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Abstract

Nowaday, statistical data with coherence, accuracy and timeliness are
necessary to government, company and research center for decision
making or research. In other words, the importance of statistical data
quality is steadily increasing.

Thus, in this paper, we suggest necessity of measuring customer
satisfaction with NSO products for enhancing quality. And we construct
measurement scale for measuring customer satisfaction based on the
statistical quality indicators. Also we advise use of structural equation
model in relation analysis for statistic quality elevation.
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