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Effects of Consumer's Characteristics on Trust and Purchase Intention of
On-line Shopping Mall
-Focusing on Chinese Users of Internet Shopping Mall-

Hea-Ryung Park
Dept. of Fashion Design, Hanseo University, Chungnam, Korea

Abstracts : The purpose of this study was to investigate the effects of Chinese consumer characteristics as internal incli-
nation on the trust and purchase intention of on-line shopping mall. Two hundred sixty subjects, who were living in Shang-
hai, China and were university students, were randomly selected for questionnaire. The effective two hundred forty four
questionnaires were used to conduct reliability tests for internal consistency and multiple regressions for relationship
between independent and dependent variables with SPSS 10.0. The results from this study were as follows. It showed
a significant relationship between the on-line shopping experience, consumer innovation, consumer risk and the trust of
on-line shopping mall, however, it didn’t show any significant relationship between convenience shopping orientation and
the trust of on-line shopping mall. Also, It showed a significant relationship between the on-line shopping experience, con-
sumer innovation and the distrust of on-line shopping mall, however, it didn’t show any significant relationship between
consumer risk, convenience shopping orientation and the distrust of on-line shopping mall. It showed a significant rela-
tionship between purchase intension, the consumer risk and on-line shopping experience which appeared a high trust in
on-line shopping mall, however, it didn't show any significant relationship between purchase intension and consumer inno-
vation which appeared a high distrust. Therefore, it could be concluded that in China it is decreasing to purchase through
the internet shopping mall every year because the group of consumer innovation, which most of internet users in China
belong to it, distrusts the internet shopping mall.

Key words : on-line shopping experience, consumer innovation, consumer risk, consumer convenience, trust and dis-
trust of on-line shopping mall, purchase intention
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