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ndoo & Kim(2004)
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s Teo & Ranganathan(2004)
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£ % 239 A dAHALH, I A 4EA HY 9 BHE4ES AENET] A
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2E AAL /M AEZXAIEH, HEAS 2 2H FA7H e FES FHAA
23t 4 EZALE 3o

23 AR ZAMNA & F 9859 HEA I AlFH 5059 HEA7 A 3
T8 HEAE 4T 2, S8R 42 A7 403 22 80%F A A LA,
ANFLL & 27 296901 ol LAY FAUAETZRT LI
(2005)9) A AAI G FA71H BFZ1EANN B, Al 2§ d Do) 100779 2714
of FEE N1FEC] HE-Eolds] WEeitt Al PC £= HF 1.98d RN ow,
EHOAE =Y T2 WAL 2R EFAF AL YeN FH 2 AZHE]
40%, T E°] 34%, q&°] 22% « 2.2 Ue 5o, #5382 6- 10407} 38%=
7H3 mkon, hE o 2 & 11- 151 Abo] 7t 28%, 53 ©] 87t 24% &oldth 133
SgA9 AAE JRFEF 0l 50%, THAAAT} 32% T2 YERT-

ol in
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e} #2442 B2B £9 LYY AZTFZAM A 12 2 AZ st £9)
Jeeclel de ABEA BAAFE (E3)FH 2ok $4 A 1AZY 548 B2B
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9 QP2 FAME MEUL" 2do] R F2F 202 SFHA, T}
[=]

2E 23", 7187, 847 299 £l MEU2" 290 4 F2 @
o2 ¢ A% B2B 90 7199 AR ANE A FAUE 1Y

A AH2 BTG 2T B2 £A%e] "2 29 9l 74 3A o
oz 8742 249 gl Wrke Aol B SHAV AL Tol & AL
2 Yyehtth ol @ WEEARY Rel7t FAYOE 49 87HE Lohris) A A
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(E3) A2 B2B T2 A&T8o M 122 HE Q00710 =2 &2

A1AZ A2AS
=9 9389l HF £4 XEHA = 9809 P+ &4 B
ERER 1.86 0.816
B Z L] Ax* 2.06 1.168 T & 1.94 0.852
AgA Y 2.18 0.774
Z3 A4 1.92 0.752
Z A 2.28 0.970 ZAZHRS A4 1.98 0.820
Z37 37 2.10 0.886
71€3 FEA* 1.26 0.443
e 2.36 0.985 ]71 ;174 g 174 0.443
N 19 1.42 0.499
a7 3.24 1.00 5521—;& gﬂ 1.58 0.499

*a=0015F00 4§28 $ARol7} AL B2

TAHLZ 2 FEE oA HA L AAHEEA - HE<E, 1989). 1 A, Al 1
AZe FE B2B =% FFAZY &AA07t a=0.01FF0 A F9F Ao
et mEA dA #4418 B2BY #4318 s E WMRYLT, "2F7, 47
€7, 847 T EYLATY 9F¥Y o] & 1 B2B §A43 Ao W AL
E Yeto

A 2A5S FAEBB =Y 4FLAS ANEY, v]2Y2 Q19 ARIJE F
AM = "G 7] ‘Y FTUTY “HHFAE” QARG JFo] E A2 Y
Mok 23 8 ARFE FAAME "2 A7) “ZAFAALY Y oY =3
S73"H gFFo]  AE et 71E 20 ARIFE FoME “VIEd &
€470 Ve RREEG FFYHo] A Z YEint. I3 84 209 AR F
B FoAAME "5 3977 "2 FI QB G %Yol A2 E et Al
2A59 #4E B2B =9 ¥ FFEAUY Hol7t FAHLE F 37t
€ Yoty A8 2= AAH L QA Ha=0.017F). I A, 71¢ 299 AR
5 Ve #8447 F Ve FETR ey Aolfo]l FAHLZE {3 A
o8 yetgt. m2tA B2B 7l&o] F&3tt dotd AEA Yoy ERFH g
71€3 FE2B2B 2ol Aoz 2AY gFo] AL S & 5 A

M EHT FAEB2B Y dFAAI A1 2A4F 296 3 £ o]o]
ol MR FAHYEEY A 3 AZ = dFHFE] T S &4 1
A3E FRE A w2} AYsE (X 4) 9 2 Al 3 AZ Y £4E B2B

?J FHUFTY A AT Aol BAHLE FAGtE gl S8 “E]

ERt AL 38 Ha=0.017F). 1 25, LS FHE A 3 AS FEQA

AAY 2 FAPH"F A {2 7o BFEAF Aol K93 Rew ‘4’5}5&‘:}
ZATFHEY AL BFE A AS FEQ “HI1H9F AY”, “B2ZB ujyg="
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(E4) TAEB2B T HSZYH X 3AHS HFU ZRE &4

