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(% 6) = 70 AISE H

JF(EFHD
W LRk A ER | AAER
(n=387) (n=897)
REG1 AFAGol FHAZL ofd A5 1 0.20(0.40) | 0.20(0.40)
REG2" RERED) JMA]?J 73% 1 0.80(0.40) | 0.80(0.40)
JOBI1 Aol AFFHQA 2% 1 0.58(0.49) | 0.61(0.49)
joB2" Qo] A 7HA —‘%0 73%1 0.14(0.34) | 0.14(0.34)
JoB3? o] FYA 27 B¢ 1 0.28(0.45) | 0.25(0.44)
EDU1 gtgo] & olstdl B¢ 1 0.14(0.35) | 0.14(0.35)
EDU2" ggo] 1EY 4% 1 0.42(050) | 0.47(0.50)
EDU3" go] Y o)A A% 1 0.44(050) | 0.39(0.49)
INC1 TS 0] 1009H olatel A 1 0.03(0.18) | 0.03(0.18)
IO FhEaEo] 2009H o]kl A 1 0.35(0.48) | 0.38(0.49)
INC3Y 7t A50] 3008k o8kl A4 1 0.37(0.48) | 0.37(0.48)
INC4Y VA E0] 40099 o3kl AL 1 0.17(0.37) | 0.15(0.36)
INC5” FbrAE0] 4009HY 27 A4 1 0.09(0.28) | 0.07(0.25)
FAM M EME S 384(1.18) | 3.80(1.11)
AGE A 38.5(894) | 385(897)
Log FRE1 N3 day o] &3l 0.41(0.39) | 0.41(0.38)
Log FRE2 A P4 ol g3F 0.50(0.43) | 0.50(0.42)
Log FRE3 TV&Y o] &35 0.21(0.30) | 0.09(0.22)
Log FREA Jlgz a4 ol &35 0.09(0.23) | 0.04(0.16)
Log FRE5S A l&Y o] &35 0.11(0.24) | 0.05(0.17)
Log AVEl WP ag o] & A FFAEFY 0.89(057) | 0.91(0.57)
Log AVE2 ALY o] A FEAEFTY 0.77(0.53) | 0.77(0.53)
Log AVE3 TV4E ol g A HEAEF 0.71(0.62) | 0.31(0.54)
Log AVE4 7}%&:@% o]g Al HEAEFY 0.34(054) | 0.15(0.39)
Log AVE5 AEUNLY o] & A FFAZFY 0.31(0.49) | 0.15(0.39)
SOl 7P W 2B ol guF 0.20(0.24) | 0.09(0.19)
VOI 744 U &Y ol grhey 1.37(063) | 059(0.80)

F1) AA dFEd

49 dol(dummy) @424 =29 SAAsE 242 71E8REG, JOBI, EDUI,
INCD)oll ch@ 4 43S Uehd




I8 U &BME

OlgHIT X OlBLIYFOl S A 115

B %) o552
5

.27
5.434 43 17
2.331.290.789.28

go g g d b g P
[UPPCIPU G U R

7B Wh &F ol2dEX o)

(28 1 71 W AL o|8H|E (n=387)
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Yz Qlch OLSS #32%E whgoez of
o9 Ahe 49sd oo g
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MEY 9% A2 fAE Aoz Jeh)
1 oged wetel (4 =82, t=-8.1), ¥
$Q(=-59)nTh: AP BEFAEF Y

CI¥Y 3

ety 1
70.28

ad 2) 718 W A 0|84 (n=387)

o] & A2HlA7F 744 W AWAlG o] fn =
@2 Aoz yehun uh(t=-73). &
A A el 7R W aBAd o &
ol gH|Fo EF FAAY JFE vA
Aok wrRs RIE HExEF A H])E}
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9
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e oz Yz Utk mASHoz
He AdFRol vlshel Az 2T 33
o A% olgulFol Eor(=18), FH
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2 YHt=-2.8).
7t W ﬁ%iﬂ” o] & rhekAdl
Aot d ) gy o] gHFI G
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oﬂ

