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<Gender>

Male
17%

Femal
83%
<Age>
Over 60
o
50-59 1% Under 20
40-49 /! 21%

30-39
9%

20-29
49%

<Education level>

Graduate
Elementary

school
5% \ school
2%
College/Univ 5"

erity [
24%

Middle
school
3%

High school
66 %

<Occupation>

Professional

No k
. Others  WOr
occupation 9% Clerk Salesman
1% \ " 9%

7%

N
N

1%

Student
61%
Full time
houswife

9%

<Monthly income(ten thousands won)>

Under 100
Over 400 11%

<Housing area>

Others
Shopping 13%
area / Residential
2% area
38%

APT area
47%

Fig.1. General characteristics of subjects.

Table 1. Shopper’s eating habits

%
every .3+times [-2times 3Himes 3-times
day  weekly weekly monthly monthly
Eat home/
cooked meals 494 274 158 31 43
at home
Dine out at
full-service 152 267 26.8 68 245
restaurants
Delivery 23 82 247 139 509
Take out 45 128 291 13 407
Other 326 163 163 13 217
3
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Table 2. Place of purchased fruits and vegetables

%(N)
Demographic i i .
chamcternies Tadtforal - Local - Depariment SIS oers ME rom
Age
Under 20 2.8(5) 404(72) 1.12) 61.7(111)  0.0(0) 1.1(2) 100.0(180)
20-29 5.9(26) 31.6(138) 27(12) 59.5(260) 1.4(6) 1.6(7) 100.0(437)
30-39 12.8(10)  19.2(15) 64(5) 64.1(50) 13(1) 3.8(3 100.0(78) X*<=136.616
40-49 25.2(26)  15.5(16) 1.92) 689(71) 29(3) 0.00) 100.0(103) df=30
50-59 32.8(22) 269(18)  75(5) 50.7(34) 3.0(2) 3.0(2) 100.0(67) p<0.01
Over 60 41.7(5) 8.3(1) 0.0(0) 41.7(5) 83(1) 000 100.0(12)
Missing value 50.0(1) 0.0(0) 0.0(0) 50.0(1) 0.00) 0.000) 100.0(2)
Housing area _
Residential area  15.8(53) 31.5(106) 1.5(5) 54.2(182) 1.2(4) 1.8(6) 100.0(336)
APT area 8.0(33) 22.0091) 41(17) 702(290) 1.5(6) 12(5) 100.0¢413) X*=129.570
Shopping area  38.5(5) 30.8(4) 15.42) 38.5(5) 0.00) 0.00) 100.0(13) df=20
Others 2.7(3)  50.5(56) 1.8(2) 482(54) 273) 09(1) 1000(112) p<0.01
Missing value 20.0(1) 60.0(3) 0.0(0) 200()  0.000) 40.0(2) 100.0(5)
Total 10.8(95)  29.6(260) 3.026) 60.5(532) 1.5(13) 1.6(14) 100.0(879)
Table 3. Frequency of purchased fruits and vegetables
. %(N)
Demographic -
characteristics ~ Never  I/week 2-3/week every day Others h{,‘:ﬁigg Total
Size of Family
1 54200 52.3(193) 23.0(85) 33(12) 149(55)  1.1(4) 100.0(369) X2=98276
23 12.0(58) 42.1(204) 32.9(159) 6.6(32) 4.8(23) 1.7(8) 100.0(484) df=15
Overd 1253  33.3(8) 3338 208(5 0.0(0) 0.0(0) 100.024) p<0.01
Missing value 0.0(0) 0.000)  50.0(1) 0.0(0) 0.00) 50.0(1) 100.0(2)
Occupation _
Professional worker 5.0(4) 63.8(51) 22.5(18) 25(2) 6.3(5) 0.0(0) 100.0(80)
Administrator 9.1(1) 36.4(4) 36.4(4) 0.0(0) 9.1(1) 9.1(1) 100.0(11)
Clerk 59(3) 56.9(29) 19.6(10) 201  157(8) 0.0(0) 100.0(51)
Salesmen 0.000) 40.08) 50.0(10) 10.0(2) 0.0(0) 0.0(0) 100.0(20)
Service worker 11.7(7) 433(26) 26.7(16) 10.0(6) 6.7(4) 1.7(1) 100.0(60)
Farmers and fishermen 0.0(0) 0.000) 100.0(1) 0.0(0) 0.000) 0.00) 100.0(1) X*=129.677
Producer 00(0) 250(1) 75003 0.0(0) 0.0(0) 0.0(0) 100.0(4) df=55
Full time housewife 1.2(1) 32927) 54.9(45) 8.5(7) 0.0(0) 2.4(2) 100.0(82) p<0.01
Student 11.4(61) 46.3(247) 25.7(137) 4.5(24) 10.9(58) 1.3(7) 100.0(534
No occupation 11.1(1) 22.2(2) 33.3(3) 222(2) 0.000) 11.1(1) 100.009)
Other 13.0(3) 39.19) 17.4(4) 21.7(5) 8.7(2) 0.0(0) 100.0(23)
Missing value 0.0(0) 25.0(1) 50.0(2) 0.000) 0.0(0) 250(1) 100.0(4)
Total 9.2(81) 46.1(405) 28.8(253) 5.6(49) 8.9(78) 1.5(13) 100.0(879)
:
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Table 4. Purchasing experience of fresh-cut fruits and vegetables

