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Abstract

The Main objective of this study was to investigate the relationship between shopping orientations and Knit
wear Buying Behavior of female college students in the U.S. age 18 to 33. The questionnaires for this survey
were developed to measure knitwear purchasing behavior, including sources of information about knitwear.
evaluative criteria of knit wear product, attributes of store preference for knitwear, and shopping orientation. The
questionnaire was administered to 119 female college students in the University ol California. The data was
analyzed by percentage, frequency, mean, factor analysis, Cluster Analysis and ANOVA, Duncan Multiple Range
test. The female college students were classified into five subdivisions by cluster analysis; cauttous shopping group,
recreational shopping group, sclf-confident shopping group, shopping inditferent group, price conscious shopping
group. In the case of fashion information sources ol knit wear, signiticant differences were found according to
shopping orientation subdivision in observation of others’ and famous people's clothing, fashion shows, fashion
articles in magazines, newspapers, and on the Internct, and shop displays. The evaluation criteria of knit wear
product were significantly different depending on shopping oricntation subdivision in fashionable, brand and store
name, appropriate for different occasion, prestige. The store attributes of knitwear were significantly diftcrent
depending on shopping otientation subdivision i product knowledge of sales personnel, store atmosphere, display
of merchandise, layaway payment plan, price level, ease of parking and access. and new tashion.
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