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Consumer Evaluations of Convergence Products
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Abstract

Convergence products, which perform multiple functions, are gaining popularity in the marketplace
these days. Unfortunately, however, little research to date has been conducted as to how
consurmers evaluate such products. The present research, based on the existing literature regarding
the Innovation resistance and product bundling, examines the factors influencing consumer
responses to convergence products. The results of the study reveal that consumer evaluations and
purchase intentions are affected by consumer perceptions of risk (emotional and functional),
convenience, product complementarity and relative advantage as well as consumer individual
differences measured by technographics. Implications of the results for marketers and future
research are discussed.
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