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As Korea has approached the aging society, older Koreans have become an important force in restaurant sales today. To
succeed with this silver market, it is important for restaurant managers to know who they are and which factors influence
the older Koreans' eating-out decision making process. The purpose of this study was to investigate the effect of the eldedy
consumers' financial independency on restaurant selection process. Data were collected from 178 older consumers above 55
years old and analyzed using the descriptive statistic analysis, MANOVA, and one-way ANOVA. The results showed that the
elderly consumers' financial independency significantly influenced the decision making process in determining where they eat
out. Significant differences were found between high income group and low income group in the Problem Recognition
Step(Wilks' Lambda=0.776, F=3.796), Information Search Step(Wilks' Lambda=0.779, F=2.959), Altemative Evaluation Step

(1:Wilks' Lambda=0.835, F=1.748/1:Wilks' Lambda=0.764, F=3.212), and Purchase Decision Step(Wilks' Lambda=0.849,
F=2.412), except the Post-Purchase BehaviorWilks' Lambda=0.933, F=1.179). The more financially independent older
consumers were, the more directly they were involved in the eating out decision making process. Older consumers with higher
income and more personal property were likely to ‘propose to eat out by themselves'(F=10.986), to obtain restaurant
information from the 'printed materials'(f=9.707), to consider 'convenient location' as most important factor when they eat
out(F=5.594), and to go to 'family restaurant'(=7.067), 'Japanese restaurant'(F=7.391) and ‘fine dining restaurants'(F=6.382).
In conclusion, we found that the elderly consumers' financial independency did influence the eating-out decision making
process. Considering that older Korean will become a financially independent consumer and will be eating away from home
more often, food service operations should actively position themselves for this market and develop the market-driven menus

and services to meet their needs and expectations.
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Table 1. Sociodemographic characteristics of the respon-
dents

. Frequency* Percent
1
Variables (NV=178) %)
Male 77 433
Gender
Female 101 56.7
55~64 112 62.9
Age 65~74 58 326
Over 75 8 45
Professional workers 27 20.8
Office workers 24 13.5
Occupation Government officers 6 34
Self-employed 41 23.0
Housewives 40 225
Below high school 65 36.5
. 2-year college 23 129
Education L
University 61 343
Graduate programs 29 16.3
<100 44 247
Monthly 100~199 2 12.4
income
(10,000Won) 200~399 69 38.8
400< 43 242
Shack up with children 100 56.2
) and grandchildren
Family type Live couple only 67 37.6
Live solitary 11 6.2
Very dissatisfied 4 22
Ov.erall . Dissatisfied 12 6.7
satisfaction Neutral %3 46.6
of restaurant
experience Satisfied 72 404
Very satisfied 7 39

" Total number of respondents for each variable may not be the
same due to the missing value.
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Table 3. Results of ANOVA in problem recognition

KMo} AR

Table 2. Results of MANOVA

Decision making

Wilks lambda F-value

process for eating-out

Problem recognition 0.776 3796
Information search 0.779 2,959
Alternative evaluation I 0.835 1.748"
Altemative evaluation II 0.764 32127
Purchase decision 0.849 2.142"
Post-Purchase behavior 0.922 1.179

T p<0.05, 7 p<001, 7 p<0.001.
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Question: Who usually

Monthly Income (10,000won)

suggest to dine out? <100 (n=44)  100~199 (n=22) 200~399 (n=69)  400< (n=43) F-value
Myself 22541207 2914148 3.1441.14™ 3.6741.02° 10.986™"
My spouse 1.22+0.18° 1.34+029® 1.2040.14™ 0.95+1.05° 5.647
My family 3.55+1.04 3.55+1.22 3.68+1.08 3.51+1.12 0.267
Friends 3.23+1.03 3.14+1.17 2.93+1.13 3.1621.15 0.781

"MeantSD., " p<0.01, " p<0.001.

" Values with different superscripts in the same row are significantly different from each group:

test with Student-Newman-Keuls.

