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Abstract

The purpose of this study was to measure customer equity, to identify customer equity dimensions
reflecting characteristics of fashion products, and to understand dimensions that influence customer equity
of fashion product. As for this research, an exit poll was conducted at 6 department stores located in Seoul
and total 406 responses were used for the analysis. For the data analysis, descriptive statistics(i. e. frequency,
percent, %°), factor analysis, multiple-regression were used by utilizing SPSS 10.0 program. The results of
this study were as follows: First, 35.5% of fashion product customer equity distributes between 1 million
and 3 million won, 32.8% between 100,000 won and 1 million won in present. Second, as a result of
factor analysis, dimensions of fashion product customer equity consists of 6 factors, including ‘personalized
relationship’, ‘discriminative brand image’, ‘cognitive value’, ‘beneficial value’, ‘constant brand image’,
and ‘credible relationship’. Third, the effect of fashion product factors on consumer equity, the higher
‘personalized relationship’, ‘unique brand image’, and ‘trust relationship’ are, the higher customer equity
is. In conclusion, this study has significance in that it helps measure customer equity by predicting

consumer's future purchase behavior in money and to understand influencing factors for fashion product
customer equity
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AXNA Fgol M A Egked, 2 FolA 2t} 7]
A FAALE IANE, TAYNIIA], LA FEFH
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Y AE Ftel oA B BERA=E vefo] e
5L 53, 2do] AA T ANFAFE 7l
B A&sA sk 0§ FolAN B4 Hd=rt A}
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&= 8 AHE Z7)= Millerd] AlH)e] £2} 742 7Y
9g H43h(FAE, o] &, 2001), TR 7l Al W
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513 Rust et al.(2000)S} 7FX| AL, Bl =212, @A)
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o, 7kx 7Rk SRS A EHAFHAE, A=A,
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A% e AFLYFAA stk 1d Ha |l
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FE AP LS dWtH o2 39 whr] S
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AA SHALY AFAAEF IYAL REES A
B, 100~3005H v|go] 355%2 7b3 @ol X
o] ANom, 10~1009Hd w¥ke] 32.8%, 300~500
vkl mlwho] 19.0%, 500~700%H T Rto] 8.1%, 900
~1,300%+ ugko] 2.7%, 700~900%H m| ko] 2.0%
o2 et 2RHoz dA 7ol BR3t
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