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Abstract

This survey was conducted in order to obfain the basic data for desirable consumption habits through investigation and
analysis of university students’ fast food consumption behaviors. Questionnaires were collected from a total of 374 male and
female students living in big or small and medium-sized cities in August, 2004.

The contents surveyed were utilization and expenses of fast foods, choice of fast foods, relationship between fast foods and a

diet,
1.

and characteristics of fast food restaurants. The results obtained are summarized as follows:

The ratio of the surveyees varied according to gender, residence, and the size of a city they're living in. For example, males took
up 48.66% of the surveyees, while females did 51.34%. The ratio of residents in apartments and stand-alone houses was 54.81%
and 45.19% each. 47.33% of the respendents were living in big cities, while 52.67% of them in small and medium-sized cities.
701% of the surveyees responded that they are with friends when having fast foods. There was a highly significant
difference between male and female in the type of eating companions (p<0.001). The average number cf days that they eat
fast foods was 1 to 2 times a week, which accounted for 63.7% of the respondents. However, in the case of eating foods,
there was no significant differences between two sexes.

. 64.2% of the surveyees paid more than 20,000 won to buy fast foods for a week, which showed no significant differences

between genders. They tend to split a bill, rather than one person pays all. There was a highly significant difference between
genders in paying method (p<0.001).

. 521% of the respondents chose a menu themselves. Their most favored food was chickens (265%), which showed a

statistically significant difference between genders (p<0.001). 46.8% of them preferred coke as a drink, which had no
significant difference between genders. 42.2% of the surveyees had fast foods between lunch and dinner, which also had no
significant difference between genders. The most important factor in choosing a menu was its taste (62.8%), which indicated
a significant difference between males and females (p<0.05).

. The preference to fast foods was due to the influence of western culture (36.4%) and eating-out habits (29.1%), which was

significantly different between genders (p<0.05). Those who eat fast foods answered they have normal weight and normal
body type (49.5%). 24.3% of them were relatively fat with significant difference between genders (p<0.05). 63.4% of the
surveyees thought themselves not picky with foods, and there was a significant difference between genders (p<0.05). 78.3%

of them mostly preferred franchise restaurants because they are convenient and cheap.
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{Fig. 1] Distributions of respondents by general characteristics
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<Table 1> Utilization and expenses of fast foods

Bo] 719 o] & HZE ddle B AlEEo] HEE
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Al (p<0.05) 30009 o]do| 46.0%2 7§ B, 2 o
& 500098 olAte] 34.0%, 10,0009 )il 10.2%,
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174 fE& 4¥ {4 AFHA GuAL,

20,0009 o]ido] 642%= 7MF ®Wt®, 1 thgS 1000
0~20,000910] 233%%Th vl£2 WYL AUz T

Male Female Total -
ltems N{%) N%) N{%) Statistic
parents 1{ 0.5) 3( 1.8) 40 1.1}
brothers 3( 1.6) 7( 3.6) 100 2.7) x?= 15.940
Mealing companion friends 114( 62.6) 148( 77.1) 262( 70.1) df= 3
lover 64( 35.2) 34 17.7) 98( 26.2) p<0.001
total 182(100.0) 192(100.0) 374(100.0)
1~2 111( 61.0) 128( 66.7) 239( 63.9)
3-4 23( 12.6) 21( 10.9) 44( 11.8) x’= 3.208
Times of use for 1 week daily 11 6.0) 5( 2.6) 16( 4.3) dr= 3
0 37( 20.3) 38( 19.8) 75( 20.1) N.s"
total 182(100.0) 192(100.0) 374(100.0)
below 3,000 130 7.1) 24{ 12.5) 37( 9.9
Expenses of one time 3,000~5,000 74( 40.7) 98( 88.3) 172( 46.0) = 11.281
(won) 5,000~10,000 76( 41.8) 51( 26.6) 127( 34.0) di= 3
above 10,000 19( 10.4) 19( 9.1) 38( 10.2) p<0.05
total 182(100.0) 182(100.0) 374(100.0)
below 5,000 5( 2.7) 8( 4.2) 13( 3.5)
Expenses for 1 week 5,000~10,000 13 7.1) 21( 10.9) 34 9.1) x*= 6.984
(wom) 10,000~20,000 35( 19.2) 52{ 27.1) 87( 23.3) df= 3
above 20,000 129( 34.5) 111 57.8) 240( 64.2) N.g"
total 182(100.0) 192(100.0) 374(100.0)
each 120( 65.9) 162( 84.4) 282( 75.4) = 17.131
Method of payment alone 62( 34.1) 30( 15.8) 92( 24.6} df= 1
total 182(100.0) 192(100.0) 374(100.0) p<0.001

" NS = Not-Significant.
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<Table 2> Choice and kinds of fast foods

dg aqlo] dAYste B4 GHAABI%) R G344
(55.2%)0] o ¥& Hl&L A2 UYLk

dadte S49 Afode & - o it axe §
A foAdo] ARHJTHp<0.001). HF HFHoz &
T2, & 713 Wo] &84 (265%), 1 Loz
W A(249%), HAH22%), BB - HF94%) oItk
G A AW A, Hzx}, 27 $olix, whEd o
A& X3, @A, I3 ok A Al LRE
g fEA FAY f4e YA GAw
o dBd BRdN TZe, § 713 dEsgen
(468%), 1 g-o2 Alo|tH19.8%), F2(11.0%) o)tk

