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Abstract

The purpose of this study was to examine the advertisement effects of mobile fashion advertisements,

specifically focusing on how the mobile fashion advertisement effects work according to advertisement
types and categories. Two hundred female college students participated in this study. For data analysis,
descriptive statistics, factor analysis, and t-test were used for this study. As the results, first, advertisement
attitudes were classed into three factors such as cognitive factor emotional factor, and behavioral factor.
Second, regarding the effect of advertisement types, pull advertisement type had higher advertisement
attitudes, and higher purchasing intention than push advertisement type. There was not significant in brand
attitudes between pull advertisement and push advertisement. Third, for the effects of advertisement
categories, clothing advertisement had higher cognitive factor and behavioral factor, and higher purchasing
intention than accessory advertisement. There were not significant in emotional factor and brand attitude
between clothing and accessory advertisements. Based on these results, M-commerce fashion advertisement

marketing strategies would be suggested.

Key words: Mobile, Advertisement effect, Advertisement attitudes, Brand attitudes, Purchasing intention;
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