%(N)
Demographic characteristics
YES NO Missing value TOTAL
Age
Under 20 58.3(105) 40.6(73) L.1(2) 100.0(180)
20-29 61.6(269) 38.0(166) 0.5(2) 100.0(437)
30-39 67.9(53) 30.8(24) 1.3(1) 100.0(78)
40-49 68.0(70) 32.0(33) 0.0(0) 100.0(103)
50-59 56.7(38) 41.8(28) 1.5(1) 100.0(67)
Over 60 41.7(5) 58.3(7) 0.0(0) 100.0(12)
Missing value 50.0(1) 50.0(1) 0.0(0 100.0(2)
Education level
Elementary school 53.8(7) 46.2(6) 0.0(0) 100.0(13)
Middle school 60.9(14) 39.19) 0.0(0) 100.0(23)
High school 59.7(346) 39.5(229) 0.9(5) 100.0(580)
College/Univerity 66.8(139) 33.2(69) 0.0(0) 100.0(208)
Graduate school 70.5(31) 29.5(13) 0.0(0) 100.0(44)
Missing value 36.4(4) 54.5(6) 9.1(1) 100.0(11)
Total 61.5(541) 37.8(332) 0.7(6) 100.0(879)

100
P -
80 I
70"
. 680
(oo) 50+
40 .
0 -
o L
10 r
0 . ,
Convenient Fresh Great taste Variety Nutritious Expensive Unfamiliar
O User Non-user

Fig. 2. User vs non-user perceptions about fresh-cut fruits and vegetables.
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Table 5. Motivation of purchased or unpurchased fresh-cut fruits and vegetables

No. Motivation of purchasing N % Motivation of unpurchasing N %
1 Saving cooking time 219 409 Expencesive 96 29.6
2 Proper amount 196 362 Other 65 20.2
3 Sanitary package 61 113 Not fresh 57 17.6
4 Good quality 28 52 Unsanitary 51 15.7
5 Other 23 43 Small amount 28 8.6
6 Inexpensiveness 9 17 Less nutritious 27 83
Total 536 100.0 324 100.0
250-300% 0.4
YES
2002408 [ |23
wotem [ s
110-140% 4.0
100% 131
0.0 1OV.O 20 00 400 0.0 8.0 :.0
Fig. 3. Intention to purchase for non-user of &
fresh-cut fruits and vegetables in the near Fig. 4. Proper price of fresh-cut fruits and
future for consumers. vegetables.

Table 6. Type of purchased fresh-cut fruits and vegetables

No. Type N %
1 Fruits and vegetables, cut as a need 274 34.0
2 Fruits and vegetables, washedl 175 21.7
3 Fruits and vegetables, peeled off 173 21.5
4 Sticed fruits and vegetables in one dish as a use 144 17.9
5 Vegetables, boiled ’ 40 5.0

Total 806 100.0
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Table 7. Factors of consideration when fresh-

Int=o)Ae] T4

10
i

3]
=2

cut fruits and vegetables are processed or

marketed
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Fig. 5. Intention to purchase of fresh-cut fruits

and vegetables continuously for consumers.
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