ltems m?:) Fz;r::)le Lc(;;a)l Statistic
self-decision 89( 48.9) 106( 55.2) 195( 52.1)
all opinion 61( 33.5) 50( 26.0) 111{ 28.7)
Background of food friends' opinion 25( 13.7) 21( 10.9) 46{ 12.3) x?= 9.910
choice TV A 1.6} 13( 6.8} 16( 4.3} df= 5
© Internet 3 1.6) 1 0.5) 4 1.1) N.S"
parents' opinion 1( 0.5) 1{ 0.5) 2( 0.5)
total 182(100.0) 192(100.0) 374(100.0)
chicken 37( 20.3) 62( 32.3) 89( 26.5)
hamburger 49( 26.9) 44( 22.7) 93( 24.9)
pizza 44( 24.2) 39( 20.3) 83( 22.2} x2=23.745
Favorite food noodle & mandoo 24( 13.2) 11 57 35( 9.4) 4= 6
Ice cream 8{ 3.3) 23( 12.0) 29( 7.8) <0.001
others 15( 8.2) ol 4.7) 24( 6.4) p<v.
bread 7( 3.8) 4 2.1) 11( 2.9)
total 182(100.0) 192(100.0) 374(100.0)
coke 90( 49.5) 85( 44.3) 175( 46.8)
cider 33( 18.1) 41( 21.4) 74( 19.8)
juices 14 7.7) 27( 14.1) 41( 11.0)
shake 17( 9.3) 17{ 8.9) 34( 9.1) 2_
Favorite beverage fantar 10( 55) of 47) o s | X 2‘649
coffee 10{ 5.5) 7( 3.8) 17( 4.5) N.S?
mountain drink 4 2.2 4 2.1) 8 2.1) ’
cocoa 3 1.8 2( 1.0) 5 1.3)
others 1 0.5) o 0.0) 1( 0.3)
total 182(100.0) 192(100.0) 374{(100.0)
lunch~dinner 74( 40.7) 84( 43.8) 158( 42.2)
lunch 44( 24.2) 44{ 22.9) 88( 23.5)
dinner 31 17.0) 44( 22.9) 75( 20.1) X= 6.090
Time at mealing after dinner 19( 10.4) 12{ 6.3) 31{ 8.3) df= 5
breakfast~lunch 9 4.9) 8( 3.1) 15( 4.0) N.s"
breakfast 5( 2.7) 2( 1.0 70 1.9
total 182(100.0) 192(100.0) 374(100.0)
taste 100{ 54.9) 135( 70.3) 235( 62.8)
others 39( 21.4) 25( 13.0) 84{ 17.1) +2=10.900
Food choice price 23( 12.8) 21{ 10.9) 44( 11.8) di= 4'
brand 19{ 10.4) 10{ 5.2) 29( 7.8)
nutrition 10 0.5) 1 0.5) 2( 0.5) p<0.05
total 182(100.0) 192(100.0) 374(100.0)

Y N5 = Not-Significant,
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<Table 3> Trend of the fast food and the dietary life patterns
Items H (i/'ee) F:J:r;;a)le L(():Z )I Statistic

western culture 69( 37.9) 687( 34.9) 136( 36.4)

eating-out 47( 25.8) 62( 32.3) 109( 29.1) = 9.386
Effect of mealing others 45( 24.7} 32{ 16.7) 77( 20.6) df= 4'
habits salted food 11{ 5.5) 24( 12.5) 35( 9.4)

sweeted food 10(_5.5) 70 3.6) 17( 4.5) p<0.05

total 182(100.0) 192(100.0} 374(100.0)

omnivority 109{ 59.9) 128( 66.7) 237( 63.4) \

meat-foods 48( 26.4) 27( 14.1) 75( 20.1) X°=10.933
I;l‘i:;tf:zd partial diet 13( 7.1) 25( 13.0) 38( 10.2) di= 3

vegetables 12{ 6.6) 12( 6.3) 24( 6.4) p<0.05

total 182(100.0) 192(100.0) 374(100.0)

moderate 96( 52.7) 89( 46.4) 185( 49.5)

fat 35( 19.2) 56( 29.2) 91( 24.3) x’= 10.216
Relation of body type  slim 32( 17.6) 24( 12.5) 56( 15.0) = 4 )
and food habits very slim 14 7.7} 10( 5.2) 24( 6.4)

very fat 5( 2.7) 13(_ 6.8) 18( 48 | PO

total 182(100.0) 192{100.0) 374(100.0)
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<Table 4> The various characteristics of restaurants for fast foods

Male Female Total -
ltems N{%) N(%) N(%) Statistic
franchisee 137( 75.3) 156( 81.3) 293( 78.3)
restaurant 16( 8.8) 19( 9.9) 35( 9.4) x*= 4.500
Store of use store on roadside 22( 12.1) 12( 6.3) 34( 9.1) df= 3
others 7 38) 5( 2.6) 12( 3.2} N.8"
total 182(100.0) 192(100.0) 374(100.0)
convenient 72( 39.6) 65{ 33.9) 137( 36.6)
taste & quality 46( 25.3) 63( 32.8) 109( 29.1) ,
meeting point 37( 20.3) 45( 23.4) 82( 21.9) X= 8.108
Sﬁ;scoen of store clean & calm 13( 7.1) B( 4.2) 21( 5.6) di= 5
amount of food 10( 5.5) 4 2.1) 140 3.7) N.s"”
good service 4 22) 7( 3.6) 11{ 2.9)
total 182(100.0) 192(100.0) 374(100.0)
moderate 93( 51.1) 95( 49.5) 188( 50.3)
expensive 64( 35.2) 76( 39.6) 140( 37.4) = 8.989
Price of fast food cheap 12( 6.6} 18( 9.4) 30( 8.0} df= 4'
very expensive 9( 4.9) 3 1.6) 12( 3.2 NS"
very cheap 4( 2.2) o 0.0) 4 1.1) ’
Al 182(100.0) 192(100.0) 374{100.0)

Y NS = Not-Significant.
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