A 2 A3AZ A 2 A3A4z
A% =¢ g P d[EEHUA] AF =g dgus HEsd | EERR
H& DEEE 149 | 0.505 |7/1&# AFE B 9] A 1.35 [ 0.481
AA TZAE AN 151 | 0.505 |&4&A PEERE 1.69 | 0.585
2] FERE 1.74 | 0.836 714 Wst 250 | 1.359
= 4 AR g 190 | 0.763 |, o SrA A 2.80 | 1.457
° o &7a 2.36 [ 0.749 | .5 71@—;(141 3.98 | 1558
AF | A%A GAFA AY | 147 | 0504 | T Ex= 3.14 | 1.229
29 A AAA 1.53 | 0.504 AN EZES 3.56 | 1.296
23 | A g g | 140 | 0495 u A% 5 949 1.94 | 0.793
A 8 A9+ 1.62 | 0.490 ;‘;'4‘ 2345 196 | 0.807
ZzAF AIAIS AL 1.66 | 0.688 E L] 2.04 | 0.856
A4 B2B o} gl & ** 1.98 1.755 JA 7 e A A3
LE AT A 256 | 0.705 |=#7 B9 7)** 1.28 | 0454
z3 gy 1.40 0.495 | &3 EEETE LN 172 0.497
4 WalEe ,111 1.58 | 0.499 B9 7] ** . -

. g=0.0152 A 218 EARI AT 2

“AEA" $E27 BEEA FIE 498 Ao2 Uagoz 23 SHdA
9 B2B £ 9 A4 F2E o7t 2 RO Yehith 13 #7 S99
247 2o A 3 A F2 YA A5 A FA7" 9 “BaAste 4=

97" 22k HFE AR Aol7t FAAd AL R YT
3. 1t oY

A 1A= $AE B2B ¢ 98899 FLE HRAANE “HZYA" gQlo] -
1 3¢ 2008 SRANCH, GEORE "R, V147, B 229 &
o2 §og Aozt e RALE YERT. ol 48 T YAUEC] B2B7 A
22 AYSTUe £99 AT Ak RO ¥ 4 Uk 2T 71N Fo|
B2B £{o] %2 4L nA e A2 yeigthE AL @4 FAGA ] B 5
Folu Zxr ¥l JLES ‘3'1 g 228 & o, g9 FEAFHoIT. o] T
2SS WA $Rokl s FEE AL HUSAY BB S40l A8
9, 7143 BAE £ Bdo] old & UttE AL du @t gty FAE F=)
498 q¢ B2Bol oI5l AT 24 gexol e Eou, ol e Bg gol 2
2 B2B §A43td B 43S vl o2 podth 18X 87 38U MR TR
E g AcE 3¢d 7;15 o 9e] Aot o] §74 23] Iacovou et
al.(1995), Chwelos et al.(2001), Kym et al.(2001) 5] GFolA 713 T8 9%
2902 A AT vl ¢ Aol g AHZA FAE FEA YA F2 2FFAY
ZoujodEe EFF A9 Aol e Aoz Aadth F, A7 FEMAY A
o] AFAH7] YE JIE FEMAEL 258 TAAFAA ATE FAS &
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£42BB Y L2 BY

otz UEF e SHAH AHAHNE BALL U7 o
ol g A X7 RS A28 B,

A 2AFY F44E B2B =Y 209 IFY vEAME Ve 249 AFY
EQ “7Ed f4A47H vied FE e HEEY Aojwe] FAFLE K%
A0 2 Vepstt}. o] = Grandon & Pearson(2004)2] 7oA AXAAH Tl A
AFARY FEAAN G Azo] FR3I% 2A2E YEE A9 Ighbaria et
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Determinants of Business-to-Business Adoption in Fishery
Wholesale Firms

Kim, Jin-Baek

Abstract

The recent emergence of electronic commerce could provide different
opportunities to small firms in overcoming part of their technological,
environmental, organizational, and managerial inadequacies. However, recent
research provided a gloomy picture about electronic commerce uptake and use
in small firms. Until now few small firms adopted electronic commerce. This
phenomenon gives us several implications. One of the implications is a need to
generate more research to small firms' uptake and use of electronic commerce.
So, this research aims at what is determinants in small firms' adoption of
electronic commerce, especially business — to — business(B2B).

Several previous studies were identified various influential variables in
adoption of small firms' electronic commerce. To some extent, by industries
these variables may be different in influencing B2B adoption of small firms.
This study selected fishery industry's wholesale firms as survey domain. Then,
It selected some variables from previous studies and group them in several
factors for consistently comparing variable's influential power.

Through hierarchical influencing model of B2B adoption, managers who
worked for fishery wholesale firms were surveyed. Among the first level's
factors of the model, business factor was identified as the statistically most
influential factor in B2B adoption. Technological factor and environmental
factor at the frist level were identified as relatively less influential factors.
Among the second level's factors of the model, it was statistically significant
only that technological usefulness factor was more influential than
technological burden factor in B2B adoption. And among the third level's

factors of the model, it was identified that formal plan and task team for B2B,
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top management support, and mutual beliefs of inter — firms were statistically
more influential than related variables in B2B adoption.

These results give us some implications. First, fishery wholesale firms
recognized B2B as a new business paradigm, and technological problems as not
obstacles in adopting B2B. Thus it would be possible to activate the fishery
B2B if they were guided to getting B2B benefits and B2B's relative advantages.
Second, they considered the power of influential factors might be different by
B2B stages. That is, top management support was more important in the B2B
introduction stage, and formal plan and task team for B2B and mutual beliefs

of inter — firms were more important in the B2B operation stage.

key words : B2B, adoption, small firm, fishery wholesaler, influential factor
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