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What is MOT?
- New Fostering Methodology for Technology Manager -

e
Kohya Tetsuya
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email : consult.kohya@milty.ne.jp

A2 MOT2H= FIQ=0l Y& 7|87t B 0] ol U29| "o 10,8 HMRs AZIZE & 27t WIS it
19804 YUE HZ0| MAS MG wirt FaxH Z2ol 2 1004 HZk2 EMel 5o #A ATt 2 F U Fet)
220| ChA] A ol Mol Alot2™ Z20Ct MOTaks 7I19E7t 0 Qojoi U2 $59) T7|7t FCHH MOT =
olERET JIX| Qe Yol E Aok,
Recently, we can find the keyword 'MOT' everywhere, and some people says MOT is key technology for Japanese

recovery from these 10years recession. In Japan one of reasons is lack of powerful new products and businesses. So if
MOT will be effective for realizing the new products. MOT must be the savior for Japanese future.

Keyword : MOT, 7|£3E, ZHZY, =39 |, 387142
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