st

ETBEE Ms}'—;— 2
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25T 1A MY

(# 7) OLS ¥ 2SLSol| 2%t 5

OLS Sample Selection Model
SOI VOI SOI VoI
Bzt tak Bzt &k Bzt t# | Bat t&k
CONSTANT 055 76| 068 35#%+| 036 07 448 01
REG2 -003 -13 001 02 -004 -07 -047 -02
JOB2 004 18% 008 12 006 07 072 02
JOB3 -002 -13 001 03 -0.00 -0.0 -004 -00
EDU2 -003 -12 -005 -038 -004 -04 -042 -02
EDU3 -005 -16 -001 -02 - - -006 -0.0
INCOME2 001 02 -020 -17* | -004 -02 -047 -02
INCOMES3 -000 -01 -023 -19* | -005 -02 -051 -02
INCOMEA4 001 02 -021 -17+ | -001 -0l -0.15 -0.1
INCOMES -001 -02 -026 -19% | 000 00 - -
FAM 001 11 -003 -13 002 05 019 02
AGE -0.00 -28#+| 001 27 %%+ -0.00 -05 -003 -01
Log FRE1 -020 -82#*++| -002 -04 -022 -28 *+x| 252 -0.1
Log FRE2 -0.17 -81#+x 007 12 -017 -23# | -197 -0.1
Log FRE3 019 54+ 022 24% | 021 13 240 02
Log FREA4 019 45#+x| 024 21*| 021 12 245 02
Log FRE5 012 29+ 011 10 014 10 157 01
Log AVEIL -010 -59 x| 005 1.1 -001 -19* | -129 -01
Log AVE2 -0.13 -73#+%| -0.10 -20** | -009 -18* | -156 -0.
Log AVE3 007 38+ 033 73 010 05 111 02
Log AVE4 004 23 % | 052 111+ 009 03 101 03
Log AVE5 006 30 #xx| 064 114 %%+ 012 03 138 03
sor” - - - - - - -1167 -01
vor’ - - - - -009 -0.2 - -
IMR? - - - - 026 05 275 02
N 387 387 387 387

*xx> p<0.01, *+ p<0.05, * p<0.1
1) WA (endogenous variable)d

72) REAY $AAGS BHIB W5
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2 o] &H|F 3} o] &rtd Ao diste] AW
F(RAEL 4 £2PEAD )9 ASF
(o] &H T o) ETYH)E ALEsIY FA
< TP}

5

2.1 7K W &gz of88IF
AT7AH/E ANg uiet 2 MR o
2BAG ol ETHFAEE ol gvFo IFES
124 e 22 Yeptn iok(t=-0.2).
, 7HRFR7 A Wl a4 ohgst
A ol&3ty stuidty AYXY AaPYs)d
vt ZHY ]l &gAEe] o] fHlFo
F7HHA S vEdga & 5 ok
OLS Z#s} w72 Wstdz &1
o8& ZHY W &BAd o] &u|Fo FA
2l S vAe Aoz Yehdm
W3y o] SR E(t=-28)7} 3 HAXEF
A(t=-19)°] F7}&5, 281 FAH 9]
SN E(t=-23)7t £ FTFAEFY(t=-1.8)
o] ST E MY W & o] &HF
of #AARA IFE vxE Aoz Yey
TG AvrHez HI¥Y agsgd o) &
NE7l FFAEFT Ao vslg 714 W &
FAG ol gnFe BAAAYL JFL viAE
Aoz AzrEw, Ao w3t W3}
o] SNMETt & A e A W &
A o] gulFo] R Aoz HriE)
a2y OLS Zdetes €8 A 71/ #

d

AN

.

F

oE



118 {THT H1A HIZ

o 7t W 4aBAd ol g(o]gNlE R
JAAETE)S 7H Wl 2BA4d o]&
Fol oA FFE MAA Fe Ao
etz gk ol ZHAFRY] X &
FAd oyl 7bg W 2B o] F
F8 FFE nAE 54 53 7}24 B!
&340l PS5E gvdntn & + Aok
ol¢} ¥} OLS ZAAste 2 nAEA
Mo o= Ax 7 Wl &3 Ad o8
Fol ¥ "AA dE Aoz YEyn

stk @ wheh ge) sHgERe A
A4 W &BAY olgHFel oE $H
A Fge folsA ¥t ez yehia

Qo0 (t=-05), £33 7IYFH9 A= 7}
AU A&AE o] 8HF FgS vXA
)

= Aoz yeim g

]

