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3} % B (information satisfaction)= A Al 3FSI T

Fornell 5(1996)2 ko] A% golo =] x| Zte E& (perceived quality), 1272 7]th
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AR JS F= 89107 A& (timeliness), AH] 2~ & &(service recovery), =24

27 (physical environment) 52 23}
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3t Oliver(1993)
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- 01 Fdo] A8 PAts o8 H A FL AUt
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A2 JIF-BAIEA AMgkg ghetetr] flste] M4 (Frequency Analysis)e A
Al AE Aelste] AAshH %0 <3 3>7} Pt
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R 132 259 2009+ o]} 129 253
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o ¥ 40~494(40tH) 155 305 | T 301-400%E 15 23
50~59A1] (50tH) 88 17.3 4007+ o4 106 208
604 ] 17 33
153t & 80 157 | _
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odigtal &4 18 360 | aqu s = 377 741
et o) 30 59
PN YEIIRS 71 139 S EAA A} 86 16.9
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(30.5%), 50TH(50~59A1)7} 88%H(17.3%), 20tH(20~29A41)7} 4778(9.2%), 60A] °]’Fo] 177
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2ol 30%(5.9%), 71Eb7} 189 (3.5%) .2 LFebyitt.
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olAe] 1 AEAE 1067(20.8%) = wHobE .
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Mayer-Olkin) ¢} Bartlett®] A% 22 KMO#E 0.7 artlett®] ¥ S 1227.7820] 1
frolg &2 0.0000| 22 W] Ay gl Ko Xq%a%}‘ﬂr.ﬂ & =+ Sk

<3 5>olA Heupeh o] =249 3 =
AR Bt AE T <71kt oA dEY

wAe] GRSk Fed, J1geEd QoA FAe Bedel Fadt, 7195
o)
A

ko r

o o
o2
>
o
f
}‘1_1
>
o,
ofN

fo

3}‘:}” T 570 WgSol = = o]2o 7 ‘A3 3PAV|E
olghe 89 M EXTh ol <o g #AF Y 272%E 298 F 7

2 Aoz Yehydth a8]a o] 8919 Cronbach's Alpha Al 7282 AZ =7} &

o & YR

8R12(FACR2)ll = “7183t=t] olM HH wskv7h Fasteh, 71gsk=t oA Wl

g Aol Fasitt, 71gsk=t] slolx AsjEAl AP Al Fasity T e W

Eo] FoiA 89l B ‘A3 PAER 8 olgt L Heilen, A A 92%E

8

_,4
flo ot

Hif r

N

2

il
il

Ebgtth 22]a 0] 8219] Cronbach's Alpha A& 6282 AF|=e AF3d o2 el
st
4. 29 A37|HF20| thet Azl 2AHADL

ZF Wpghao gk 22to] At ol FolHeAE A st AEdS A5
2 23 <3 6>¢ 2ol Cronbach's @7} 74622 58 A3|PArte] 7185 A= &
29 WA AL 52 R Y & Ao SHEFE AMgsteH 247 §1=
Ao® AgHY SHHLEY A WALHY S 2 o2 Yeyth

50



13

O:

0]

H

Alpha

Deleted
723
720
718
716
737
720
714
731
743
752
734

731

Alpha if Item

Corrected item-
Total Correlation

Scale Variance if
item Deleted

Scale Mean if

item Deleted

3

425
446
468
490
312
450
49
356
249
163
334

.360

18.918
19.553
19.948
19.922
20.815
19.811
19.504
20.415
21.377
21.980
20.920
20.360

42.37
42.52
4197
4227
42.55
41.67
41.86
4253
42.07
42.38
42.36
42.37

Al

A4

A5

A6

746

A7

A8

A9
A10
All
A12

I
hifd
700

T

8
J

Kir
ol
=

~

ol
04
W
ol

T

o}
il

101

o|& Zo|ct

st

st7] flsted TAME 3] A (stepwise regression analysis)

