SARSAF
The Research Journal of the Costume Culture
H13H A 2 3, {2005. 4), pp.208~220

21

QY AWUTIXITL 2AF MBS e 4TASH 0ixl= Y

SUE 24 K2 K

o dNl
flo

e

L

X

1%

1 -

a

P!

‘o

UE SH2=-

e

| 7

10
o

b

The Effects of the Internet Shopping Values
on Internet Shopping Behavior of Apparel Products
-Focused on the Shopping Mall Aftributes and Perceived Risks-

Eun-Jeong Ryou'r and Oh-Soon Cho
Depl. of Clothing and Textiles, Changwon National University
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Abstract

The purposes of this study were (o determine the components of internet shopping value and to identify how
those influence on the consumers' internet shopping behavior of apparel products. The dats were collected via a
self-adminisiered questionnaire from 221 male and female students who have the shopping experiences for apparel
products on the internct shopping malls, living in Kyongnam province. Using SPSS 12.0 package, Cronbach's o,
factor analysis, cluster analysis, ANOVA, Duncan multiple range lest and slepwise muliliple regression analysis
were performed. The results could be summarized as follows; 1) According to the internet shopping values, college
student consumers were classified into threc groups, utilitarian value shoppers, hedonic value shoppers and low
interest shoppers. 2) As a results of the ANOVA among the three groups, significant diflerences were found in
the internet shopping mall atiributes and perceived risks. 3) Internet shopping valucs-hedenic and utilitarian
shopping values, internet shopping mall attributes and perceived risks had an significant effect on the attitude and

purchasing intention of the internet shopping mail.
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