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Abstract

The purpose of this study is to explore the impact of window information on consumers' willingness to
visit a fashion store according to their clothing shopping orientation. The subjects of the research are
conveniently selected females over the age of 20 living in Busan. A total of 202 questionnaire are
collected for data analysis.

The results of this study are as follows:

1. The factor analysis to identify the clothing shopping orientation showed four factors, such as hedonic,
planned, independent/loyalty, and impulsive/convenience. A cluster analysis conducted by the four factors
resulted in four patterns - utilitarian shopping orientation group, impulsive/convenience shopping orientation
group, hedonic shopping orientation group, independent/loyalty shopping orientation group.

2. The window information conducted by factor analysis were divided into the four levels-product
information, promotion information, fashion information, and store image.

3. A one-way ANOVA analysis carried out to find the window information effects among the groups
revealed that there were significant differences in the factors of promotion information, fashion
information, and store image.

4. Multi-regression analysis was conducted in order to find the impact of window information on the
consumers' willingness to visit a fashion store.

As a result, fashion information had the most impact on utilitarian shopping group, while product
information, promotion information and store image had a great impact on impulsive/convenience
shopping orientation group, fashion information and store image had the most impact on hedonic shopping
orientation group.
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