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Abstract

This study was fulfilled in the purpose of proposing construction strategies of Internet shopping-matll
through the analysis of consumer moving line in Internet shopping-mall. This study was executed in two
stages: theoretical study, qualitative study. In the theoretical study, hypothetical Internet shopping behavior
model were constructed. Five internet shopping behavior types of apparel : purchase, searching purchase,
prepurchase deliberation, information accumulation, opinion leadership and recreation were constructed.
Next, consumer decision process were extracted from previous studies and a hypothetical internet shopping
behavior model was constructed on the base of consumer decision process and Internet shopping behavior
types. And then, through the qualitative study, Internet shopping behavior types were identified and
hypothetical model was confirmed after adjustment. For qualitative study, 30 subjects were sampled by
focus sampling and investigated by in-depth interview and observation. Seven internet shopping behavior
types of apparel were found by the qualitative study: cautious purchase by price comparison, searching
purchase, special low price purchase, impulse purchase, prepurchase deliberation, information accu-
mulation and recreation-oriented. On the base of these behavior types, Internet shopping behavior model
was adjusted and completed. Finally, according to the results of this study, Internet shopping construction
methods that made customer's loyalty high and marketing strategy of Internet shopping-mall were
proposed.
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