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= 301.61, d.f. = 113(p = 0.0)
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(% 3-6) FHZEO| LISREL 2FdZnt

T &2 AZEAF HEE2X t 2k
A A
AXp 32 05 7.06
AXo ! 05 7.44
AX3 44 05 9.47
AXy .50 04 13.72
AXs ReY! 04 14.24
AXs 27 04 741
AX7 51 05 10.60
AXg A5 05 8.95
AXg .56 04 13.20
AX10 .62 04 15.25
AX1y A5 04 11.95
AX2 ReY! 04 11.96
AX13 58 04 14.94
AX14 .63 04 16.20
AX15 64 04 16.70
AX16 .58 04 15.66
AX17 .60 04 1581
Error Variances
Var(&;) .62 04 13.87
Var(6,) 62 06 13.77
Var(8;) .59 05 1311
Var(6,) 28 03 10.23
Var(8s) .29 03 9.63
Var(&) .35 03 13.21
Var(&7) 46 04 10.24
Var(6&g) 59 05 12.28
Var(8g) 42 04 11.35
Val’(ém) .33 .03 9.64
Var(811) .36 03 12.23
Var(61z) .52 .04 12.22
Var(&3) .38 03 12.34
Var(614) .35 .03 11.69
Var(&5) ! 03 11.38
Val’(ém) .34 .03 11.99
Var(817) .35 03 1191

o' 7idel tigt S =9 A k] FE-AH(total variance) ol A /8ol <JallA] A
HolxlE Bkl HrE oA ake] FZgk(average variance extracted)o|gbal dh,

Fornell and Larcker(1981)°l ¢JsPd AVEZke] 05 o]Aeol® = gldAd S Adtha 8}
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LHMA2M (internal consistency)

W F composite reliability AVE (average variance extracted)
A A A 0.671 0.374
7F A A 0511 0.262
8ol 0.743 0419
POP 0.838 0512
TAINHZE AR
#4473 714173 HAZgold POP
H A A 1.00
7F A A 0.65 1.00
HgolA 0.51 0.62 1.00
POP 0.47 0.61 0.40 1.00
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McKinnon, Kelly and Robinson(1981)2 POP2] o]-&o] i AlQlo)] AR wA|x|2] 3
H(7HA EE Al gste POP v AlFH o] Av® POP) Le]aL ARRldl] A&l 714
o] Fd7H v IRV (sale price) 914 Fo] &l A= EIHE Absr] 9l
AEE AABIGTE FA7H o2 dufjEe F50 e AFHwNS 848 POP

o]-§sh= Blo] EHA ol EIFR] F59] A-Folle AVHATE FAIS POPS] F-
2, 52 ARV E AFHY S I 283 POPE] 3 T7h ARlS F-&61A] b
W B} o] B2 viEs SRA AFH AT ERAVPA S A FAIG POPS] F-2o] uf
ZAq5 7ol 7P 2 71915 Sth o] POP7E Wl JgkS njXtheE AR 2
% e ATte AL avkg 2HRke] Fajabglof glojA 17t

Z
= b} o
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Abstract

Since discount stores should be operated mostly by the non-human resources
regarding the natural characteristics of the business, it is possibly said that their
physical environments have been extremely significant. This study attempts to develop
the measurement items and construct factors which are especially relevant to the
physical environments of the discount stores and examine how the customer satisfaction
and intention influence on these construct factors.

These provide a useful framework for understanding the problems of measuring and
evaluating the physical environments of discount stores.

The final factor analysis for each construct factors resulted as four factors, and two
categories(amenity and convenience) represented the characteristics of same construct
such as the visibility. Then convenience is eliminated, and an attempt was made to add
the new variable what is called the visibility.

As a result, final construct factors that would be used in this study are made of four
items: amenity, accessibility, POP and visibility.

This study utilizes the LISREL 8.12 to evaluate the validity of factor structures and
measurement model involving the physical environment in discount store.

Finally, for the success of the projects, I think that it is necessary to provide

comprehensive efforts continuously.





