq | 3.5893 4662 3.5536 .2804 3.4286 4322 3.3393 .6013 3.6190 .5368
40 | 3.9219 7943 3.9531 .6206 3.9063 .8410 3.8281 .9691 3.9167 .6831
20cq | 6.1429 4127 5.6429 5162 5.9286 2672 5.3929 .93390 5.1905 | 1.2857
B Type | 30cH | 5.7857 | 1.1217 | 6.0357 .9993 5.8571 1.0364 5.9464 1.0151 5.8095 | 1.0353
40t | 5.3594 .8060 5.2656 | 1.0266 5.1406 1.1104 5.0781 1.2373 | 4.9583 | 1.2452
20ty | 3.8036 .3692 4.1250 .6335 4.5536 .9103 4.2321 7034 3.9524 .3664
C Type | 30Ci | 4.8929 .5522 51071 5254 5.1429 .5608 4.8750 .6024 5.1190 .5165
40CH | 4.7656 .8586 4.7188 .6316 4.7344 .5807 4.7813 .7352 4.5208 .6551
<E 4-12> ool ME EZIHIIRY olgBMEME(olniEZ D)
ofgE 23 =8N A A AHH AN CHEY
Design age mean sd mean sd mean sd mean sd mean sd
20Ty | 3.6833 5215 4.3667 1.4169 | 3.8167 5215 3.6667 .6315 3.9333 .3380
=S 30cH | 4.2344 .8086 5.2344 | 1.3306 | 4.0312 .7685 3.7344 4422 3.9375 4254
40t | 4.5000 | 1.0155 | 4.5385 1.0400 | 4.2308 .7803 42115 1.163 4.2564 .6258
20c] | 5.6000 .9627 4.5167 9376 5.3333 .9096 5.1167 1.0258 | 5.0000 451
giojet | 30cH | 5.7500 | 1.2909 | 4.7969 .9583 5.0781 1.1207 4.9844 1.1778 | 4.9792 6262
40c | 53654 | 6423 4.6923 9194 5.2115 .9062 5.2500 6373 4.7692 21
20cH | 3.8667 .9536 4.7667 7932 4.0833 .9385 4.0333 .8497 4.0889 fall
Zto| 30y | 3.6094 .8896 4.6875 6224 3.8125 .6487 3.9531 .7539 3.9792 .6020
40C4 | 4.9231 .8378 4.4423 .7981 4.5769 .9207 4.3462 1.0385 | 4.5641 1.0661
20ck | 56833 | 1.4313 | 5.2500 .9682 .3000 670 5.5833 9940 4000 1.0328
Fax|e | 30t | 6.2813 | 1.1360 | 5.8750 .9916 6.4375 | 1.1456 6.1875 1.1636 | 5.8125 .7400
40t | 5.4231 7595 4.8654 .7042 5.4615 .7348 5.0577 5876 | 5.1026 | 1.1577
<E 4-13> Zo| 2 2DHJ| R ojYBMEME(XSE 21)
OlglE 23 =R =H 4 A ANy HEd
Design |career| mean age mean age mean age mean age mean age
ol | 43250 | 4572 | 4.2250 8203 | 4.0500 | .4972 | 4.0250 | .7857 | 4.6333 | .8381
A Type 54 3.7000 7270 3.8833 7668 3.4500 5991 3.4167 .8327 3.8889 .9400
10 | 3.9605 7325 3.9474 5984 3.9211 .7685 3.8026 .8920 3.8248 .6882
2.4 | 5.9000 7746 5.7250 1.0438 | 5.6000 .8350 4.9000 .9588 4.5000 1.0092
B Type | 54 | 6.0000 1.000 5.9833 6844 6.0667 7225 6.1167 .8230 5.9333 .9015
104 | 5.4605 7739 5.3026 9522 5.276 1.0635 5.2237 1.1811 5.2281 1.3149
24 | 4.4250 7269 4.3500 1.0013 | 4.9750 .4479 4.7500 .4564 4.7333 .8285
C Type | 54 | 4.4000 7664 4.8500 .5809 5.0667 7100 4.5833 .8219 4.5556 .6626
104 | 4.6184 .8634 4.6579 5963 4.5132 7704 4.6184 7877 4.4035 6720
<E 414> Zo| M2 21} [ o|YEMEME(OIZE Z21)
OlglE 20 T8 =<HA Ay HAN HEd
5 T
Design |career| mean sd mean sd mean sd mean sd mean sd
24 3.5500 4378 3.2250 5827 3.3000 6952 3.1000 1748 3.5667 .3162
o 54 3.7833 .5249 5.2500( 1.0220 41167 .3994 3.9833 4577 4.1556 .3051
10 4.6974 .8841 5.1184 1.2229 4.3158 .6500 4.1447 .9549 4.1754 .5255
214 4.8000| 1.4230 3.9250( .92833 45250 1.4065 3.9250( 1.0932] 4.2000 721
ojot 54 6.0333 7726 4.9167| .84867 5.7333 .5384 5.8167 4952 5511 6155
104 5.6447 6734 4.8684 .8085 5.1447|  .74683 51711 .5339|  4.8421 .5918
2 3.8000 .4533 4.4250 3917 4.1750| 62417 4.1750 .5143]  3.9667 1054
xo| 54 3.9833| 1.1667 5.1667 7175 3.8667] 1.0171 3.8667| 1.0601 4.0889 9877
104 4.3158[ 1.1451 4.3421 .6729]  4.31582 .8613 4.2368 .8639]  4.3860 9112
24 4.9250( 1.7640 4.4250 .6567 55500 1.3984 4.7000 .9189] 4.7667 6675
Zax|e | 54 6.3000 .5278 5.8667 .5498 6.6667 .4082 6.2500 .6478|  6.0222 .8401
104 5.9211 .9755 5.4605|  1.0680 5.9474 .9486 5.6711 1.0443| 5.3860] 1.0379
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