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Abstract

Determining the price of a newly developed game product is a substantial matter affecting many
aspects of corporate management, An appropriate pricing based on the proper data encourages
consumers to purchase products repeatedly, Yet presently most game companies prefer to set a price
according to the cost including developing expense, advertising expense and law materials, As a result
that price does not reveal the true value of the product, many corporations face the demerits in the
corporate management including the low sales, the loss of client and the poor promotion, This study
has emphasis on the evaluating the price according to the consumer view rather than either corporate
or industrial view. The price preference research analysis shows that Korean gamers prefer the price
ranging around 30 thousand won in the simulation game, RPG game, and arcade game. In the online
game, around 20 thousand won is the preferred price, This difference explains well the features of each

game categories,
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