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The Influence of Brand Previous Knowledge, Previous Brand Attitude,
Perceived Quality on VMD Cognition and Attitude

Hyun-Hee Park
Dept. of Clothing & Textiles, Kyungpook National University, Daegu, Korea

Abstract : The major aim of this study was to find out the influence of brand previous knowledge, previous brand attitude,
perceived quality on VMD cognition and attitude. Eight brands were selected as experimental stimuli brands for this
study. A total of 320 questionnaires were obtained from college students living in Daegu. Using factor analysis, each of
brand previous knowledge, previous brand attitude, perceived quality, VMD attitude were extracted one factor. VMD cog-
nition were divided into 5 factors; Coordination, Attractiveness, Fashionability, Fitness, and Functionality. The results
revealed that previous brand attitude and perceived quality affected VMD cognition and VMD attitude, while brand pre-
vious knowledge did not affect VMD cognition and VMD attitude. Therefore, when companies related to fashion inves-
tigate the effect of VMD, they should consider the previous brand attitude and perceived quality of their brands.

Key words : brand previous knowledge, previous brand attitude, perceived quality, VMD cognition, VMD attitude
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Brand 5(N=40) 3.19 57
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*: p<0.05, **: p<0.01, ***: p<0.001
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Z84 3.59(.56) 3.29(.64) 2.72(.79) 38.696%**
A B C 38.696%**
RS 3.20(.98) 2.43(.85) 1.91(.73) 49.626%**
A B C 49.626%**
XSS 2.91(.81) 2.73(.70) 2.27(.83) 16.768***
A A B 16.768*%*
A3ty 3.50(.61) 331(.67) 2.69(.86) 32.140%%%*
A A B 32.140%%*
7154 3.05(.76) 2.99(.66) 2.57(.81) 12.155%%%*
A A B 12.155% %
VMD Hj% 3.18(.60) 2.79(.70) 231(.73) 34.839%%*
A B C 34,839
M: H i, SD: 5 ¥}, D: Duncan Test, *: p<0.05, **: p<0.01, ***: p<0.001
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Table 5. 7} B = A7td F4o] @& B I8

nymy L e EEEE
B FFEAx JAE Hd FEUR

Brand I(N=40) 358 .53 346 70

Brand 2(N=40) 3.53 .86  High 346 .70

Brand 3(N=40) 325 .60 346 70

Brand 4N=40) 3.16 .56 . 304 50 o ccormn

Brand 5(N=40) 3.03 46 Middle 3.04 .50

Brand 6(N=40) 292 45 3.0 50

Brand 7(N=40) 2.51 .73 Low 250 70

Brand 8(N=40) 247 .67 250 .70

*: p<0.05, **: p<0.01, ***: p<0.001
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VMD <IA] A7HE FHel A7k FHol A7+E FZol Fzk
E2 B T 2R v B ego
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VMD ¢17] A 3.07 (1.359) 2.92(.54) 2.32(.76) 30.115+%+
A A B
S1A]
%314 3.43(.60) 3.25(.66) 2.54(.84) S—
A A B
R 2.78(1.04) 2.42(.85) 1.84(.74) s
A B o 22.808
Ba)A 2.76(.79) 2.65(.70) 2.28(.95) 7 6ag*
A A B ’
B 3.38(.66) 3.25(.69) 2.51(.89) s
A A B 32537
7154 2.95(.72) 2.98(.68) 2.47(.86) o
N A B 11.868
VMD B % 2.94(.70) 2.80(.66) 2.17(.77) e
N A B 26.533
M: H ¢, SD: £33}, D: Duncan Test, *: p<0.05, **: p<0.01, ***: p<0.001
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