2.2 7F8 W &AL olSciLtd
ATd3e 4% niet 29 g W
£BA2 o] gHFL olgF gl FFS
oA g AeZ yEhda glekt=-0.1).
5, 73559 7H W 4agAd ol gnF
1 91 dodts ols 54 #¥9 714
£8Ad o] 87 BHo] yoH, g
g 7+ LH £FAEE o) &3t G
o] &S vEkda & 4 Qo
OLS Zx¢} “}ZW}ZIE By ol &Nl
(t——01)9} BAAEFH(t=-0D2 71 Wi
BAE ol &gl dFE vAA R=
Zi_O_E et Sk 13 o gk
(t=-0.D= o8¢ FFE vAA o
ARk OLS Z3e 22 43 HIAEF
At=-0.D% 78 Wl &£FA2 o] &I
d 4L "AA e ReE YEYy:

(<3

rir :io =

J

e,

°l¢} ti&e} OSL Z#E T3 <3N
Age g8 A M §89 7HE Wl &3
A ol (o]4NE I FEFAFFNL
AW &FAE ol &t FES
2 &= Roz ez k. o]#d A

=M W 23AE 0§ MET e

-

7

o

| %

=

ol

aAgel EAT g gre
% 9lth OLS Asshe @e) a7

tm 2
54 Wse on AR g 0 &%
olgTidgel G mAA @t Aoz
vehta gtk 53, a4} 29 OLSAIA
AT Aoz UEtn Qi APFRe

el 7b W &BAd ol SRl o
& FAHY 9P KA ¥ oz

ez 9itht=-0.1). =% 7t3FRe 2
A JHrASE 7MY W aBAd o8

Ao A wXX &= Aoz Jeh}
3o

V.. 48
1. 79 oo X B

37 wggoz dEdd Fo &3
Yol 90T FW BAHY 5 olF A
Aol By 7 FANAY FAL 4
oz skl TV, shgzast JddY &
3 5oz Byssta g old 4

e tAd 2 $4 2 #AS R



P8 Ul &2 OIBHIT X o1§CIFPol ATt HJ 119

2 7M&EIA71n o 53] HTo AMF
ol 7tAR Wl &3Ade] ol fuFo] FIHg
of wel s AviAAEL oo U HA
g Ao doAe 23 H H. o
o wa AEAQ FEEZE ngstd A
d {E54AEL thAld HZH(multi-channel
strategy)S &3t ojo Ulgst Yok 1
2} ol tAlld A2 JNE &AL
AR 4T 2 LS g
AEE vlgoz AFIA HodHojor &
Ao|t},

2o FEFAAY AAYEE 23}
A &PAde] AT fEo] AFH
3% BEHoRE A&t vk
4 9JtHSchoenbachler and Gordon 2002).
TAHoZ HABY 1xFHeZ HEFY &
Bads b3l &£FaAdTe APz A
o] EAL 7M1 glen, 2o HE
g a3 e A 2 HE ul 2B

te] A4 Felgn & 4 duh 7HA
W &gEe aABHAA FAS FEe
AFeE TV, slg2a9) Qe 4o
8= 4 gt} ol gt E AFE )
4 FEAENY BAE nydE HIY
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W o g
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aAEY R &P54

KX
=
SAd BHAXY agYF)ez

AFd= 7t W &FAde A N
Aol ZIEATAA AHFAE nHEA
02X RIFEAZA  WH4Donthu and

Garcia  1999;  Jonies, Scherer and

Scheufele 2003; Yoh et al. 2002)= 74
W &3Ad o]&ulF % o]&ridAd o
S v XA g Aoz eyt ol g
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A &BAL B A 2R 5
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de) FAE mestgon] £ FHU5E
A AYE 23] ohd FuiHd FHo
24 olgulZoe 9¥ade nBHD

= AAd#EZT o]Lo]
(Jonies et al. 2003; Yoh et al. 2002)
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A Study on the Share and the Variety of In-Home
Shopping Channel
- Simultaneous Equation Model with Selectivity -

Young Hyuck Joo*
Suk Joon Yang**

Abstract

Recently, in-home shopping channel has become a popular shopping channel. This
study develops and tests a model of the share and variety of in-home shopping channel.
We explore the effects of demographic characteristics and shopping hehavior
characteristics to the share and variety of in-home shopping channel. As a research
methodology, we choose the simultaneous equation model with selectivity to consider
both sample selection and effects between dependent variables.

The result of study can be summarized as follows. First, there are no effects between
the share and variety of in-home shopping channel. Second, the share of in-home
shopping channel decreases when consumers visit department store more than discount
store. Third, the demographic characteristics and the shopping behavior characteristics
don’t affect the variety of in—home shopping channel. Some managerial implications for

manufacturers and distributors are discussed.

Keywords : share, variety, in—home shopping channel, multichannel, simultaneous equation model
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