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The Purchasing Behavior of Fashion Goods According to Life Style and
Role Model of Preteen Generation

Yu-Jin Kwon and Tai-Soon Yoo
Dept. of Fashion Industry, Catholic University of Daegu, Kyungsan, Korea

Abstract : The purpose of this study is to investigate, analyze the purchasing behavior of fashion goods according to life style
and role model of preteen generation, and provide manager or marketing planner for the reference data so that they can under-
stand preteen generation and make proper strategy efficiently. So called, preteen market focusing on 1014 generation (from
ten to fourteen years old) is highlighted. This generation created between the year 1989 to 1993 after Seoul Olympic monop-
olize parent's love in abundant economic environment and rise to the core of consumption subject. Products aiming at this pre-
teen generation continuously though consumption mind was shrunk greatly due to recession. Only 2~3 years before preteen
market was regarded as grey zone which doesn't belong to not only children (between six and nine years old) but also teen-
agers (between fifteen to eighteen years old). But in recent day their purchasing powers have increased rapidly and age group
is divided on details, so that preteen market has become a niche market. Subjects were 333 persons consisting of students
in the 4th~6th grade of primary school and the 1st~2nd grade of middle school in Daegu city. Measuring instruments are as
follows: 5questions to differentiate preteen generation, 22 questions to measure life style, 17questions (which have six sub-
factors such as purchase motive, factor of product selection, utilization of informant, purchase time, purchase place, and pur-
chase method) to measure the purchase behavior of fashion goods measurement, and 16 questions (which have four sub-fac-
tors such as parent, entertainer & sports stars, brothers and sisters, friends) to measure model of role. Statistical data were
processed by SPSS 10.0 programs. Frequencies, Factor analysis, Cluster analysis, ANOVA, Cross analysis, Multiplex regres-
sion analysis, and Duncan's multiple range test were carried out.
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Table 3. Z2jA|th¢] o] Z2etdo] wE HadE Fof sl

e}o] 3£ 2t Ido] @l el AM wet wY 123 FAZ §A *  pvalue
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AFATAYFY  wE 25 7 6 2 70 24679 0016
% 35.7% 10.0% 42.9% 8.6% 2.9% 100.0%
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ARl 245% 348 267* 335 245% 3
AF 2 2EL

B -066%  -.094 -025 -032 017 21

A 2}l -.050 -071  -.001  -.002 -030 _0p38
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