TSI HioZ 13 2006k4 38(pp.65-75)
The Journal of Information Technology. Vol 8. No.1

e-BusinessEASIE 2|6t e

Jo

Ag

< 2 B B2 ~

a2
FuEg

Abstract

65

SCMol X =

old7*

. e-SCM9] 0|24 ni
. e-SCM8 Fzx9} FEAH
. e-SCM9] A 1%

. ME

- ARBAVEY 22z AT Aol F43
A g et 797|459 €52 VR
22 AR ol#Ast Qe 2AEE ¥4, FF
#gtel HAg F7E o o I £33
E7198E 184 R /4R ¥ o &
#Holn g gHoR N2 NEH 24 B2
gozH ZAALAE Fusrin A dHLE
Zigte g #d FAENRY EE EFEF FE,
AN gEFH Fo| 2ElddA Adse &
ATEE T 894 W HRad HRIF
2 HHo] 7ted o] EAZH2o nAL
7o st ZAY 7143 FoE Ad 797
Ao Aol FHsa gith. FH7Ige] HAH
o2 AR HANE 719 A A%

(core competency)S #H3dy AALY L4E

" HHAHCHS W 2SS RSl Fne

Jin
ns(_:
lo
fu

A UEYHoR ofFoA e sid7)
587 dZ2E5HE SdsE] A9
2 (Supply Chain Management: SCM)
=& 7| &l gith
%*}%4&"4“ ’“z"-—f? £ d& A3
b FETA AR

ﬂE A 2 7]
Ll :“-_‘-«17} o] Fo|A 1 3104
3 AFgAd Edsicy & 5 3o F
B e nfMujx dde 7)ute 115“2—1
£ FeRAor B
HE7| 43 m°mﬂwﬂ gulstoq Fd
Abedol AR ZIdEnY AFH udH
Az st Aot

oebx 71dol A W AAEE FH3s) ¢
A AF7IgeS gqaez 37 Boae o
7197 YHT dABAE JHA 2 H2Y A
e 71de ERE 719 292 (network of
firms)& ZLesfol 3, FaAe FZH 1 e

i
lo

Wy o

}

i

2 o 2 fo
OLEE_IR

ofl
ot

2 2 ot
o
)
fie
do
i
R
b4
O
_EL
,.4
rOl

S
-

fo ol 2 & 2 o 2 % oy

l-ﬂly

m

73
wol 24¢&
Lis
)

Jxoof i a3t
z



66

AUl S 7uto g & UAE 7|gs o434
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CPFR(Collaborative Planning, Forecasting and
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A Strategic Implementation of e-SCM(Supply Chain

Management) for the Development of e-Business
Shin-Kyuo Leex

Abstract

e-Marketplace is a business concept which is importantly considered in the area of marketing.
e-Marketplace provides the public field in which multi-purchasers can efficiently trade with mul~
ti-suppliers.

Supply Chain Management(SCM) is being widely acknowledged by the development of in-~
formation technology. SCM is well known as one of the key issues lately. The complexity of sup-
ply chains and the associated potential opportunities for gaining a competitive edge by designing a
product and process to support supply chain management can be significant. In order to achieve
successful implementation of supply chain management system, companies should understand some
barriers in implementation and set up effective and integrated information system. Standardization
of logistics is needed through the unification of EDI, Bar Code, Pallet and so on. It's effect is
magnified on Efficient Consumer Response such as efficient store assortment, efficient replenish-
ment, efficient promotion and efficient product introduction.

International logistics management is the integration of key business processes from original sup-
pliers to end user that provides products, services and information that add value for customers.
e-Logistics is being used in managing the international logistics. In this study, three basic e-SCM
models for the strategic implementation of supply chain management are suggested. Among them,
the virtual company can be the best one we can develop in order to cope with the individualized

customer needs.

Key words: e-SCM, e-Business, EDI, Bar Code
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