ANOVA Post-Hoc multiple comparison
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Table 4. Results of ANOVA in Information Search
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Question: How do you get

Monthly Income (10,000won)

the restaurant information? <100 (=44)  100~199 (n=22) 200~399 (n=69)  400< (n=43) F-value
From TV Ad and Radio 2.0240.95" 1.91£1.11 2.45£1.04 2.37+1.13 2478
From newspaper and magazine 1.91+0.96 1.55£0.74° 2.48+1.26° 2.84x1.02° - 9.707""
From friends and neighborhoods 1.91+0.18 1.06+0.23 0.96+0.12 1.07+0.16 1.326
From family 3.30+1.23 3.50+1.22 3.71£1.04 3.910.78 2.668"
From past experience 3.61+1.20 3.95+1.05 3.52+1.15 4.02+0.80 2.410

"MeantSD.,  p<0.05, " p<0.001.

" Values with different superscripts in the same row are significantly different from each group: ANOVA Post-Hoc multiple comparison

test with Student -Newman - Keuls.
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Table 5. Results of ANOVA in Altemative Evaluation I & 1l
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Question I; What is the most important

Monthly Income (10,000won)

factor to select the restaurant?

* Question II: What kinds of restaurant <100 100~199 200~399 400< F-value
do you usually like to go? (n=44) (n=22) (n=69) (n=43)
Price 3.41+1.13" 3.55+1.14 3.75+1.03 3.44+0.88 1.294
Taste/Menu Choice 4.05+1.06" 4.18+1.01° 4.32+0.90° 4.60+0.69° 2.880"
Friendly Service 3.7541.33° 3.86+1.13% 4.03+0.97° 4.400.73° 3.006
Comfortable Ambience 3.73£1.15° 4.00£1.11° 4.09+0.90° 4.40+0.66° 3.646"
Accessability/Location 3.45+1.13° 3.73+1.20® 4.14+0.83° 4.14+0.89° 5504
Restaurant Reputation 3.09+1.39 2.86+1.36 3.36+1.11 3.42+1.16 1.433
General Restaurant - 2934115 3.32+1.04 3.36+0.80 3.44+0.83 2.647
Family Restaurant 1.73£0.97" 1.95+1.00° 2.1420.99° 2.70+1.08 7.067""
Korean Restaurant 3.52+0.79 3.59+1.14 3.5240.93 3.47£0.70 0.103
Japanese Restaurant 2.48+1.28° 2.59+1.37° 2.86+1.12° 3.56+0.85° 73917
Fine Dining 2.11£1.19% 1.730.98* 2.38+1.11% 2.86+0.94° 6382

*

"MeantSD.,  p<0.05, " p<0.01, " p<0.001.

" Values with different superscripts in the same row are significantly different from each group: ANOVA Post-Hoc multiple comparison

test with Student-Newman-Keuls,
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Question: Who make the final

Monthly income (10,000won)

decision for eating out? <100 (n=44)  100~199 (n=22) 200~399 (n=69)  400< (#=43) F-value
Myself 2.95+1.33"" 2.86=1.17° 3.38+1.02% 3.72+0.98" 4.701"
My spouse 2.59+1.50° 2.86+1.42" 3.22+1.11% 3.51£0.88° 4729”7
My family 3.50+1.07 3.68+0.95 3.61+1.13 3.88+0.85 1.090
Friends or Colleague 3.11£1.06 3.36+0.90 3.09+0.92 3.37+1.09 1.029

"MeantSD., " p<0.01.

" Values with different superscripts in the same row are significantly different from each group: ANOVA Post-Hoc multiple comparison

test with Student-Newman-Keuls.

Table 7. Results of ANOVA in Post-Purchase Behavior

Question: How do you act

Monthly Income (10,000won)

when you have complaints? <100 (r=44)  100~199 (n=22) 200~399 (n=69)  400< (n=43) F-value
Complain immediately 2.82+1.50" 2.95+1.29 3.1741.27 3.33+1.08 1.300
Do not comment anything 2.98+1.34 2.86+1.49 2.87+1.19 2.79+1.10 0.165
Tell family and friends 3.39+1.17 3.64+0.85 3.67+1.09 3.8820.76 1.756
Do not visit again 3.91+1.29° 4.00+1.07° 4.14+1.09% 4.60+0.62° 3.550"

"MeantSD.,  p<0.05.

" Values with different superscripts in the same row are significantly different from each group: ANOVA Post-Hoc multiple comparison

test with Student-Newman-Keuls.
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