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A Study on Conquest Plans of the Barrier and
Resistance in Innovation Management
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Abstract

The purpose of this study is to explore conquest plans of the barrier and resistance
in innovation management. In addition, this study is to describe the model of
innovation resistance that reflects adoption process stages and identify the factors
that drive the resistance of consumers and the barriers.

Whenever organizations try to plan and implement some kind of innovation in
organizations, they confront the resistance and barriers in many ways. By
understanding innovation resistance and barrier, organizations can not only design
better innovations but can develop strategies to reduce resistance and conquer the
barriers. Thus they accelerate innovation. Also, these results indicate that people
resist innovation strongly when it betrays their value, needs and beliefs or when
they felt the pressure on self-conviction and mental risk, loss, and lack of
knowledge.

Understanding the factors that drive the innovation resistance and barrier has
important implications for both theoretical development and managerial action.
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