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Exploring the Application Extension of Social Marketing
Based on Social Capital Theory

Woon-Seung Yeo*

Abstract

Social marketing emerged as a significant paradigm in the late 1960s when the conceptual
boundaries of marketing were broadened by some scholars. Accordingly, social marketers have
tended to apply traditional marketing tools, albeit within a vastly different context. After reviewing
and classifying the social marketing literature into traditional and interdisciplinary approach, the
author found out that both approaches disregarded the special context in which social marketing
operated. In this regard, the author maintains that social marketers, operating in an environment
that is characterized by intricate exchange and amplified market failure brought about by
externalities, may be ill-equipped to foster change utilizing conventional marketing tools. Therefore,
this paper proposes that social capital is an appropriate theory to supplement traditional notions of
marketing to further enhance the field of social marketing as it takes into account market failure,

intricate exchange, and behavioral and social phenomena.

Keywords: externalities, intricate exchange, marketing concept, market failure, social capital theory,
social marketing.
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