ZEhey

S
=

AFgME <71 1>

ol

2 7

o]

e

o

o

B

|
o
Ay
M
ol

al

o
"
N
o)
T
il

a

T

—_
o

R-square®] S7hzo] 7V &

kel
T

s

SH|

R-square”7} -2

7>9} 2t}

& vheel <

39184 2z

=
=

3|
A

b o

2 o] A

i

)
X

o
T°

A

A AR AAS R

3]
sl

29 A5yt 7]

ot

)
=

E

el

1—;}_5“
.‘_|,

3, 7

7t =8

o
-7

AM MFH =

51



F

Eww S %
WO~ o e = X = w‘aﬁﬂq
) N N [l = ] T .
T E & S U Lo A
° VT N EwmiT ol )
iy g o}/ o = ® ~ Rl g2 a R Ny [\
QWW g 5 ﬂAﬂumwMo El mwTaﬁaowr,_%;Hﬁ
1% % pETE T H o fowHe T
rEYET 5w XN S
TExow GO o 8 ERE B o
4awﬂ_wm,n1o% 8 or Wwﬂﬂadwoo_edr
ﬂnowUI‘m_/o? ol —~ 2 E‘_ﬂ_OI‘NﬂQr
LR o wmlvi |__L X (\qﬁg 1H1_|‘|1r‘_
~&a % ﬂio_e op 2 %0 i o AR oF 5 ~ B
o < o R o %rﬁ WL i K ur_ﬂwmﬂ E_umﬂ_ﬂoﬂw
B o T Ay =) G T F B o
= W oo XF — LH ) W T @ o
How 2T S o ) a4 0w o ME T o g
Vi o M_M &O orR 50 _|_|_ |_ur_|._ = Mum_o o :i o .
HEE %ﬁ1ﬂﬂ”q o %fwmﬂwﬁﬁ
Rl n = AJ WMMOt&WMq _”__u._ M @ﬂﬂﬂe.ﬂl%ﬁ&f‘mﬂ
B o o _6ﬁ o = =0 ol T 0y i
A&ou}@& ] Ul o - o E
oﬂo1x7%aa = =r xﬂw_/ra.wro_%
e I » FeLEEaY
= s L5 P E sy S = a%i%ég*
58 o CI P B g 2 A O R TR b
n|EB g d EEREORY o T om oy o— O
w3 [ o ol oo mofo X
n : of XN Ny 04 ol N N = N mH
. T N y wr~ LI
%mﬂm%ﬂm% 20 of SCEP VISR
ﬂxgﬁ%}a ar i G B
quﬂ_n@@uawi o ~ @%%Paﬂi
X _oorﬂi__1 Gl 5 SExRED
NN Maﬂ7 ol %H ~ 5 po s N Mo mo,%
7mrmoyn7nj|ﬂ lof Hdroeﬂ%ﬁ
~ B - ~x _— .mu __i “%@Mwﬁ_ﬂ Mm‘_ﬂ_OI‘_ﬂ_OI_/
S [l e — = =) =
LT S e S -y - ~ L T o X
& A il 21 ﬁueﬂn_“%ﬂ%
T & B - o= /0] . o <) = Wy N
WIN | ﬁﬂmdr.ﬂwmo_e . = S N
ﬂlWoNro I L) T -~ H ) ;Oﬁ ‘c|§ «©
! % ; o =

1% <
52

AR L 00022 a

J

€

*

q

A
hus

o
-



QYA J|1Yo| UAEtE Y MYE AT OiX|= BB - 15

T ' B SE B Beta t £9385
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*p<0.05
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Abstract

This study can realize customer satisfaction by planning in the advance and progresses
event to business relation employee and event host and event participation customer of
banquet event and mutually between in preparation checking process understand and I

wished to explain that revisit is high.

Specially, customer discovered that they are more satisfied to enfilade circle when ban-
quet event preparation, progress recognized higher quality of service by plan.

Furthermore, was expose that customer satisfaction for enfilade won improves relation
quality because constructs trust about enfilade circle and banquet event, and customer loyalty
degree to banquet hall.

These study finding is presenting suggestion point of inside marketing that can affect to
Saengjone of tissue because enfilade circle satisfaction can influence in customer posse-
ssion in view of plan checking for enfilade won.

Therefore, studied relation that exert effect that customers who use banquet event in this

study are some in contents and customer satisfaction of plan, customer revisit that is late.
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